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f,, jy NEW HORIZON 





Anolhes YY Dirit! 





yf ) FIRST successfully-engineered, fully-proven, Slimline-tube 
if =. — lighting fixture. | 


FIRST on the drafting board; first into production; ) 





first into the testing laboratory; and first on the market! 


Leader NEW HORIZON Open Type Fixture, 
especially designed for mass lighting of 
large commercial establishments. metal and plastic. First to achieve this practical result: 


Maximum diffusion of horizontally-directed light; 
\N muffled glare with a minimum of light interference. } 
~, 
Kes 
<P 
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FIRST in a beautiful fixture ensemble of gleaming 


NEW HORIZON, Model NHC-480 (as illustrated above) 
has drawn aluminum end-caps. Newly-designed, destaticized 
moulded-PLASTIC lightweight louvers (will not warp or dis- 
color). Fully guaranteed. New-style tubular-PLASTIC translucent 
side panels . . . Slimline (instant-start) tubes designed for four 
eight-foot tubes; F96-T-8. Also for two eight-foot tubes; NHC-280. 


The NEW HORIZON Incandescent Spotlight. 
Excellent for highlighting displays. Available 
for cornet or center installations. 
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“de-lays” in deliveries—and keep 


customers satisfied—when you carry a complete stock of ECONOMY “De-Lay” Renewable Fuses 
and Renewal Links, which are continually kept before Fuse Buyers through our advertisements. 


" Unnecessary Work Stoppages PREVENTED 
ON MODERN MACHINES 





by modern 


1949 


ECONOMY FUSE & MFG. CO., 


Interruptions to the operation of this 
high-production-capacity Norton 

Grinder are costly. Hence the need for prevent- 
ing unnecessary interruptions to the electrical 
current which operates it. 

ECONOMY “De-Lay” Fuses, which protect 
against unnecessary “blows” in the 135 to 200% 
range, handle this situation to perfection. While 
always protecting against excess current, they 
do not “blow” and cause shutdowns when sub- 
jected to momentary current surges that will not 
cause damage to electrical equipment. 

Ask your Electrical Wholesaler to supply you 
with ECONOMY “De-Lay” Renewable Fuses and 
Renewal Links. 

You are invited to write for the New Economy 
Catalog. 
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The New Norton Type CTU cylindrical grinders 
feature high production, simplicity of controls 
and adjustments, accuracy of sizing, and acces- 


sibility of mechanisms for maintenance service. 


zconoMyY “de-lay” fuses 


PRESENTATIVES 


2717 GREENVIEW AVE. CHICAGO 14, ILL. ALL PRINCIPAL CITIES 
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Biggest and brightest ad campaign ever—starting in February! 








Watch for these ads: 

Life— March 28, April 18 

Look—April 26 

Better Homes and Gar- 
dens—April 

Saturday Evening Post— 
April 2 

AND 41 pages in trade 

magazines during Febru- 

ary and March 

Listen to the Fred Waring 

Show Thursday nights NBC 

Look for G-E’s ads in lead- 

ing newspapers— 

Nancy Sasser’s Buy-Lines 


General Electric’s tremendous, coast-to- Up Time” will be plugged on G-E’s 
coast advertising campaign will pre-sell big network radio program—The Fred 
your dealers and your dealers’ customers Waring Show—and in 81 newspapers 
on “Brighten-Up Time”! all over the country through the Nancy 
A 2-page, full-color ad in The Saturday Sasser column. 
Evening Post kicks off the consumer And G-E is using 41 hard-hitting pages 
campaign, which includes full-color in leading trade magazines to get all 
7 pages in Life, Look and Better Homes — your dealers to tie in and order extra 
and Gardens. What's more, “Brighten- lamps from you! 
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Sure-fire dealer package reaches new 
high in sales-power'! 


Never before a point-of-s 
Ev a : , 

= item helps identify your dealers’ stores 
wit Brighten-Up Time”. Ties in rel 
Clinches extra sales. 
display materi 
dealer-tie- 


ale package like this! 


ated items, 
Includes bright, exciting 
terial, sure-fire promotion ideas, 
in ads and commerci 
ree to make the most of G 
: oe campaign by using a// these sales 
= ps! Remember, the bigger their sales, the 
igger your sales! 


als. Get your 
-E’s nationwide 





You can’t miss with a feature item 
like this! 


Mass displays of General Electric’s new 4- 
lamp package have already set new records in 
lamp sales all over the country. As the feature 
item of the “Brighten-Up Time” promotion, 
the 4-lamp package makes the sky the limit on 
increased sales! Your dealers find it easy to 
display, easy to sell. And it sells four lamps 
instead of one! 


Here’s your all-time golden opportunity to line your pockets with profits! 
SO STOCK UP YOUR DEALERS ON THE FULL G-E LINE! START TODAY! 
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s how remote control 


stalled in knockouts of outlet boxes. 
ntrolled from any number of 
switches operating on 4 
d circuit wiring is 


e The above sketch show 


relays are in 


The relays are co 
located 
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Only the loa 


24 volt system. 
at 120 volts. 


One relay ©4 


switches, Of sever 
ore locations. 


d by several control 
be operated from 
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one or m using master 


Wrute for Bulletin No. 1008, which gives details 
of this simple, low-cost WAY to adequate switching- 
Square D Company, 
6060 Rivard Street, Detroit 11, Michigo" 
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@ Troublesome “heat” is foiled in the new 
C-H line of safety switches. They are 
designed to withstand safely any degree 
of heat that can be expected from cor- 


rectly selected fuses. 


Moreover, these same safety switches 
are engineered to provide easier instal- 
lation, greater convenience, better 
appearance. Users everywhere are insist- 
ing on Cutler-Hammer “Beat-the-Heat” 
Safety Switches. carried by Cutler-Hammer 
wholesalers and featured by electrical 
contractors from coast to coast. 
CUTLER-HAMMER, Inc., 1327 St. Paul 
Ave., Milwaukee 1, Wisconsin. 
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Lower initial cost. Because Armortite Cable requires 
no-costly lead sheath or metal armor for protection, 
you-make substantial savings on the purchase of cable. 


Dire¢t burial. All the necessary protection for direct 
burtal is built into the cable itself. Duct costs are 
eliminated. Long-lived, moisture-proof Hazard Water- 
tite Submarine insulation safeguards the conductors 
electrically. Then a double layer of age-resisting, 
leather-like tape, plastic sealing compound and satu- 
rated jute coverings give Armortite its outstanding 
non-metallic protection against mechanical damage 
and the other potential enemies to cable buried direct 


inthe soil. 
Fast, easy installation. The light weight, and simple 
construction of this non-metallic underground cable 


speeds up handling, makes splicing and terminating 
easier — gives you important installation savings. 


g } 

tong trouble-free service. Years and years of experi- 

' ave proved that you can forget Hazard Armortite 
Cable, once it’s buried. It continues to carry the load 
day in and day out with none of those costly, annoying 
service interruptions. Since 1926, Armortite has set 
records for long, trouble-free underground cable serv- 
ice. And today, it is made with another improvement 
that will extend this service even longer. Okobesto- 
prene Tape (asbestos fibres compounded with neo- 
prene) is wrapped over the insulated conductors 
instead of braid. This provides an additional seal 
against possible wicking-in of moisture at terminals or 
joints ... extra resistance to mildew, acids, flame or 
alkali... permanent circuit identification. 


For all the details about this cable, ask your Hazard 
representative or write Hazard Insulated Wire Works, 
Division of The Okonite Company, Wilkes-Barre, Pa. 





insulated wires and cables for every electrical use 
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CONNECTOR : 
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and COUPLING for thinwall conduit (E.M.T.) (& 








Unique, sensationally simple, the new T&B ‘‘Socks’’ all- 
steel connector and coupling makes strong, positively 
grounded installations, yet require no special tools to 
install! Simply push or tap them home and they're installed 
to stay. Built-in, stainless steel gripping ring locks tube 





tightly. For indoor or outdoor installation, raintight, 
well-adapted for use in concrete slabs. Ideal for difficult 
working locations. Connector is UL Approved. Ask to see 
“Socks"’ at your T&B Wholesaler today. 


THE THOMAS & BETTS CO. 


INCORPORATED 


ELIZABETH 1 NEW JERSEY 


T&B PRODUCTS SOLD ONLY THROUGH THE T&B ELECTRICAL WHOLESALER 
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ADE EASIER WiTy 


oF le 


ROME’S NEW NON-METALLIC SHEATHED CABLE 


' 
On your next wiring job you will do well to specify and install 
RoFlex. It will save you time... and installation costs. 

Further, this new Rome Cable product is designed and manufac- 
tured for long-time dependable service ... a quality product for a 
quality job. 

The man on the job will find RoFlex is easy to strip... smaller in 
diameter . .. lighter in weight . . . cleaner to handle. It's what the 
electrician calls ‘easy to work.” 


Here’s why... ti 
1. The thermoplastic insulated conductors strip Ad ¥ 
easily leaving bright, clean copper for quick 
connection. The insulation is highly resistant 
to oils, acids, moisture, flame . . . is perma- 
nently colored for quick and easy circuit iden- 
tification. ¢” 5 


2. A spiral wrap of specially treated paper cov- An. QN 
ering each conductor provides light-weight, \ a SMALLER IN DIAMETER 
durable protection against mechanical injury - 


| ... yet, strips back easily. y os 
| 
| 
| 






































Underwriters’ approved 
for 60° C operation un- 
; der the 1947 National 
' Electrical Code. 

















3. Impregnated jute fillers in each valley give ff 
the finished cable increased longitudinal | Se, 


strength, and serve as “rip-cord”’ for stripping =< a LIGHTER IN WEIGHT 
2 
*y 
Pte 
Me 


outer braid. 


4. The outer cotton braid is flame and moisture 
resistant. The uniformly small diameter saves 
) space in outlet boxes and fits smaller holes > A 





Yes, there's three way satisfaction when you CLEANER TO HANDLE 
standardize on RoFlex ...a job well done...a 
satisfied customer ... low cost installation. Make 
sure that your supply of RoFlex is adequate for ve ail 


your needs. — 


FOR YOUR NEXT “FLEX” JOB... INSIST UPON ROFLEX 








ME CABLE. | 


PORATION 
. E W 


YOR K 
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og profitable drafting room 
every step of the way 
right off your Genera 
or real help in 


i —_that’s the new 
wiring material 
for a pro 
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-made ideas 
Look them over f 


A specific 
idea in planning 

To help you me 
picked five tailor 


we've 
elves. 


Electric distributor's sh 


your planning job. 


UNDERFLOOR WIRING is the ideal system for this kind of 


equipment. G-E Fiberduct raceways or Q-Floor Wiring 
provide for outlets in the floor practically anywhere, any 
time they're needed. As room arrangement is changed—as 
desks are moved—as electrical appliances are added—out- 
lets can be moved or added, too, in a matter of minutes. 
For a drafting room that keeps pace with the times, give 
it flexibility with G-E Fiberduct or Q-Floor Wiring. 


MERCURY SWITCHES are General Electric's silent switches 
you've heard so much about. They’re made for spots where 
people constantly flip lights ON and Orr. After years of 
operation, they keep on doing their job well. A pool of 
mercury flows from the open to closed position silently— 
with no apparent friction or wear. G-E mercury switches 


fit wherever standard switches fit—carry a full 10-ampere 
rating. 


*Trade-mark Reg. U.S. Pat. Off 





Here s how 
we're telling your customers 
about the complete 
General Electric line. 








TYPE TW WIRE. Here's another good bet for the installa 
tion that’s going to stay modern in the years ahead 
Small-diameter, long-life General Electric Type TW wire 
conserves space in conduit—leaves room for additional 
wiring later on, without additional raceways. This smooth, 
thermoplastic wire is an installation-timesaver, too, be 
cause it pulls through conduit easily—makes cutting and 
stripping a fast operation. 


CONDUIT, of course, should be General Electric White— 
the rigid conduit that’s hot-dip galvanized to stand up 
through the years. Wherever installation plans call for long 
life and low maintenance costs, specify G-E White. 


HEAT-RESISTANT Deltabeston* fixture wires are a ‘must’ 
in a location like this. Where lamps burn continuously, 
heat-beating Deltabeston wires are a wise precaution. Make 
sure they're part of every fixture you buy. And, to mak« 
your fluorescent installation complete, specify G-E Watch 
Dog* starters. They automatically cut out blinking lamps 

keep lighting continuous and even. 


Why not get the habit of looking to your General Electr ¢ distributor 
for ideas and advice—as well as for wiring materials? He has a full 
line of materials to choose from—and a wide range of experience 
he'll gladly share with you. Contact him for information—or write to 
Section K16-226, Construction Materials Department, General Electric 
Company, Bridgeport 2, Connecticut. 


GENERAL @@ ELECTRIC 
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WHEN YOU TALK ABOUT 
PLANNED LIGHTING .. . 
TALK ABOUT... 

















’ —~ 
NATIONAL BANK 


" . Mldistrated above is\a parftal view of one of the many Chicago, III. 

1g departments in the First National Bank of Chicago, show- 
ing its installation ofA B ghting:Approximately five 

t”” miles of Curtis ‘‘Eye - Gomfo Tretfers Nave been in- 

y. stalled, providing seventy foetcandles of -glareless ill umt—~® 

* nation on the working plane. lio toi 

- Appropriate Brightness Control, the big feature in mod- 

ps Curtis “Eye-Comfort” Alzak Aluminum Troffers . . . easily ern lighting. The Key? ... the luminaire ... the CHAR- 
installed and maintained ... utilize the new 40 watt, T-17, ACTERISTICS? . . . high light utilization with low unit 
60-inch low-brightness lamp. The reflector contour ap- brightness. PLUS the relationship of the chromatic values 


of room contents. Write Curtis for further details ... 


proximates a parabola and is designed fo direct a maxi- Soe onnter eaien. 


mum amount of light fo the working plane but limits the 
amount delivered fo the eye ... true A B C Lighting. 


URTIS LIGHTING, INC. 


6135 WEST 65th STREET, CHICAGO 38, ILLINOIS 
CHICAGO ..TORONTO..NEW YORK 
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* rigid conduit * metallic and non 


* flexible steel conduit ® service entrance 


nding devices * lighting fixture fittings 


manufacturers for over 30 years 


Sold ae ESntival Wholesalers 


representatives in principal cities 


midwest electric mfg. co. e 1639 walnut st. 
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CROUSE- HINDS complete line of 
Hih-Epficoncy FLOODLIGHTS 


fill a wide variety 
of industrial needs 


They can help solve YOUR 
lighting problems 


700 LCE-1120 Heavy Duty Floodlight 


his powerful 1500-watt floodlight greatly re- 
pe... the installation cost, lighting load and main- 
tenance cost where large areas are to be lighted. 
The cast aluminum alloy housing is corrosion-resist- 
ing, and weatherproof. The 20-inch polished *Alzak 
reflector can be furnished for either a narrow or 
wide beam. The narrow beam is ideal for very long 
range projection. Five types of lenses can be fur- 
nished. Horizontal and vertical stops facilitate re- 
lamping. 


Type ADE-16 Heavy Duty Floodlight ™® 


This sturdy cast aluminum alloy, 1000-watt 
floodlight will give you all the advantages of type 
LCE-1120 but in a smaller size — with a 16-inch 
polished Alzak reflector. Frequently it will cost 
much less to project light a considerable distance 
with Crouse-Hinds long range floodlights than to 
run cable and install local lighting. There are also 
indoor locations in large buildings where floodlights 
are the most economical and satisfactory source of 
light. 





Type MUA Alumalux Floodlight a 


Industrial yards and auto parking lots are most 
efficiently lighted by the use of floodlights. Crouse- 
Hinds Type MUA Alumalux 1500-Watt Floodlight 
provides efficient lighting at mininum first cost. It 
is widely used for general floodlighting and is ideal 
for the lighting of athletic fields and playgrounds. 


Type RLEE Explosion-Proof Floodlight 


This heavy duty explosion-proof and weather- 
proof 500-watt floodlight has a cast aluminum alloy 
housing. It is designed for service in locations 
that are hazardous because of the presence of 
explosive atmospheres containing gasoline, naptha, 
petroleum, benzol, alcohols, acetone, lacquer sol- 
vent vapors, and natural gas. It can be furnished 
with either a wide or narrow beam 13-inch Alzak 
aluminum reflector. 


a Type RCDE-8 Explosion-Proof Floodlight 


This is an explosion-proof floodlight in a 200- 
watt size, with an 8-inch reflector, either wide or 
narrow beam, It can be furnished for suspension 
mounting, standard base mounting, or as a portable 
floodlight with a handle and wheel base. * 


A *Alzalk is he registerec a trac de mark of 
Nationwide the Aluminum Compar America 
Distribution 

Through Electrical 
Wholesalers 


CROUSE-HINDS COMPANY 
Syracuse 1, N.Y. 


Offices: Birmingham — Boston — Buffalo — Chicago — Cincinnati — Cleveland — Dallas — Denver — Detroit 
Houston — Indianapo cats as City —Los Angeles — Milwaukee — Minneapolis New York 
Philadelphia — Pittsburgh — Portland, Ore.—San Francisco — Seattle — St. Louis - Washington 

Resident Representati ves: Albany — Atlanta — Charlotte - New Orleans — Richmond V a 
CROUSE-HINDS COMPANY OF CANADA, LTD., Main Office and Plant: TORONTO, ONT. 


FLOODLIGHTS : AIRPORT LIGHTING - TRAFFIC SIGNALS - CONDULETS 
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CRESCENT SERVICE CABLES | 


Employ 
ENDURITE 


CRESCENT Service Cables, sizes No.6 AWG and larger, 
are insulated with a Type RH, Crescent ENDURITE super- 
aging, heat-resisting rubber compound of the best grade obtain- 
able that gives 20°° greater current carrying capacity than or- 


dinary grade insulated service cable. 


Service cable is the bottleneck limiting the amount of 
customer demand for all appliances, and future business for 


the contractors, dealers, wholesalers and power suppliers. 


With CRESCENT SERVICE CABLE you get maximum 
load capacity, long life and value. Made in Type SE, Style U, 
as shown; Style A with a galvanized steel armor tape over the 
bare neutral conductor, and in Type SD, Drop Cable, Sizes 
+12 to +2 AWG in two and three conductors. 


Available Through 
Electrical Wholesalers 





fos 
CRESCENT INSULATED WIRE & CABLE CO. | .<*\. 


EXPERIENCE / 


TRENTON, N. J. — 





= ~ . adil - RE 0! ER Bag Dem BL A ET AT a 
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Benjamin's exclusive 


longitudinal shield between lamps 


provides crosswise shielding angle 


of 27 degrees, as compared 


nvent 11 13 degrees! 


o 


i. 


e*eecee @eee#es 











“Shield-Flo 40” 


2 °o 


Conventional 


13° 





the ANSWER to the latest trend in 


oe FACTORY FLUORESCENT LIGHTING! 


This most modern method of lighting fac- 
tories and other work places provides not 
only the higher lighting levels so essential to 
efficient production, but also that increased 
protection from glare and excessive bright- 
ness to which employees are entitled. 


The additional brightness and glare control 
aftorded by the exclusive longitudinal shield 
In “SHIELD-FLO 407 


Units marks a distinct 


advancement in the trend 





toward more com 
\ exclusive “LokeLateh” Fasteners fortable seeing conditions. This shield helps 
ey ' lock or unlock reflector with to the the lighting 
just a quarter turn of the fingers installation by increasing the shielding of the 


no tools required...no ; 
interference with wires or controls lamp without materially sacrificing the effee- 
tive illumination obtained on the 


and vertical working surtace 


control brightness of 


| orizont il 








This white mat longitudinal shield and many 
other features of design and construction— 
such as approved RLM reflector contour and 
the high reflection and diffusion factors of 
Life-Time 
make possible the attainment of high light 


Benjamin Porcelain) Enamel— 
levels with greater seeing comfort. Embodied 
also in these advanced lighting units are 
such features as the exclusive Benjamin 
“Springlox” and “Lok-Latch” constructions, 
which facilitate re-lamping and maintenance, 
thus cutting cost and encouraging periodic 


attention and cleaning. 

WRITE for DATA BULLETIN AD-5428 on BENJAMIN 
“SHIELD-FLO 40" Units. Address: Benjamin 
Electric Mfg. Co., Dept. GG, Des Plaines, Ill. 





ae <es m 
. | PLANNED Pe di 
yea pet TRADE MARK ; £ Le 
ee Peek LIGHTING f fA 
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exclusive “Springlox”’ 5 ¢ if, he Aye” i 
Safety Type Lampholders py a Ma * 
Lamps are installed quickly, §e- am a 
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ee CRA PFPA AD & Distributed Exclusively Through Electrical Wholesalers 
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S" Guaranteed by © 


Good Housekeeping 
S 






WILL SELL MORE 


ROYAL r, 


PLUG FUSES 


FOR you/ 











ROYAL 


“GOOD HOUSEKEEPING” A / [Bare 


. out January 20th, 


















5 sHocKxproor 


over 3,000,000 circulation! ROVAL 





The entire ROYAL line of consumer products will be 
nationally advertised throughout 1949... 
More ROYAL sales for your customers — 


more ROYAL sales for you! 


PLUG FUSES © CARTRIDGE FUSES 
FUSTATS * WIRE © CORD SETS © TROUBLE LITES 
DECORATIVE CHRISTMAS LIGHTING 


—— 


TYVVHIT ITY. CO., INC. 


PAWTUCKET *° RHODE ISLAND 
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COMPLETE LIGHTING LINE! 


| Build your lighting business profitably around the ove com- 

plete line that covers your entire market. The MITCHELL 

Line—now well over the 150-model mark—is the most com- 
he industry. This progressive de- 

chandise, Sy 

per-Strip”’ 








plete and diversified in ¢ 
‘in demand” preferred quality mer 
a powerful 


velopment of ‘ 
riced for profitable volume sales, gives you 
» Here are your MITCHELL merchandising 


selling “edge. 
advantages: 


; 

1. Everything 
2. An ever-growin 
3. Strong acceptance int 


4, High saleability — competitive 
_ Guaranteed standards of quality 


you need from one source 


g line that helps you grow 
he lighting field 


price 





Ir's good business to concentrate you! selling program "Twin Turret” | 
i—the complete lighting line that builds ndustrial 


around MITCHEL 
d bigger sales for yOu: 
% > we 
y tat We 
hi \ ys 


solid business ao 
you'll SELL THEM ALL 
7 0 
| Spot-Rays 











WRITE FOR FULL CATALOG AND DETAILS 


y Spotlights . 
z i 
a 2) Typewriter Desk Lomp 
. 


fn 4 oa i 
Y : 
‘Lullaby’ : Ps 
un 


< Zoomlights"’ . ae 
p Radio 
Heat Lam 
ps 








’ L 


In Canada 
: Mitch 
ell Manufacturing Company, Ltd 
, Ltd., Toronto, C 
, Canada 


q 









































ACME ELECTRIC CORPOR 





HOW TO SELL 
<= Fleetr; 


AIR-COOLED TRANSFORMERS. 


























a are Mee 
230% I 
————7- hm Ee Z » 
230v 30 
i a | wi MS) 6 6M2 Me wOTOR LOAD 


(200) LOQQ) (Ana) \Oor 
(000) (OOD (TST) (TOD) 
p_x3><xz x4) m x3 ><H2 x4) 


| "6 Vv. "nev. 
j-__16 Vv ~— + + 


— = | 
i. 230V | 

“sv 16 "6-230¥ 16 
UGH TWIG LOAD 5 WIRE POWER OF 


LIGHTING LOAD 


Installation of air-cooled transformers provide a means of sub- 
dividing circuits to accommodate independent demand. For 
examples, (1) a 120 volt lighting circuit from a 240, 480 or 600 
volt power circuit. (2) A telephone circuit (before rectification) 
from a lighting circuit. (3) Minimize light flicker, caused by 
starting motors on 120/240 volts, 3-wire secondary circuits. 


Al AAWI¢ ST VOL TAC 





wenTime (ORD 


Single phase, 3-wire systems are often unbalanced due to 
circuit tapping. In such cases undervoltage on one or two lines 
can be corrected and all lines correctly balanced with the proper 
application of air-cooled transformers. 
















ATION 


Wherever electrical power is transmitted and used, 
there are applications for Acme Electric air cooled 
transformers. These applications range from the in- 
stallation of a 1/10 KVA transformer (to reduce a 
power line voltage to the requirements of a 120 
volt appliance) to banks of 3-50 KVA transformers 
(for voltage changing). 

The Acme Electric Air Cooled Transformer Catalog 
describes in detail the many practical uses of air 
cooled transformers, provides details covering 
specifications, and tells you why the features of 
Acme Electric quality construc- 
tion make it profitable for a 
dealer to sell, a contractor to 
install and a user to buy Acme 
Electric air cooled transform- 
ers. Available in ratings 1/10 
KVA to 50 KVA with primary 
voltage 240/460/600; 12 
to 25 KVA with primary of 
2400 volts. 


Meer 


auTO. TRANSFORMER BOOSTER 





Lie TINe LOAD 


A voltage drop of 10 or 15 volts greatly affects the perform- 
ance and efficiency of lights (especially fluorescent) and elec- 
trical tools and appliances. Air-cooled transformers provide a 
practical means of correcting low voltage on long lighting or 
power circuits by boosting voltages to normal. 





VIDING y RQ RCL 
~1eeegemcemeeeaaameaaamaaaias oa cee ‘ar t t 
"$-230V "sv. 
i -— a <= ee - 230v 
— " 4 "SV 4 t 
QQ L000 TO 11$-230V 
\ , mk. 
220) nding 4 
(008) (BOD) Loao 


Kio xX3S<>m2 x4 
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A 3-wire 120/240 volt secondary circuit can be obtained from 
a 2-wire primary circuit by the installation of an air-cooled 
transformer. 


Acme Electric manufactures Luminous Tube Transformers —Fluores- 
cent Lamp Ballasts—Cold Cathode Lighting Transformers and Bal- 
lasts —Mercury Vapor Lighting Transformers —Radio and Television 
Transformers —Electronic Transformers —Door Bell, Chime and Sig- 
nalling Transformers—Safety Transformers—Voltage Regulating 
Transformers—Step Down Transformers—Control Transformers — 
Warp-stop Transformers—Air Cooled Power Transformers—Rectifiers 


IN CANADA: ACME ELECTRIC (CANADA) LTD. 


824 Notre Dame St., West Montreal, Que 
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THAN EVER BEFORE! 


This year, five different publications—more than ever before 
—will carry the advertising story of ELECTRUNITE E.M.T. 
to your customers—electrical contractors and maintenance 


men—and to the architects who specify raceway materials. 


With a carefully-planned program of effective, informative 
advertisements, useful sales folders, easel counter displays 
and bending instruction books, Steel and Tubes again 
demonstrates its willingness to go all the way in backing 
up your own sales and promotion efforts. 

Remember: Although the demand for ELECTRUNITE 
E.M.T. still exceeds the supply, every foot of this modern wiring 
raceway 1s sold through you—the ELECTRUNITE Distributor. 


REPUBLIC STEEL CORPORATION 
STEEL AND TUBES DIVISION * CLEVELAND 8, OHIO 
Export Department: Chrysler Building, New York 17, New York 














"IT'S SAFE — NO 
GLASS OR PLASTIC 
PARTS TO BREAK" 















"YOU KNOW EYE-O CAN BE 
MOUNTED IN ANY NUMBER 
OF WAYS" 











“IT'S SIMPLE TO 


“EXCEPTIONALLY HIGH 


OUTPUT 
BRIGHTNESS” 


1S UNBELIEV- 
IN COST, 


"EYE-O 
ABLY LOW 









“RIGHT, AND EITHER 
INDIVIDUALLY OR IN 
CONTINUOUS ROWS" 


INSTALL” 


“IT'S SIMPLER TO CLEAN" 


“LOUVERS 
EITHER SIDE AND CAN BE 
COMPLETELY REMOVED" 


EFFICIENCY - 83%. HIGH LIGHT 
WITH UNIFORM LOW 


YET CONFORMS TO THE 
HIGHEST CONSTRUC. 
TION STANDARDS" 






HINGE FROM 





















"YOU'RE RIGHT, AND 
LOOK AT THE SMART 
STYLING AND DESIGN" 
es 
af? 


“THOSE LO-BRITE LOUVERS 
MINIMIZE GLARE FOR 
COOL, COMFORTABLE 
LIGHT" 





Eye-Q, for 2 40-watt lamps, combines every 
essential factor from economy to efficiency 
that must be an integral part of the right 
fixture for schools, stores, offices and build- 
ings. It is one of many Smithcraft Fluorescent 
units designed to meet your lighting 
requirements. 


LIGHTING DIVISION 


CHELSEA 50, MASSACHUSETTS 


































20 





ELECTRICAL WHOLESALING—February, 1949 











Fe 


! 











tional solder required. 





JUST LOOK AT THESE FEATURES... 
ee jae a re 7 
SHELL CONTACTS | | SCINFLEX | 
High strength alumi- | High current capacity | ONE-PIECE INSERT 
a ae > +s — | «++ Practically no volt- High dielectric strength . . . 
resistance to corrosion age drop. No addi- | nec rane 
. with surface finish. | | igh insulation resistance. 
| Jj 





- 














































} 
: } 
3 | 
} 
- 
the Finest money can buy! Contacts that carry maximum 
| currents with a minimum voltage 
drop are only part of the many new advantages you get with 
| rent Bendix-Scintilla* Electrical Connectors. The use of “Scinflex”’ 
dielectric material, an exclusive new Bendix-Scintilla develop- 
| 
CHECK THESE OTHER ADVANTAGES ment of outstanding stability, increases resistance to flashover 
and creepage. In temperature extremes, from 67” 6£. to 
+300° F., performance is remarkable. Dielectric strength is 
| e Moisture-proof, Pressure-tight e Radio never less than 300 volts per mil. Bendix-Scintilla Connectors 
Quiet e Single-piece Inserts e Vibration- have fewer parts than any other connector on the market —and 
proof e Light Weight e High Insulation that means lower maintenance costs and better performance. 
Resistance e Easy Assembly and Dis- a 
assembly e Fewer Parts than any other 
Connector e No additional solder required 
occ WRITE DIRECT TO 
THE SALES DEPARI MENT 
Maa SCINTILLA MAGNETO DIVISION of ==), 
_SCINTILLA | SIDNEY, NEW YORK maser pees lll 
—, Export Sales: Bendix International Division, 72 Fifth Avenue, New York 11, New York 
1949 February, 1949—ELECTRICAL WHOLESALING 





Youll Sell More of “hese 


CHAMPIONS 











They have what it takes... 7 


to get that steady, sure volume and keep it coming your way. 
Champion lamp quality of performance has been established 


and demonstrated for nearly fifty years. 


They’‘re easier to sell... 





outright sale to wholesaler—no red tape, no restrictions, no 


obstacles in the way of getting the business you go after. 


They mean highest net... 


they get to you at lowest over-all cost, maximum discount. 





vide 
er ar 


Lynn, Massachusetts si Hal Is 


A OIVISION OF CONSOLIODATEDO ELECTRIC LAMP 





PLUG 
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PYLET 
PRACTICAL DESIGN ; 
FEATURES A Modern Line of Improved 


Heavy-Duty Conduit Fittings 





A Full Range of Types and Sizes for Industrial Wiring 

































4 


1. FS AND FD PYLETS AND COVERS—1, 2, 3 and 4 gang, 


ir lleabl st ; 
ear tea home ogpthange er sag nar square corner types, take all standard switch and receptacle 


Pyle-National’s own foundry. Double 
weather-proof protection—first, galvan- plates. 
zed, and then finished with baked spray- 
ed aluminum 2. ROUND BASE PYLETS AND COVERS-—Ideal for Vapor- 


tight junction boxes—Flush and surface mounting. Take stand- 
ard 4-inch outlet box cover; also vaportight fixtures, plug 
receptacles and Flexible fixture hangers. 


3. VAPORTIGHT LIGHTING FIXTURES—With heavy cast 
metal bases, weathertight sealing and sturdy guards. Complete 
line, for 10 to 200 watt lamps, for conduit or wall mounting, 
universal 4 and 5 hub types, two and three gang, handrail and 
outlet box types, also midget fixtures. 





a eA 


h interiors, round edges and large 4. FLEXIBLE FIXTURE HANGER PYLETS— Universal joint 
winng spaces prevent damage to wires ; : 
Ribbed ciemalie neice eaten sheunailh. hub allows easy removal of fixture, free swing movement of 


fixture with stop to prevent wire injury, also cushion type for 
protection against vibration. Also rectangular Pylets with 
suspension hanger. 


5. CAST METAL SAFETY SWITCHES AND CIRCUIT 





4 ; 
BREAKER PYLETS—Heavy duty safety switches and fuse 
boxes with or without plug receptacles and circuit breaker 
Pylets with all features for reliable service under severe 
conditions. Safety switches have quick make and break, inter- 
locked cover and weathertight gaskets on both cover and hub 
3 Domed Covers are warped and | Availabl hj — l 
Body Cover Joints are ground flat for tight plates. Available with interlocking plug receptacles. 
gasket seal. Heavy hub sections of ample 
ss section are tapped straight and true 5 
with accurate, cleancut, TAPERED threads 


Refer to your Pylet Catalog 1100 for complete listings includ- 
ing plugs and receptacles — explosion-proof pylets, cord and 
cable grips — flexible conduit couplings — unions — reducers — 
elbows and grip handles — portable hand lamps. 








THE PYLE-NATIONAL COMPANY | a Nl 





D if : 1352 NORTH KOSTNER AVENUE, CHICAGO 51, ILLINOIS x. gaat 

Ow in t at s = , : i: 

vide =) atstnin ak anaiens tall Ah DISTRICT OFFICES and REPRESENTATIVES in Principal Cities of the United States P Ps < * 

et and gasket together durin handling EXPORT DEPARTMENT: International Railway Supply Co., 30 Church St., New York is fi. 
' CANADIAN AGENT: The Holden Co, Ltd., Montreal FTES © 3s 


PLUGS and RECEPTACLES « FLOODLIGHTS » TURBO-GENERATORS + LOCOMOTIVE HEADLIGHTS + MULTI-VENT AIR DISTRIBUTION 
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Ads Like This 


Ads like this reduced reproduction run in jour- 


nals read by service station operators. Others 
go to theater and amusement center operators, 
motels and tourist parks. 


qqow STEBERLITE 


SPOT and FLOODLIGHTING 








me 





a = UY @) 









Brings You More 
Steber lite scape Customers 


Holder S 30 
mstalled on 






mduit 
> >xible, 
pany gh 9 ma Now. the Steberlite gives you a fle . 
y - 
inexpensive means of spot and floodlight 


ion area—making 


or pole slip filter 


> . > Stat 
ing your entire service t 


y Sts. 
it more inviting to passing motorist 


> Fe ar 
The STEBERLITE helps create more regula 


customers for you 


- es oe 
Mount Them Singly—in Pairs 
or Clusters of 3, 4 and 5 


r , an 
Besides improved general lighting, you ca 


> srvices and prod- 
emphasize your special ser ‘ P 


ts by Steberliteing your lubrication equip- 


u P- 
products like 


ment, tire displays, seasonal ep 
anti-freeze solutions, spring tune-ups, etc., 
ind at the same time, with the same equip- 
ment, improve general lighting also. 
Better lightung with Steberlites helps to 


Ss 
sell more—adds to your daily profit 


Steberlites are compact, ™ eather proof with 
enclosed wiring—easy to install. Even iat 
you consider your present lighting ade- 
1 should get our new Bulletin 120. 





quate, you 
Write and we'll gladly mail you a copy. 


“ee /STEBER\ 


~ LIGHTING UNITS 


STEBER MANUFACTURING co. 


BROADVIEW (MAYWOOD P.O.), 














HLEINOTS 





2700 ROOSEVELT ROAD, 
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--e- Tell Your 
Customers 


about 


STEBERLITES 


To speed your stock turnover,— 
we are advertising the Steberlite. 
the new lampholder for 150-W 
PAR 38 and R-40 lamps—in mag- 
azines that are read by several 
hundred thousand good prospects, 
—including the best service sta- 
tions, theaters, operators of amuse- 
ment centers, motels, tourist camps, 
parking lots, and industries in your 
Own area. 

Wherever shown, New Steber- 
lites have created instant response, 
good reason for you too, to carry 
a reasonable stock now. 


No Other Like STEBERLITE 
Fewer Parts to Stock 

No other line can match Steber- 
lite in versatility—they can be 
used singly, in pairs, or clusters. 
They can be mounted anywhere: 
come wired ready to assemble. 
Smaller stock for faster turnover, 
—greater profit with smaller in- 
vestment. 

Just four basic units and you 
can serve most requirements — a 
small inventory does a big profit 
job. Here's all you need: 


1. Steberlite Floodlamp Holder $ 300 
2. Steberlite Adapter Box $ 301 
3. Steberlite Pipe Slip Fitter $302 
4. Steberlite Accessories and Fittings. 


Let us give you suggestions 
for stocking Steberlites 

If you have not received a copy 
of Bulletin 120 on the new Steber- 
lites, drop us a line... STEBER 
MANUFACTURING CO., 2700 
Roosevelt Road, Broadview (May- 
wood P.O.), Illinois. 


/STEBER\ 
LIGHTING UNITS 
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rO A LARGE EN TEN TI, our own suc 
cess depends upon the success of our 
electrical wholesalers. To help vou 
render an ever more cflicient service, 
capture new business and boost earn- 
ings, we at Federal Electric pledge tull 
cooperation. It is our established sales 
policy to: 

MANUFACTURE A COMPLETE 

LINE of equipment for the control 
ind distribution of light and power, and 
through constant improvements, keep 
toutstandine tor wholesale distribution. 


A SALES POLICY TO BOOST 


Sill 


MAINTAIN PRICE SCHEDULES 

that will enable vou to meet com 
petitive market conditions and make a 
substantial profit. 


3 ADHERE TO THE HIGHESI 

STANDARDS in both materials 
and workmanship ... make sure that the 
name Federal Noark means quality, 
always and everywhere. 


KEEP ADEQUATE STOCKS of 
Federal Noark products at our 
plants and branch warehouses to assure 








you prompt, full deliveries at all times. 


5 BACK YOU UP with a powertul 
advertising program and with men 
in the field and plant technicians who 
are always ready to give you sales and 
SCTVICE assistance, 
- « % 

Let's talk it over. ‘The Federal Noark 
line and Federal’s sales policy offer a 
splendid opportunity for growth and 
profit. Write or call kKederal Electric 
Products Company, 90 Paris St., Newark 
9, New Jersev. 





BD FEDERAL «css. ___ 


CONTROL AND DISTRIBUTION EQUIPMENT 


Complete line of Federal Electric Products includes Motor Controls, Safety Switches, Service Equipment, 
Circuit Breakers, Panelboards, Switchboards, Control Centers, Bus Duct * Sales offices in principal cities. 
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Meet Your 
New SALESMAN 
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this tag 
will help you sell 
fluorescent fixtures 


Use these attractive new identification tags with your fluorescent It's a fact ballasts are about the most im- 
portant component of a fluorescent fixture 


fixtures—and see if your sales don’t come easier. They are avail- from the standpoint of assuring your customers 





able to all manufacturers of fluorescent fixtures who use General rated lamp life and light output, quietness in 
; operation, and maximum operating efficien 
Electric ballasts. When you have G-E ballasts built into y: 

; : ow : fixtures, you’re getting the industry's finest 
Printed in red and blue, these tags explain in simple terms the G-E ballasts are designed, built, and tested for 
importance of good ballasts in fluorescent lighting. Beyond this, permanent lamp-matched characteristics . 

; ’ : ’ better performance. Tell your customers. Use 
the prominent G-E monogram will register as a symbol of quality the tag. Put the G-E monogram on your sales 
with your customers. It will help sell fixtures! Apparatus Dept., nce. 

. : regen : ; To obtain your supply of tags, simply contact 
General Electric Company, Schenectady S, &. 2 your nearest G-E Sales representative. 


GENERAL ELECTRIC |” 


Rt 
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412-65 










A JUMP AHEAD 
OF COMPETITION 





Ss 
eC r 





If you've resolved to make this an outstanding year... to work a little 
harder, push a little harder to increase sales... be sure you start with 
a complete stock of Conduit Pipe Products in every size. That's bound 
to make you the most popular jobber in town... sure to put you out 
ahead of competition. For you can be sure that this year more con- 


tractors than ever will look to you for Conduit Pipe Products. 








sales Representatives in Principal Cities 
| CONDUIT PIPE PRODUCTS C0. 
COLUMBUS, OHIO 
PIPE COUPLINGS - PIPE NIPPLES - ELBOWS, 90° AND 45° 
RUNNING THREAD - GOOSENECKS - WALLPLATES +« EMT FITTINGS 
1949 February, 1949—ELECTRICAL WHOLESALING 
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The suctch cs to 


GENERAL 














ENCLOSED SAFETY SWITCHES + SERVICE ENTRANCE EQUIPMENT 
BRANCH-CIRCUIT OR RESIDENCE PANELS + PANELBOARDS FOR 
LIGHT AND POWER DISTRIBUTION 


MORE AND MORE Electrical Contractors Specify GENERAL” 
Sold Through Electrical Wholesalers 





4 


GENERAL 


SWITCH CORP. 


45 ROEBLING STREET, BROOKLYN 11, N. Y., U.S.A. 


\ SALES OFFICES 


Amarillo, Texas ‘Chicago 14, Wl. Glassport, Pa New Orlears 12, La. 
“Atlanta 3, Ga. Cincinnati 20, Ohio Houston 3, Texas “Philadelphia 47, Pa. 
“Baltimore, Md. Cleveland 16, Ohio Indianapolis 4, Ind 

Birmingham, Ala. Dallas 5, Texas “Los Angeles 13, Cal 
“Boston 10, Mass. “Detroit 26, Mich “Minneapolis 2, Minn. 


San Antonio 2, Tex. 
“San Francisco 3, Cal 
Phoenix, Arizona "Seattle 4, Wash. 
‘Portland 9, Oregon Spokane 8, Wash. 
Princeton, Indiana St. Lovis 8, Mo. 


Wales ORK MART AREY EXPORT OFFICE: NEW YORK 11, N. Y 
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FOR THE MOST SIMPLE Z 
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... MOST FLEXIBLE Z 
i FLUORESCENT LIGHTING 
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SERIES 
WiremotD UNITS 





Smartly-designed, compact, ready-wired . . . Wire- For usetn... 
mold 21A Fluorescent Units are ideally suited to meet the WORKSHOPS 
lighting needs of a wide range of commercial and indus- — 
trial applications. Available as single lamp units . . . or RESTAURANTS 
for two, three, four and five lamps. GARAGES 

OFFICES 
FACTORIES 


All units quickly, easily installed in horizontal or 
vertical position . . . clips furnished for permanent or 
portable mounting. Finished in sparkling white 
may be used with or without reflectors. Ballast enclosed 
in channel. 





No matter how simple or complex vour problem 
whether it’s a matter of supplementary lighting or 

















the installation of a complete system . . . check into 21AR sens 
the profit-building possibilities of Wiremold Fluorescent 
Units. Similar to the 21A series . . . with 
single and multiple units but 
Today: write for complete information equipped with reflectors and end 
: caps. Finished in golden bronze. Idea! 
Twa Winemo.d Company Sat shnesetens, annie: thaans, eal 
HARTFORD 10, CONN. cases, display boards, etc. 
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pat ctro engineering @¥ 
*Trade Mark Reg & & 


the atest ¢ E¥@) AW 


in, extremely 


pertures, 1” x 11,” 
‘ping, durable Te rene, 
ise and 30° lengthwise 
; eld on ; basket-like, hinged frame that 
Pian cadedly iow ead maintenance. Readily 
“removable for quick, easy cleaning. Crescent shaped side 
panels are available in ribbed plastic or metal 

@ Available in “4-lamp 40 watt and 2-lamp 10 watt 

Surface or Pendant mounted 


No. 1045.-4-1t 40 wall 
No. 1025—24 


@ All models are used for Individual or Continuous row 
installation without the addition of extra parts 


BE “BASIC™ IN *49 


\ Also available with bottom panels of ribbed 
diffusing glass Sky-Ray” Model No. 1046 Sold by leading electrical wholesalers everywhere 
and No. 1026 | 


iB” ELECTRO’S LIGHTING ENGINEERS ARE ALWAYS AT YOUR SERVICE 


ELECTRO MANUFACTURING CORPORATION 


=e 2000 W. Fulton St. ° Chicago 12 
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NOT THIS: 


LeLONG 








ele NAL 4 Be 
AT ” TI S IN Only BALANSAW combines the two features you want— 5 é& 
G Balance and Visibility. With Balansaw, the weight helps Pi 
. . . Unbalanced. Breaks Your Wrist 
tad, in Februar do the work instead of dragging on your wrist. And you §& . 
out aS and March sight this saw right on the line you're Cutting; an internal NOT THIS: ~ 
ed readersh fin long- blower clears the cut of sawdust. Users call it the world’s x 
sweetest operating saw, and so will you! A | rey rs 
4 IO N Finest Construction! READ: 6-in. combination blade, 1% i = 4 & F 
in. in the wood. Blades for flooring and transite available. § Youre Going 
Py yet he teady big space Steel base adjusts instantly for depth of cut. Die cast alumi- meee 
; Magazines in- num alloy frame. Automatic safety guard. Heavy duty | INSTEAD: 
switch. Precision alloy steel worm, navy bronze gear. ae ry = 
‘ ° AY Impeller-cooled. Anti-friction N.D. ball and roller bear- }) Visibility fal a> 
ings. 12-in. overall, wgt., 11 Ibs. Try BALANSAW at §j m2 lay 
G POST dealer’s or mail coupon. You'll agree it’s the easiest, surest -— 
saw you ever used! EASY ON THE WRIST 
— — — —_— — — _ 





i CUMMINS PORTABLE TOOLS DIV. 
Cummins Business Machines Corp. 
4740 No. Ravenswood Ave., Chicago 40, Ill., Dept. No. 10 





* 





= 
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Gentlemen: At no obligation send me details on the big Balansaw discounts 


eve A. 


and sales aids. 


* 
"y 
— — — 


GET STARTED on 
FAT PROFITS 
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SHES USING 
GOLD SEAL 
TAPE! 











fesse 


F YOU WANT a tape with a grip you can trust— 

try Gold Seal. Hot or cold... rain or shine... it 
sticks to the job—speeds the work. In every elec- 
trical field, it’s the favorite. 

Laboratory controlled production assures the 
lasting “tack” in the friction compound. And Gold 
Seal will not dry out, peel, or smear the hands. Its 
top quality base cloth tears evenly, quickly, with- 
out raveling. 

Stock up on Gold Seal .. . it’s tops in tapes and a 
steady seller. Single rolls and handy 10-roll con- 


LIASYAG RAL AN QA 


tainers, each roll cellophane wrapped . . . consist- 
: ently advertised. Jenkins Bros., (Rubber Div.), 
lenkins Bros, also make Dia 80 White Street, New York 13, N. Y. 


Me Friction and Rubbe 
I hh ome ASTM a! 











JENKINS 


Qaim Bas 


ij Y Vy SAU L Ui Wty” 





FRICTION and RUBBER TAPES 
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The UNIVERSAL connector—ideal for 
any use. 


The HANDY connector—very easy to use. 


The ECONOMICAL connector—low initial 
cost plus labor saving. 

The COMPACT connector—small, easy 
to tape. 

The RELIABLE, PERMANENT connector — 
made of DURONZE, 50% stronger 
than hard copper or commercial 


bronze. High strength, at no extra 
cost! 


ORDER FROM YOUR JOBBER 


JASPER BLACKBURN PRODUCTS CORP. 


BUILDERS OF QUALITY PRODUCTS FOR 15 YEARS 
FIRST, MADISON AND CLINTON STS., ST. LOUIS 6, MO. 


Phone: CEntral_ 3007 
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Blackburn is Listed 
by Underwriters 
for Inside Wiring 






‘Tap made in junction ton box with 
Blackburn Hi-Strength Connectors 





Mail Coupon for Sample Connector 


j 
l 
I 
t 
" 
; 
= 


JASPER BLACKBURN PRODUCTS CORP., 
First, Madison & Clinton Sts. ¢ St. Louis 6, Mo. 


Send me, without obligation, a sample Blackburn Connector, prices, 
and name of nearest jobber 


Individual Name & Title 


Firm Name 


Address 





< 
2 L 














USE 


CLARK’ 


PUSH BUTTONS 


CLARK Type D Push Buttons, 
featuring silver-to-silver, button- 
type, double-break contacts, 
bakelite insulating parts, large 
electrical clearances, and 
plenty of wiring space, pro- 
vide low maintenance and 
long life in heavy duty oper- 
ations. Push button stop is 
independent of contacts. 1%” 
and 2'4"’mushroom heads are 
available. : 


Type RN—the "ROUGHNECK™ 
—has mushroom head, cast metal 
enclosure with rounded shoulders 
sturdy enough to take rough usage. 


Watertight, dust tight, and oil-im- 
mersed types can.be supplied. Pen- 
dant Stations are also available. 


Type EE Push Buttons are for use on 
ordinary starter applications with ~ 
contactors or starters up to and in- 
cluding NEMA Size 4, 150 Amper 
Size. Available only in siantet 
pressed steel enclosures, finished in 
Machine Tool Gray, and not su 


to modifications. So aaa 


Type DO is a Heavy Duty cane 
Element for mounting in machine fool — 


applications . . . Oil Tight Selector Roughneck 
Switches oud Pilot Lights also 
available. 





for distributors to build business and increase profits. 


" tHe CLARK CONTROLLER co. 


é 
RYTHING UNDER CONTROL 1146 EAST 152nd STREET, CLEVELAND 10, OHIO 
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AND REJOICE! 


Why go round and round, wasting time and energy 
looking for business—when all signs point to the COM 
PLETE REVERE LINE? It's a line of profit producers that 
gives you MORE TO SELL. It's a line with plenty of 
‘HOT ITEMS" that give you action and build VOLUME! 
It's a line with ‘'bread and butter'’ items that you can 
sink your teeth into and meet and beat competition all 
down the line! Look through your REVERE catalog and 
you'll see why every unit is a leader in itself . smart 


in design . . . sound in construction . realistic in 


On, CLES 9 Breese incre ines 2 
TRy NG RO Cl\ RC ? able lighting Equipment Sales! ° 
ING ;ROUND IN CIRC cs 2 ; 

e) us| : 












No. 4200 ENCLOSED 
FLOOD — 759 - 1,000 
1,500 Watt. Weatherproof 
easy to service. Unit has 
rotation feature with de 
gree markings 


















3800 Series — REVERE 
ELIPTOR — ingeniously de 
signed All aluminum or 
porcelain enamel colors 








REVERE CLUSTER LIGHT — 



































_— <x Adapter Fitting permits a va 
riety of attractive combinations High Intensity Run 
= an Write for bulletin way Marker (C.A.A 
— = Spec L-819) We 
—_ offer a complete tine 
a _— of Airport Lighting 
* REVERE PYLON LITE—Its top area Units See Catalog 
™ — lighter (No. 3650-S) is available with 
— ies one, two or three top floods Glass col- 
umn fluorescent lighted, imparts” rich 
-_ “a, glow of light Area and top floods can be 
‘ had in colors to match station color scheme 
—- — Triangular Flood 
7 casts a_ definite 
_ oa 


90 degree beam 

pattern Just the 
unit for cor 
ner loca 
tlons 





9-S 5452-6 
ALT 4 900 
Watt Enclosed 
havy type) 
F lood Concus 
Sion, vibration 
andexposure 
resistant 


The Revere 
Hinged Flood 
light Pole. Elim 
inates hazardous 
climbing to clean 
or service flood 
lights, 20, 


OPEN and ENCLOSED FLOODS — A 24 and = 

superior line in 150 to 1,000 Watt sizes $0 foot i* ) 
for any type of mounting Also portable mounting ~~. a 
models heights Sa. aad 


0 ee ce 





6011 BROADWAY * CHICAGO 40, ILLINOIS 
INDOOR AND OUTDOOR LIGHTING EQUIPMENT TO SERVE EVERY NEED 
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TURRET LINE 
Fluorescent Fixtures 





COMMERCIAL 
TURRET LINE UNITS 


{fn improved commercial fluores- 
cent fixture for offices, stores, hos- 
pitals, schools, public buildings. 
Special top shield eliminates “hot 
spot” ceiling .. 
hinged louver body 


on é one-pltece, 


cuts glare in 


line of vision. For two 40-watt lam ps 


jl lam ) y 
0/2 p spacing. 






3'2-INCH 
TURRET SOCKET UNIT 


Vew Wheeler RLM Fixture for loca- 
tions where com pact size and lighter 
weight are desirable. Scientifically 
designed, ruggedly built and fin- 
ished with We heeler Triple-Guard 
b itreous Porcelain Enamel. For two 
f-watt lamps... 
tinuous runs, 


individual or con- 


MADE BY SPECIALISTS 


36 


A Complete Line of Up-to-the-Minute 





RLM 
lamp spacing to the Wheeler Turret Line, now makes “Skilled 


The addition of new Purret™ Socket Fixtures with 5-ineh 
Lighting” available in this most modern, efficient type of fixture 


for any industrial lighting requirement, 


The new W heeler >-Ineh Turret Line | nits are designed to } 
dimensions that afford uniformity in installation with previous 
Wheeler Units. Viade for two and three 40-watt lamps — 


singvle or double leneth ... With open or closed end reflectors Ls Seti 


for all standard suspensions ... individual or continuous runs. 


Finished in Wheeler Vitreous Poreelain Enamel. 


this new unit 
No socket breakage ee | 


speedy relamping ... 


Like other fixtures in the Wheeler Turret Line. 
has the new G.E. Turret Lampholders. 


no falling lamps... Vibration-proof, 


installation, cet 


Before you specify fluorescent fixtures for an: 
full information on the new. improved Wheeler Turret Line. 
Write th WHEELER REFLECTOR CO. 27 
Boston LO. Mass. 

{ LATEST TYPE LAMPHOLDERS 


> Congress Street, 


fn outstanding feature 
of} all Wheeler Turret 
Line UnitsisthenewG.k. 
Purret Lampholder, In- 
sures constant spring ten- 





sion. Saves money and 
y maintenance. No socket 
breakage ... no falling 
speedy relam p- 
1 thration-proo}. 


lam ps eee 


SER «2 





Distributed Exclusively Through Electrical Wholesalers 


Reg. Us. Pat. Of 
REFLECTORS 
SKILLED LIGHTING 


18 81 


February, 1949 


EQUIPMENT SINCE 


WHOLESALING 


LIGHTING 


ELECTRICAL Fel, 





B 1 


19 








ALL-STEEL PRODUCTS 
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ALL- STEEL EQUIPMENT Inc.—s00 Kensington Ave., Aurora, Illinois 


5 


"A BOX FOR EVERY NEED” 















PITTSBURGH PERMAFLECTOR | 
LIGHTING EQUIPMENT 


















S msburgh™ 
eh 


Permaflector 


Do plans call for fluorescent, incandescent, or a com- 4, Venmaacroe PoRTeaIt 


bination of both? Joseph DeRoy & Sons 
Architect: Harry H, Lefkowitz; R. A. 
Electrical Contractor: D. Levinson 


“The light you want where you want it” is yours 
when you Select Pittsburgh Permaflector Lighting 
Equipment which is so flexible in application. . . so 
distinctive in appearance .. . so efficient in results. 
Low installation and maintenance costs are other fea 
tures which make Pittsburgh Permaflector Equipment 
the outstanding choice everywhere. 


Your Permaflector Engineer will be glad to make PITTSBURGH REFLECTOR COMPANY 
recommendations for your individual lighting needs Pp 
Write for the condensed catalog which lists his address OLIVER BUILDING - PITTSBURGH 22, PENNSYLVANIA 


DISTRIBUTED BY BETTER ELECTRICAL WHOLESALERS EVERYWHERE 


light 








A complete fan line with more exclusive features 
. -- For cool comfort in every room in the house 


... For easy selling to every prospect 


Satisfy the increasing demand for truly scientific hot 
weather cooling with exceptionally efficient Berns Air 


King Fans. There’s eye-appeal and price-appeal galore 





in this complete line of beautifully styled, economically 
priced fans. They're engineered and built by Berns for 
extra quality, extra satisfaction, extra sales and profits 


for you! Get the facts today. 


2 FANS IN ONE! Adjustable — Portable 


REVERSIBLE WINDOW VENTILATOR 
NOW WITH FILTERED The sensational sales-making ventilator that 


AIR ADAPTER! changes from on exhoust to an intake fon—ond ¥ WINDOW VENTILATOR 


back again—with just the flick of a finger! Ex - a pe 
Double the value of the Rever hausts hot air by day brings in cool air at with "Living Room Styling 
ble Window Ventilator! Make yht. Adjustable, tab and finished in hand { The smart | 
two sales instead of one! B | ome White Enar Sunset Tan to blend with ' 
profitable peat susiInes t y room interior 4 12 and 16 sizes 
filter unit ‘ f 


screws 





der me and 
handsome 


fers \ 


fever 





ditions 

dust, soot 
Standard filter 
able. In 10 
matching White 


set Tan finish 


DELUXE FLOOR CIRCULATOR 


Another in the Berns Air King line 

tive fans r home or offic 
peed 
handsome 


t a price t 


Sold Only Through Leading Electrical Wholesalers 


BERNS MANUFACTURING CORPORATION 


2278 ELSTON AVENUE CHICAGO 14, ILLINOIS 


TALL AND SHORT 
PEDESTAL FANS 


ATTIC FANS , BUILT-IN KITCHEN FANS 
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All parts are of quality con- 


struction. Channels are Bond- 








erized for 








rust 
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resistance. 








IT PAYS 
Miller Fluorescent Troffer Lighting Systems are a definite structural 
aid, most flexible for working out esthetic ceiling design and insur- 








10 


ing architectural harmony 


LLUMINATING DIVISION Fluorescent 


ELECTRICAL 









THE MI 


SINCE 





Room-length rows 


because, besides providing the good lighting required 


“CEILINGS UNLIMITED”.* IT 
because their wide range of reflector enclosures meet the 
lighting requirements of varied interiors. IT PAYS - 
stallation is simplified by Miller patented Ceiling Furring Hanger. 


Miller lighting service is all-inclusive. It covers the needs of planned 
commercial and industrial lighting. Miller field engineers and dis 
tributors, conveniently located, are at your call. 


BT COMPANY 


i 


ILLUMINATING DIVISION, MERIDEN, CONNECTICUT 


acandescent, Mercury Lighting Equipment. HEATING PRODUCTS DIVISION Domeshe 


WHOLESALING 


Ov! Burners and Liqued Fue! Devces. ROLLING MILL DIVISION: Phosphor Bronze and Brass in Sheets. Strips and Rolls 











Troffers supply well diffused 
light in this drafting area. 





because in 


February, 1919 

















90% Copper;hard Machined from 


drawn rod with forged hard drawn al- 
spacer. uminum, 


SERVICE® — 
CONNECTORS 


<—— 






YT he 


Service En- 
trance Connec- 
tors; all sizes. 


Full line of al- 
uminum = con- 
nectors. 


Service Post Connec- 
tors to meet any 
specifications. 


ALL TYPES and SIZES. Yoke-and-Nut Type, No. 10 to 1,000,000. Also Service 


Entrance, Service Post and Special Connectors (widest variety more ore shown below) 


Penn-Union Service Connectors have accurate ma Penn-Lnion also makes the complete line of Tee 
chine-cut threads, and carefully chamfered edges—do — Connectors. Cable Taps; Straight, Parallel, Elbow and 
not catch in lineman’s gloves. Cross Connectors; Bus Supports, Clamps, Spacers: 


: Ground Clamps, Terminal Lugs, ete., ete. 
Durable—re-usable over and over. Fully approved | 


by Underwriters’ Laboratories and the highest authori- Leading users found that “Penn-Union” on a fitting 
ties in the utility field, for the most exacting service. — is their best guarantee of Dependability. 


SOLD EXCLUSLIVEY THROUGH WHOLESALERS 


PENN-UNION ELECTRIC CORPORATION | 
ERIE, PA. 


Canada: Dominion Cutout Company, Ltd. 
250 Richmond St. West, Toronto 


THE COMPLETE LINE OF CONDUCTOR FITTINGS 
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Cross Section 
Showing 
indentations. 








NEATER e FASTER « STRONGER * APPROVED 


All B-M Fittings Carry the 
Underwriters’ Seal of Approval 


For faster, neater and stronger thin wall conduit connections insist on METHOD 
either Briegel Indenter or Briegel Twiston Self-threading type all steel, 
one piece connectors and couplings 
| B-M Indenter fittings, the only approved couplings and connectors of TOOL 
this type, have long enjoyed wider use and application than any other 
method of installing E.M.T 
The new B-M Twiston Self-threading fittings now make it possible to C0 
have threaded, raintight E.M.T. connections without the use of dies. e 
i 
| 
| 


Two complete turns with a pair of pliers threads the tubing and screws 
the fittings into a locked position, which results in the strongest connec- 
tion possible and one that will withstand severe vibration. 


GALVA, ILLINOIS 


| Whatever the thin wall job might be, you will find that you can do it 

| neater, faster and better with Briegel UL Approved E.M.T. fittings 
DISTRIBUTED BY 
| The M.B. Austin Co., Northbrook, Ill. Clifton Conduit Co., Jersey City, N.J. The Steelduct Co., Youngstown, Ohio Nat. Enameling & Mfg. Co., Pittsburgh 
f Clayton Mark & Co., Evanston, Ill. Gen. Electric Co., Bridgeport, Conn. Enameled Metals, Pittsburgh, Penn. Kondu Mfg. Co., Ltd., Preston, Ontario 
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HERE COMES THE 


Trumbull Train 
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PROGRESS 


of new Trumbull products is headed 
new advancement in the entire line of 
products — Flex-A-Power systems, Panel 
ontrol Centers, Switches and Motor Starters — 
dically different. So watch for Trumbull’s new 
duct announcements during 1949. Here's the first — 





A NEW 


Magnetic Motor Starter and Magnetic Contactor 


New, from top to bottom, Trumbull Starters and Contactors in 


sizes 0, 1, 2, 3 give maximum protection to motors up to 5U bp, 


440 v. Look at all their important new advantages: 


LONGER CONTACT LIFE — 


Actual factory tests show the sil- 
ver contacts on the Trumbull 
starter ‘‘make and break”’ for 
millions of operations — many 
times more than any starter on 
the market. 


EASY TO MAINTAIN — 


Silver contacts have permanently 
attached springs that are easy to 
remove. Terminals are located 
on the front and are easy to wire 
— a screw driver is all you need 
to disassemble starter — can be 
accomplished in less than a 
minute. 


EASY TO INSTALL AND SERVICE — 


Noteconvenient knockouts, large 


terminals, front connections, and 
ample wiring space. 


GREATER PROTECTION — 
Bi-metallic relay heaters follow 
motor’s heating curve. Easily ad- 
justed for automatic or manual 
reset. 


BUILT TO LAST — 

All parts resist corrosion and 
moisture. Examine plastic coil 
enclosure to see how the tough 
varnish impregnation protects 
windings. Contact points and 
cold-molded asbestos arc hood 
eliminate arcing . . . give clean 
“make and break” contact. 


QUIET OPERATION — 

Permanent lubricant impreg- 
nated in the plastic coil enclo- 
sure keeps magnet guides sliding 
smoothly ... eliminates low volt- 
age “chatter.” 








FOR MORE INFORMATION about this latest 
Trumbull development, write for Cir- 
cular TEC 11. THE TRUMBULL ELEC- 
TRIC MANUFACTURING CO., Plainville, 
Conn. Other factories and offices 
throughout the United States. Foreign 
representation. 


Men Who Observe the Best Electrical Practice Make It a Practice to Use 





WHOLESALING 


TRUMBULL(T) ELECTRIC 












Shutlbrak 


Bee | 





Circuit Breaker and Fuse 





pANELBOARDS e SWITCHBOA D 


Makers pusDUCcT ° 
eat « SAFETY SWITCHES ° LOAD CENTERS ° 


QUIKHETER 


iA 
= 


Shutlbrak Switch 4 


So 








ality has been reserved for 
Architects, Engineers and 
al equipment bearing 


he “inner circle” of qu 
for more than 58 years. 
Contractors have specified electric 
the @ Trademark ..- because products are safe, eas- 


alled and constructed from a practical standpoint 


ily inst 
to give longer-lasting service. 

W hether Switchboards or Safety Switches .-- Panel- 
boards or Busduct...- electrical equipment with the 
Trademark has been t 


electrical efficiency. 


he center of attraction for greater 





ELecTRIC CO-/ 


K ADAM 
sT.Louls, M0.U.S.A: 





FRAN 
So when you want time-tested quality, specify & 
Electrical Products. 
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A MESSAGE TO AMERICAN 


393 


“Give us the tools... 


INDUSTRY ° 


Ff2and OF A SERIES 


McGraw-Hill Surveys 
BUSINESS NEEDS 


If it can get the money American industry in 1949 
will go full steam ahead with a vitally-needed program 
of improving its facilities. This program since V-J 
Day has kept business expanding and has made be- 
lated headway in modernizing industry. 


Furthermore, if it can get the money American in- 
dustry will carry on for the next five years with its 
unprecedented program of expenditure for new plant 
and equipment. Plans already made call for spending 
about $55 billion. 


[hese are findings of the McGraw-Hill national sur- 
vey of “Business’ Needs for New Plants and Equipment.” 
Major results of the survey, which have been rechecked 
since election day, are summarized on the following 
page. They report what American industry is now plan- 
ning to spend for new plant and equipment. They do not 
and cannot show what will be done if the plans are ham- 
strung by political action. 

In 1949, the survey shows, American industry plans 
to spend $14.1 billion for new plants and equipment. That 
is only about 5% less than was actually spent in 1948. 

If these plans are carried out, actual capital expendi- 
tures this year may be somewhat larger than they were 
in 1948. That is because expenditures usually prove to 
be larger than planned. 

Fulfillment of American industry's plans for invest- 
ment in new plant and equipment this year would no 
doubt mean a continuation of general prosperity. The 
record shows that when capital expenditures are high 
general business thrives. 

Even more remarkable than the 1949 prospect is the 
fact that: 


Industry already plans to spend $41 billion in the 
years 1950-53 to improve its plants and equipment. 


Plans tend to taper off, of course, as they are pushed 
further into the uncertain future, five years from now. 
But the striking fact is that plans for expenditures so far 
ahead are as great as they are. They show American in- 
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dustry’s need for tremendous improvements in its plants 
and equipment. 

Again, let there be no mistake. These survey findings 
are not a five-year forecast. They report what leading 
corporations now are planning to do — if they can get 
the money. 

But — won't industry be top-heavy with plants and 
equipment if it carries through any such program? 

[he answer ts clearly — “No”. 

Here are some of the reasons why not that were dis 
closed by the McGraw-Hill survey: 

First, manutacturing industries are shifting emphasis 
from expansion to improving efficiency. 

They have increased their total capacity 56° since 
1939. Their expenditures in 1948 went almost 50-50 for 
expansion and improvement. But in the next five years 
they plan to spend three-quarters of their funds to replace 
and modernize facilities, only one-quarter for expansion 

Second, the prospective rate of expenditure for new 
plant and equipment is relatively low. 

Planned expenditures for new plant and equipment in 
1949 represent about 7.5¢¢ of the present value of all 
plant and equipment. That rate of capital expenditure is 
no higher than the rate during previous periods of pros 
perity. And industry must overcome years of starvation 
for new equipment, caused first by the depression of the 
30’s, then by diversion to war production. 

Third, industry is following an extremely cautious 
policy in buying new equipment. 

Three out of four companies report that they will not 
buy equipment unless it will pay for itself within five 
years. And a third of the companies report that they 
expect new equipment to pay for itself within three years 
[he reason most frequently given for such expectations 
was that all the money available can be spent on equip 
ment which does pay for itself quickly. 


The program of capital expenditure planned by Amer- 
ican industry is one of the greatest bargains ever 
offered to the American people. 

To pay for itself in a few years, as equipment must if 
most companies are to consider buying it, that equipment 


ontinned on next pa 
















CONTINUOUS 
EXPOSURE 4 | 


Time proves the lasting 
power of KILLARK corrosion- 
proof Alumalloy fittings! 


Now it can be told — and shown. . . the amaz- 
ing results of ten years constant exposure of 
Killark’s Alumalloy Fittings and Fixtures! 
Rain, sleet, snow, acidic atmosphere and 
countless other corrosion factors have ham- 
mered unmercifully at Killark Allumalloy 
Fixtures and Fittings—W sthout a Spec of Rust 
or Corrosion Resulting! Convincing proof 
why you can be sure your installations will last 
longer — and give more dependable, trouble- 
free service — if they are protected by these 
outstanding Killark Alumalloy Fittings and 
Fixtures. 








After ten years of weather torture, this iron fitting 
shows extreme corrosion — and the prospect of near- 
arate Bric tictsCMmece te) (a 


NOT A TRACE 
OF CORROSION! 


Made of the same Killark Alumalloy that gave perfect The Light That W ill Never Fail. . -because | 
protection for ten years to the Killark Fixture shown of corrosion or rust! In as good condition 
at right, this smooth Killark Alumalloy Fitting clashes today, after 10 years of outside exposure, 
greatly with the corroded iron fitting shown above... this Killark Alumalloy Fixture shows no 


mute evidence of decades of more dependable service. sign of rust or corrosion — no sign of ever 
changing! 




















Killark Alumalloy Fittings and Fix- 
tures are used in underground conduit, 
utility and chemical plant installations 
throughout the world. Their combina- 
tion of high-strength, safety, smooth- 
ness and rigidity — plus corrosion-re 
sistance pays big dividends—on every 
installation! 





Send for the Killark Catalog 


ELECTRIC MANUFACTURING COMPANY 


Offices and Warehouses: Atlanta, Baltimore, Boston, Chicago, Denver, Los Angeles, Vandeventer & Easton Aves | 
New York, Philadelphia, Pittsburgh, San Francisco, Seattle, Syracuse. 
Offices: Cincinnati, Cleveland, Dallas, Detroit, Kansas City, Minneapolis SAINT LOUIS 13. MO. 
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WHAT THE SURVEY SHOWS 





@ HERE ARE THE MAJOR FINDINGS Of McGraw-Hill’s survey of “Business’ Needs for New Plants and Equip- 
ment’. Rechecked since Election Day, results show what industry is now planning to spend for new plants 
and equipment. They do not forecast what will actually be spent. The survey shows: 


1. Industry now plans to spend $14.1 billion in 1949 — and 
> 


almost $41 billion in the four years beyond, 1950-53. 


4 


2. Manufacturing industries alone plan to spend $7.2 bil 
lion in 1949. This is 7.5% of the estimated value-~ $96 
billion — of all manufacturing facilities. 


3. Manufacturers estimate conservatively that it would cost 
$136 billion to completely replace their facilities with the 
most modern plants and equipment available. 


4. Postwar expansion is virtually complete in most manu 
facturing lines. Major exceptions: steel and petroleum 
refining. 


Expansion programs of railroads, utilities, and oil com 
panies still have two to five years to run. 


Manufacturing industries have increased their capacity 


S6°> since 1939. But expansion is slowing down. Increase 
planned in the next five years is only 13°% 


writing me at McGraw-Hill Publishing Co., 


A copy of a complete report on “Business’ Needs 
330 West 





LOr 


42nd St., New York 


Efficiency is emphasized more and more in planning new 
facilities. Manufacturers plan to devote almost three 
quarters of their funds to replace and modernize. In 1948, 
S8°> went to increase efficiency this way. 


8. Equipment should pay for itself in five years or less, say 
three out of four manufacturing companies. New build 
ings, say 77° of them, should pay out in 15 years or less 


9, Profits and reserves are counted on to pay for new build 
ings and equipment by three out of four manufacturing 
companies. Some 15° expect to borrow, only 9° plan 
to sell stock. However, 20° would like to sell stock, only 
4°7 want to borrow. 


More liberal depreciation allowances for income tax pur 
poses would prompt almost two-thirds of the companies 
to speed their purchase of new plants and equipment. 


New Plants and Equipment” may be obtained by 
1S, N.. ¥. 








must promise to produce much better products or make 
great savings in labor and material. The savings go first 
} to the companies buying the equipment but, as they al- 
ways have, they soon spread to everyone in the form of 
better products at lower costs. 
Where does industry expect to get the money to buy 
this bargain for the American people? 
Most of the companies covered by the McGraw-Hill 


survey (76% of the total) count on their own resources 
largely profits — to pay for new plant and equipment. 
| About 15% of them expect to borrow money, although 
only 4% like the idea of getting saddled with fixed debt. 


Only 9% of the companies expect to sell stock to in- 
vestors, although twice that many report they wish they 
: could. 
What are the chances that business can get the money? 
The survey provides no answer to that question. No 
survey can. 

} The answer will come from Washington — in what 
Congress does about taxes on profits and taxes on the 
millions of Americans who might invest a part of their 
income in industry’s new plants and equipment. 

The answer will be found also in the energy and skill 


se shown by investment bankers, particularly in mobilizing 
yn the resources of the millions of Americans whose incomes 
6 | have increased enough since 1940 to make them potential 
sn direct investors in industry. 
Still another important part of the answer will be given 

by labor leaders. About half the companies surveyed by 
x- McGraw-Hill are holding back on new construction 
it, primarily because of high costs. What organized labor 
ns does about wages and productivity can swell or shrink 
\a- \ that percentage. 
: the McGraw-Hill survey leaves no doubt that Ameri- 
Ty 


can industry is fulfilling its responsibility. It is plaa- 
ning the capital improvements needed to make the 
nation secure, prosperous, and progressive. 


But business today lacks confidence and badly needs 
added incentives. Proper taxation and increased deprecia- 
tion allowances are vital if we are to open the capital 
markets to finance industry. 

What will happen now depends in large part on what 
is done in Washington. In his State of the Union message, 
the President said that “business should plan for steady, 
vigorous expansion.” But in his budget message he pro- 
posed new taxes which would divert a substantial share 
of the money industry is using for expansion and im- 
provement. Moreover, he said nothing about the vital 
issues now freezing the capital markets. 

It is not possible to have it both ways. Fulfillment of 
the President’s tax program means cutting industry's pro- 
gram for new and better equipment. It means slowing 
down industrial progress. It means delaying the advance 
toward much higher standards of living tomorrow in 
order to have a little more government spending today. 


I urge you to see that your Representative and your 
Senator have all the facts on industry’s needs for new 
plant and equipment. What they do to this program 
will have a decisive bearing on the nation’s security 
and welfare. 





President, McGraw-Hill Publishing Company, Inc. 


This is the fourth editorial of a special series on industry's needs for 


new plants and equipment 
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and what these needs mean to all Americans 













Copper Alloy 
Trigger Spring 





Safe Time Delay 


The extra time lag prevents unnecessary 
“blows’’—yet safety is provided if dangerous 
short circuits, harmful overloads or damaging 
heat rises take place. 

The two features of Jefferson Saf-T-Lag 
Thermal Fuses illustrated above are reasons for 
the close control of capacity calibration, and 
accurate dependability of operation. 


Protect Equipment 
And Factory Output 


By preventing unnecessary stoppages while 
protecting against motor and electrical equip- 
ment damage—Jefferson Triple-Action Saf-T- 
Lags keep machinery on the job for maximum 
output. Jefferson Safe Time Lag Fuses incor- 
porate the experience of 50 years of fuse 
design and manufacture. 


Write for new Fuse Booklet 482-ST. 


JEFFERSON ELECTRIC COMPANY 


Bellwood, Illinois 
In Canada: Canadian Jefferson Electric Co., Ltd. 
384 Pape Ave., Toronto, Ont. 


JEFFERSON 





Triple-D uty 


ALONE=MEAN MORE 
DEPENDABLE PROTECTION 


T The Copper Alloy Trigger 2 Both of the current-carry- 
© Spring is specially treated e 

and designed for positive, sure are exactly alike in size, shape 
and simple operation. and area. Any heating is ex- 











Both Ends of 
Current-Carrying 
Copper Fuse Strip 
Exactly Alike 


THESE 4) FEATURES 


ing copper fuse elements 


actly equal in both ends of 
fuse—no hot spots. 





LOOK FOR THIS LABEL 


CAPACITIES: Ferrule type 1 to 60 amperes, 
250-V and 600-V; Knife-Blade type 70 to 
600 amperes, 250-V and 600-V. 


Pat. Of SOLD THROUGH WHOLESALERS 


Thermal 
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ah lhe tigures we use as basis for these monthly 
omparisons of performance in the electrical wholesal- 
ny field are collected and compiled by the Bureau ot 
he Census of the U.S. Dept. of Commerce. 
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Business Index 


For the Month of November 1948 


Phe sales volume of electrical goods whole 
salers in November once again turned upward, afte 
the slight October drop, and an overall increase of 3 pei 
cent was recorded for all tvpes of houses combined 

Sales for the month of November showed a substan 
tial increase of 14 percent over November a year ago 
and this was approximately the same increase as was 
indicated for sales during 11 months of 1948 compared 
with the same period of 1947, 

By class of house, November compared with Novem 
ber, 1947, full-line houses reported business up 16 pet 
cent amore marked gain than the corresponding 2 and 
$f percent imereases shown by wiring supplies-con 
struction materials wholesalers and apphances-special 
ties Wholesalers respectively 

lhe November panel which reported thes hnvures i 
cluded 387 full-line houses, 107 wiring supphes-con 
struction materials wholesalers and && appliances-spe 
clalties distributors 
of $124,796 O00 


582 houses with sales for the month 


INVENTORIES Inventories, measured at) cost. ad 
vanced 6 percent over ¢ ictober to reach a level 29 per 
cent above November 1947. 

By class of house, full-line wholesalers reported an 
increase of 6 percent over October 1948, wiring supplies 
construction materials houses 3 percent and appliances 
Compared to No 
vember 1947 the three classes of houses indicated in 


specialties distributors 10° percent 


creases of 29 percent, 12 percent and 41 percent re 
spectively. 

In terms of weeks supply of merchandise on hand, 
November 1948 stocks represent almost 7 weeks of 
business at the current sales rate. In November 1947 
this index stood at 6.1 weeks. Full-line wholesalers 
showed stocks representing 6.8 weeks, wiring supplies 
construction materials 6.4 weeks and appliances-spe 
cialties 7.1 weeks 
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WORKING 


for you 


WAREHOUSING 


for you 




















































ROEBLING ENGINEERS and technical 
staff are always ready to work for you. They'll 
help you recommend the best electrical wire 
and cable for any requirement. They'll 
knuckle down and find the answer for any 
technical problem. Their knowledge and ex- 
perience are always on tap to assist you to 
give customers the most efficient and eco- 
nomical service . . . Cash in on this coopera- 
tion! It builds up goodwill and brings repeat 
business. 








IT DOESN'T MATTER where a Roebling 
wholesaler is located. There’s a Roebling 
warehouse not far away . . . and it’s com- 
pletely stocked with the full line of electrical 
wire and cable ~ more than 60 different 
standard types. Roebling is thus able to sup- 
plement your own stock and to give you fast 
deliveries. Your customers get what they 
want, when they want it... Roebling whole- 
salers find that this helps hold old customers 
and win new ones. 





a 





ROEBLING ADVERTISING is boosting for 
you twelve months a year. It reaches every- 
one you sell and everyone you want to sell. 
Full pages, in color, run in trade papers = 
throughout industry and tell of the extra 
dependability and service economy of 
Roebling electrical wire and cable. Other 
advertisements, in Fortune and Business 
Week, tell business owners and executives 
about Roebling products, and build demand 
for Roebling quality. 


JOHN A. ROEBLING’S SONS COMPANY « TRENTON 2, NEW JERSEY 


BRANCH OFFICES AND WAREHOUSES IN PRINCIPAL CITIES 







Atlanta, 934 Avon Ave. * Boston, 51 Sleeper St. %& Chicago, 5525 W. Roosevelt Rd 
*% Cleveland, 701 St. Clair Ave., N. E. & Denver, 1635 17th St. % Houston, 6216 
Navigation Blvd. % Los Angeles, 216 S. Alameda St. % New York, 19 Rector St. * 
Philadelphia, 12S. 12th St. *%& Pittsburgh, 855 W. North Ave. *% Portland, Ore., 
1032 N. W. 14th Ave. & San Francisco, 1740 17th St. % Seattle, 900 First Ave. 
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Electrical Wholesaling BUSINESS INDEX 





REGIONAL ANALYSIS NOVEMBER, 1948 


YVEOGRAPHICALLY, all classes of houses con 
F bined, sales were up in each region— November 


Figures in this table apply to the geographic divisions 


pee ; as outlined and numbered in white on map above. 
compared with November 1947 and also for the 11 


months period of 1948 compared with 11 months of 





1947 

For the 11 months period the range of increase was SALES INVENTORIES 
from a low of 6 percent reported by the New England November 1948 November 1948 H 
‘ e o : 19 .) » erce “EDO »/ b > \ 0 : ~ ° ° ~ , ‘ 
irea to a high of 24 percent reported by the Mountain Compared in °/, with Compared in °/, with | 
division Trading 

Compared with sales performance of the previous Oct Ney. Region Oct ~~ , 
month individual regions showed a wide variation with 1948 1947 See Map) 1948 1947 } 


a low of minus 3 percent in the South Atlantic area to 








a high of 13 percent in the Kast South Central. —. +5 | +7 +45 
By regions inventories, November against October, + 3 +22 2 + 6 +29 
ranged from a decrease of 2 percent in the Mountaim + 3 +11 3 + 6 +28 Bi 
division to an increase of 11 percent in the East South 0 +14 4 + 4 +33 an 
Central area — 3 +1) 5 + 7 +39 7 
Weeks supply of imventory at current rate ot sales +13 +23 6 +11 +42 ! 
ran trom 6.2 weeks in the Mountain and East South + 7 + ? 7 + 5 Soy 
(Central divisions to 8.6 weeks in the New England 4 ; Tis : + - Hy 





division 











STATES COMPRISING GEOGRAPHIC DIVISIONS REGION 5—Del., Md., D. of C., Va. N. C., S. C., Ga. 
REGION 1—Maine, N. Hamp., Vt. Mass., Conn.; REGION Fla.; REGION 6—ky., Tenn., Ala., Miss.; REGION 7—Ark., 
2—N. Y., N. J., Penn.; REGION 3—Ohio, Ind., Ill., Mich., La., Okla., Tex.; REGION 8—Mont., Idaho, Wyo., Colo., N 
Wis.: REGION 4—Minn., Iowa, Mo., N. Dak., Nebr., Kans Mex Ariz.. Utah., Nev.: REGION 9—Wash., Ore., Calif 
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APPLETON COUPLINGS 
and CONNECTORS 
FOR ELECTRICAL METALLIC TUBING 


ALL SIZES UNDERWRITERS’ APPROVED 


Appleton leadership in couplings and connectors is main- 
tained by highest possible precision standards. All sizes now 
are Underwriters’ Laboratories approved rain-tight and 
concrete-tight. 


Positive Grip— Precision construction of the concave, split 
compression ring in every coupling and connector, makes a 
joint that is absolutely rigid and permanent. 


Bonded Connection — Bonding type locknuts, along with 
high knockout closing shoulders, provide an equally rigid 


connection to outlet boxes, panel boxes, and other equipment. 


Time Savers—Couplings and connectors are designed for 
utmost speed and ease in making any installation. Both center 
sections and nuts are hexagonal to give a good “bite’’ with 
wrenches, even in unhandy places. 


Competitively Priced— Appleton leadership is based on 
PATENT efficient, modern, mass production methods, as well as the 
2064140 skilful design and quality of its products. That is why they 
can be priced competitively. 
Likg all of the 15,000 fittings in the COMPLETE 
APPLETON LINE, Appleton Couplings and Connectors are 
“STANDARD FOR BETTER WIRING!” 


| lectri lesaler 

SEND TODAY Sold Through Electrical Wholesalers 
Big Appleton Catalog, illustrating APPLETON ELECTRIC COMPANY 
and describing more than 15,000 1734 WELLINGTON AVENUE - CHICAGO 13, ILLINOIS 


types and sizes of wiring equip- Branch Offices: NEW YORK, 50 Church Street * DETROIT, 3049 E. Grand Boulevard 
ment, gladly sent FREE, on request, * CLEVELAND, 1836 Euclid Avenue * SAN FRANCISCO, 655 Minna Street * 
to any user of such material ST. LOUIS, 420 Frisco Bldg. © LOS ANGELES, 100 North Santa Fe Ave. © ATLANTA 
ies ° _ 724 Boulevard, N. E. * BIRMINGHAM, 429 Brown-Marx Bldg. * MINNEAPOLIS, 305 
ee Fifth St.,S. © PITTSBURGH, 414 Bessemer Bldg. * BALTIMORE, 100 E. Pleasant St. * 
BOSTON, 10 High St. * DENVER, 1509 Seventeenth St. © PHILADELPHIA, 1017 Cherry St. 
Resident Representatives: Cincinnati, Dallas, Houston, Indianapolis, Kansas City, 
Milwaukee, Seattle 
Export Representatives: International Standard Electric Corp., 
67 Broad Street, New York 4, N.Y. 




















BACK-WIRED 
weet) DUPLEX 


T-SLOTS * DOUBLE SIDE CONTACTS 
PLASTER EARS 


~— CONVENIENCE 
OUTLET — 


@ Large Recessed Binding 


prere Screws 
This advanced design provides 





for either back wiring or side 
“al : tage @ Ample for No. 10 Wire 
wiring with equal facility. Back - 
wiring feature makes easier, 
iring feature sie @ Strong Plastic Base | 
more secure installation. Built-in 
stripping guide assures correct @ Double T-Slots 
stripping; eliminates exposed 
wire. Individual terminal clamps @ Double Side Contacts | 


hold wires with a no-slip grip. 


Other structural features are: @ Washer Type Plaster Ears 


Large recessed binding screws, 


ample for No. 10 wire; M a il th 1S C Ou Pp On 


Strong plastic base; scsi ely uc ahs aa a a a a i 


re 


Ivorylite. City & State 


| 
a lo Arrow - Hart & Hegeman Electric Company, Hartford 6, Conn 
Double T-slots; l 
Double side contacts: | Send us your catalog data-sheet on the new 9260 
= | Back-Wired Duplex Convenience Outlet. 
Washer type plaster ears. 
, . , . Name 
Listed as standard by Underwriters Laboratories, Inc. 
and meets all high-grade specifications. Specify No. | (Firm 
9260 for brown plastic base; No. 9260-1 for white | iddress 
| 


10 AMPS. — 250 VOLTS ee. eg ee ee 


























] Strip off insulation to exact length, quickly ? Loosen terminal screw Wire stripped to 3 Tighten terminal screw — Individual clamps 
. . 


* and easily, using built-in stripping guide. correct length is inserted from back. grip securely with no exposed wire. 
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Your Moving Target In the light of the fol Economists On The Outlook = Out of th 


owing interesting figures, those who are inclined to mass of year-end statements, forecasts and “guess 


1 
} 


in their faith to the post-office route of sales build timates on the future, that begin to swamp an editor 


ng, may want to reconsider their plans for the ensuing lesk from Thanksgiving until well into each New Year 


period of highly competitive selling, because the times we have always lifted some as decidedly worth study 
thead will need the kind of sales effort which prevents ing and one of those is the report on the deliberation 
vaste of ammunition and puts the “shots” right on the at The Conference Board Lconomic Forum, sponsored 
target. vy the National Industrial ( onference Boat 

Fact is that accordi to the McGraw-Hill Ds Having conchided that for 1949, out of the erghtees 
partment of Circulation out of every 1,000 industrial recognized business indicators there would be tour o! 
buvers (1.e.: men who initiate, recommend, influence “pivotal importance,” namely industrial production, 
ind order) only 404 will be at the same job by the end wholesale prices, the consumers price index, and na 

iggy 


4 the year ; 56 will acquire a new title; 18O will chang tional income,——-here 1s what they have to say abo 


their address and 360 new faces will appear to replace 1949 


ose removed by death, retirement, promotion o1 Prices \oth wholesale and retail prices will trend 
ther causes. lownward particularly in the closing half of 1049 

\s those figures were developed from magazine “The anticipated decline, however, is extremely modest 
irculation records covering the period 1941 throug! relative t evels.”’ 

947, thus including pre-war, war and post-war shifts, TIGA 1 Production, The weight of group opimior 
hey may be considered as fairly accurate in proving here is for very little change, if any in the physica 
ow ever-shifting is the scene of names and faces that volume of production, with no stenificant deviati 
influence the destination of purchase orders from in or down in either halt f LO49 
lustrial concerns. Va | ected to ru rat f S216 

When compared to the practices of vears ago, the billion to S218 bilhos no the first half of 1949) and 
verage electrical wholesaler covers today a relatively slight downturn to around $214 billion in the secon 
mall territory (those operati g in the wide open spaces halt / nt is expected to hol it about the 
excepted). Their salesmen call frequently enough on lO4S averay \yound 60 millions.) MH veekly kari 
every present and potential buver and thus they learn ‘nas now at about $54.00 averave may vo slightly 

actual or impending changes of personnel almost as higher, to about $35.00 in the first half and another 
oon as they occur slight rise in the last halt 

heir sales ammunitio1 is never waste-basketed, lake it or leave tt 


wcause they are always in point-blank range of. thi 


ht target when it 1s necessary to start shooting and * 
ats why in this electrical business it’s the on-the 


ot wholesalers’ salesman who “brines do his ° ek : es , | ‘9 
t wholesale i \\ ring iown fi Operation Kilowatts Results of a rve\ 


ds” in the form of ist release ernest R. Acker, President of [edison 
everyone interested 1 elping to make the electrical electric | tite ow that the electric heht and power 
vholesale business grow soundly might well quote thie industry throughout the country met the December. 
bove ¢ samples when being solicited for orders by one 1048. record-breaking demand of 53 muillio lowatt 
t the many fence-riding manufacturers who in lus! and still had about 3 million kw. to spare. or about 5.1 
times sell every Tom, Dick or Harry, but who will nerceet 
perch on the wholesalers’ door ste] when the “picking” Mliat wre ] , a4 )¢ ] { tly te 
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754 PRIZES 
754 WINNERS 


New Customers 


Old Customers 
Everybody's In 


Easiest contest to enter you ever sow. 
All the contestant does is complete 
the following statement in 25 addi- 


tional words or less, “I like the West- 
ingkouse (name of product)......... 
because..." 


Easy, simple, fun. That's why you 
can expect a whopping lot of cus- 
fomers to enter. And that means busi- 
ness, high-profit business. For you! 


Remember, light bulb 
highest profit items In your store 


* 


S 


Sure, it’s a real 
traffic builder 
helps you sell 
more merchandise 
of all kinds 


Contestants buy 
bulbs to enter... 
that’s where 

you come in 








: 


s are one of the 


You'll increase 
the unit 

of sale — 

sell six 


bulbs ata 
time 
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CONTEST FOR 
YOUR CUSTOMERS 


Westinghouse Presents 
Biggest Opportunity 
Dealers Have Ever Had to 
Sell More Light Bulbs 





Plenty of display material . . . streamers, 
cards, banners — yours for the asking 


Seven weeks of 
big light bulb 
sales... contest 
runs from 
March 15 to 
May | 

>] 





1S THERE A LIGHT BULB 
DEALER IN THE AUDIENCE 
WHO DOESN'T HANDLE THE 
WESTINGHOUSE LINE? 
THEN, READ THIS: 


Lamp Division, Westinghouse Electric Corp. 


you CAN BE SURE...1F ITS Ser 


Gentlemen: | am not now handling Westir ghouse light 
bulbs, but | want to know how | can cash in on this con- 
test. Please have your representative call. 


Westinghou SC] mo 


det 
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Light weight, small diameter 
Permanent colors 

High abrasion resistance 
High tensile strength 


Resistance to common acids, 
alkalies, oils 


Low moisture absorption. 
Approved by Underwriters 
for wet locations (TW) and in oil 


Fire resistance 
Long-aging 
Easy to pull through conduit 


Free-stripping 


Aufawon 








Your 
Deserves 
Another... 




















Jensieatn 


DENSHEATH Building Wire, with the thermoplastic insulation pioneered 
by Anaconda long before the war, is long-aging, will not support combus- 
tion, is impervious to acids, oils, alkalies ... building wire worthy of the 
‘inest reputation. 

Densheath’s smooth, slick finish with no braid resists abrasion, pulls 
through conduit easily. Small diameter means more copper per conduit 
Insulation is quick to strip. Permanent, bright colors mean quick circuit 
identification. The answer: lower cost per foot of wire installed. 

Recognized by the National Electrical Code for circuits up to 600 volts 
and temperatures to 140° F....and for wet and oily locations... Densheath 
Building Wire combines all the plus qualities that assure complete satis- 
faction. “ 


*h U.S. Pa 


TYPE 
TW BUILDING WIRE 


ANACONDA WIRE & CABLE COMPANY 
25 Broadway, New York 4, N. Y. 
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(Continued from hbage 55) 

the also record breaking 4+ million kw. of new generat 
ing capacity that went into action during 1948 and 
to still the fears of any gloom artists that there mav 
be a power shortage in 1949, please note that in 1949 
another 6,700,000 kilowatts of new capacity. will oO 
into service. 

Further reassurance that there will be no shortage 
is found in the report that in 1950 there will be 5.8 
million kilowatts and in 1951 another 6 million kilo 
watts added capacity which additions will bring the 
total to include a normal reserve margin which. re 
serve margin thereafter the Industry proposes to main 
tain by increasing generating capacity as needed. We 


idd “if the government will not interfere.” 


Inflation \We don't know, but 2,000 economists 
have as much right to be right as those well advertised 
50 mullion Frenchmen that can't be wrong, and—that’s 
why we give you here one ray of wisdom: that filtered 
through to the outside world out of the Olst annual 
necting of the American /Keonomic 


cently held at Washington, 1D. ( 


\ssociatt mm, re 


Qn the subject of inflation there was reported to be 
1 1 ~ ** 
Umost complete unanimity in the opinion that “the 
danger of inflationary pressure has abated ... at 
least temporarily.” 


That “at least temporarily” obviously means. that 
they did not want to guess whether Mr. Truman will 


leave well enough alone or really make a drive for 


higher minimum wages, push government spending 


nto new high records, give the labor unions another 
OOSt by loudly PIVING his ble ssing’s to another round 


general wage raises and then button that up with 


that 1947 model of asking for economic miracles.—a 
all for lower prices 


* 


Pre-fabs Petering Out (Jnce more a period 


t terrific housing shortage—this time coupled wit! 
nprecedented general prosperity as well as govern 
lent aid to builders, as well as buyers of prefabricated 
lwellings—sees an equally unprecedented opportunity 
r popularizing pre-fabs go bust. 

Business WEEK recently reported that in 1948, 
40,000 pre-fabs will have been 


rected while 120,000 might have been IF 


nly approximately 
. Two 


ifs” quoted are: If enough reliable, responsible, well 
eeled local distributors and dealers could have been 
ontacted and—it suitable financing from the original 
ile through to completed erection could have been 


btained., 


1 


\nother “if” has been how to get local 
uilding contractors and building trades workers to 
lo those comparatively few highly essential chores 
hat must be performed—generally according to local 
unicipal and/or labor union rules—before any house 
in be occupied. 


looks as if the country will have to struggle along 
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with new dwellings that are built on the spot by local 
artisans, according to local rules and also locally 


financed, unti 


| another major housing shortage signals 
the time for another revival of the pre-fab fad 
4 


Meanwhile no tears will be shed by local labor, 


tradesmen, wholesalers or financing institutions 


Industrial Markets —\s an outstanding base 


flivure comes the first release about the 1947 US. Cen 
sus of Manufacturers to the effect that m 1947 there 
were over 250,000 manufacturing establishments in the 
United States compared with only 185,000 in) 1939 
Phat’s an increase of 65,000 plants or over 35° pet 
cent, and every one of those plants is using electric 
current. 


] 


even if 20 percent of those newcomers, 14,000 ot 


] 


them, should fall by the wayside in the post-war wash 


out, it'll still leave 52,000 more additional industrial 


' ‘ ] , lL var] ] 
huvers, ready to reward intelligent electrical whole 


salers’ salesmen with many orders through every yeat 


Consoling \ recent issue of Modern Distribution 


announces in a featured article that “wholesalers will 


play a more important role in distribution in 1949 than 


they have for some years past. In total sales at the 


manufacturing and wholesale level, the jobbers’ share 
will probably show an increase.” 

Reasons for that prediction: During the war period 
many manufacturers tended to by-pass wholesalers 


selling organizations were set up 1 


\lanufacturers’ 


ity 
\ ( 


non-competitive markets Under more compet 


] 


conditions they may not be as efficient as expected, 


] ] 


particularly since risks and. selling ditheulties have 


nereased 


\inen—sav we 


4 
i 
Nias 
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1CE CREAM 


C Phas 
Dolly Madison |. BigZ 


see A mpan 7 6. 
HUSKY freezer 


PRTEZES C8 CObam WH 3 muneUTES. 4 OT CAPacHY 


Sof 


You can double—triple—sell more home ice 
cream freezers than you’ve ever sold before 
—now, simply by using these gorgeous, 
natural color FREE displays—to promote 

the sale of Porter-made HUSKY HAND 
FREEZERS and DOLLY MADISON ELEC- 
TRIC FREEZERS. Watch them move when 

you put them out where shoppers can see 
them! Super-quality, feature-packed, 
Se 2HUSKY and DOLLY MADISON 
freezers are America’s’ biggest sellers. 
Backed by PORTER’s FREE promotional 
freeze! plan for you—they are sure-fire profit- 
makers—for you. But Hurry—the supply 


is limited—Write for your displays today! 


USE THEM 4 WAYS : 


These easy-to-use displays are ideal for window, counter, 
table or floor displays. They will sell freezers all year 
‘round—in winter as well as summer. 


OU LLL 


America’s Largest Manufacturers 


of Home Ice Cream Freezers + YEARS OLD 


HOME OFFICE: OTTAWA, ILLINOIS — EXPORT OFFICE: 201 NORTH WELLS STREET, CHICAGO, ILLINOIS 
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U.S. Aluminum Cables—up to 50% lighter 
than ordinary cables—are extremely easy to 
install... easy on the pocketbook. Available 
with either Neoprene or braid cover—both 
are tough and abrasion-resistant. 

Write for the new 32-page booklet describing 
all types and sizes of “U.S.”" aluminum wires 
and cables. Address Wire and Cable Depart- 


ment, United States Rubber Company, 1230 
Avenue of the Americas, New York 20, N. Y. 









A PRODUCT OF 








UNITED STATES 
RUBBER COMPANY 
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This year... 
bank on a bonus! 



































Reliable self-sellers like General Electric 
M and D dry-type transformers are a sure 
source of extra income. Because they are in 
constant demand for servicing lighting and 
small power loads from circuits 600 volts 
and lower, they form a staple item with a 


steady, predictable market. 


M and D’s will meet any customer’s require- 
ments. They are easy to install, quiet in 
operation and completely dependable. Plan 
to stock them now and get a bonus in 749. 
Available for quick delivery to any recog- 
nized electrical wholesaler—many ratings 
from stock. Apparatus Dept., General Elec- 
tric Company, Schenectady 5, N. Y. 


TYPE M 

... for requirements calling for 0.25 to 10 kva 
ratings. Versatile Type M units perform equally 
well indoors or out— for lighting, phase chang- 
ing or general power needs—or for 32-volt 
lighting circuits in standard ratings. 





TYPE D 


... for ratings of 15 kva and up. Type D's will give 
long-lived indoor service for phase changing and 
all general power and lighting applications. 


GENERAL ELECTRIC 


411-39 
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Wholesalers To Cash In On ata 
Government Hospital Program 0% se sn oh 


enn: . ° e e ° aor ree ine mansntamean tir tive 
Billion-dollar federal aid hospital program will build b standby genera aintained by 


more than 500 civilian hospitals in next few years. Local Publi Fiestilh ctaadasin sce 


s mend electi locks, alarm and_= signal 
groups control construction and equipment contracts saint ‘iia elie, Leis Gok ean 
t calls { oO equipm 

\ ving ai selectior between « mpetitive 

W ASHINGTON—Electrical whole- Code, spelling out details for contractor fuel Unhke the Veterans Administra 

salers throughout the nation will who are not familiar with the cod tho vhose hospital program bogged 

benefit from the billion-dollar federal aid Kor instance, the standards recommend lown last year in bickering over clectri 

hospital program now well underway that lighting should be designed — for ersus gas stoves for kitchens, the Pul 

Some distributors already have received “comtortable seeing” throughout ever lic Health Service intends to avoid all 

orders for hospital equipment as well as hospital with lighting intensities ranging ich argument local project sponsors 

electrical construction materials trom 5 footcandles in corridors, private vill select kitchen equipment as well as 

More than 500 civilian hospitals will be rooms and wards t 1,000 footcandles other optional installations 

built under the program with many of over major operating tables \bout two-thirds of the approved 

them planned for non-urban areas. Con Electric service may be primary or hospital project ire planned for ¢om 

tractors are bidding or working on wit secondary, depending on “load demands munities of less than 10,000) population 

ing jobs for the 101 hospitals now under and other local conditions,” according to Phe non-urban emphasis of the program 

construction. the recommended standards. Service cor as produced some problems, the Public 

The U. S. Public Health Service main ductors into hospitals should be under Health Service reported, in that electrical 

tains general supervision of the program ground where possible. A 3-phase, 4-wire, contractors with experienced crews are 
and the federal funds invested, but. the 120-208 volt Viring systen Vas fre n scarce im such areas 


local groups which put up two-thirds of 





the cost of each project control contracts 
tor construction materials, equipment and 
service 

Although a pledge of federal funds at 
75,000,000 a ear tor. five 


yy Congress in 1946, 


it has taken the states until now to com 


the rate of $ 


Vears Was approved | 


plete necessary surveys of their hospital 
needs The tirst federal funds became 
ivailable in July, 1947 but actual « 

struction began rolling nl in reeent 
mo ths The Public Hlealt] Service now 
has appt ved plans tor n e than 300 
new hospitals, for numerous additions to 


| 
existing hospitals and for new clinics and 


1.1 





aboratories 

A guide outlining the standards for 
electric service, wiring and _ installations ; : 

is been prepared by the Public Healt] CONTINUOUS PLANS for expansion were outlined to 600 members of 
Service and is available t viring crews The Electric Institute of Boston at its recent fourth annual meeting and 


dinner, At the speakers table, seated left to right: President-elect Frederick 
P. Coftev: Toastmaster William H. MacCrellish, New England district man- 
: : ager, Graybar; Past-Presidents William H. Kaiser, New England manager, 
tollow closely the National Electrical G.E. Supply Corp., and Frank L, Nason, Westinghouse Electric Corp. 


working on federal-aid hospitals. It was 


pointed out that the wiring specifications 
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NATIONAL 












Michigan Golf Trophy 


Won by Fred Eiseman, Jr. 





Kred R. Eiseman, IJr.. vice president 







if Revere Electric Supply Co., Chicago 


demonstrated that he is not only a good 









salesman but also a good golfer when he 
won the golf match at the 1948 meeting 
of the Lake Michigan Club at French 
Lick, Indiana 


This was the second time that a rep 









esentative of the electrical wholesaling 


midustry vor the coveted MeCatfery 





Dubskvy Cup. The club suspended meet 
ings during the war but at its last meet 
ing im 1941, the cup was awarded to A. | 
\cGivern, managing director of the Chi 
iva) Electrical Wholesa‘ers Association 
Prior to that the cup had been won 


five vears in a row by members associated 







































with electrical manufacturing firms as 
follows 1936, R. 1 Jacobs, Economy 
Fuse & Mfg. Co.; 1937, G. W Butler, 
then with Triangle Conduit and Cable 
Co. : 1938, J A. Webb, Crouse-llinds Co., 


WELL-KNOWN TRIO surrounds coveted golf trophy. Left to right: Fred St. Louis: 1939, A. R. Warner, Youngs 


R. Eiseman, Sr., president, Revere Electric Supply Co., Chicago; Dave 





Dobkin, president, Dobkin Electrical Supply Co., Chicago; Fred R. Eiseman, town Sheet & Tube Co.; 1940, H. N 
Jr., vice-president, Revere Electric Supply Co. Otis, Anaconda Wire & Cable Co, 
Th — TT ne » 9 R _ | dj | have now Likewise, both of these new 
. = » 
re € ype s ¢ a orc Ss ange e tv pe records require special reprodu npg . 
- equipment: neither of which is inter 


changeable Furthermore, different 


Puzzles Public and Trade scion: ses «ill Sed shes a Coan 


‘LP” groove is .0O1 of an inch, the RCA 
Victor groove .0009 of an inch, and_ the 
Ditching 78 r.p.m. records standard, RCA-Victor and Colum- conventional record groove 003 of an 
inch. One similarity, however, does exist 


} 


hia Records offer new lines with varying dise speeds. Dealers : : 
: hetween the new RCA-Victor and Colum 


weigh threat of tripled inventories vs. possible sales drop — ia records: They are made of an wm 
breakable plastic instead of shellac 


Both companies, it is reported, have 





EW YORK—FElectrical wholesalers hole, which limits its use to record-plavers announced that their new developments 
L and dealers handling records and equipped with spindles of the same. siz would be available to other manufactur 
ecord-plaving equipment are now. taced Such a record plaver is the new phon CTs In addition, it was learned that 
vith new problems in the rapidly-expand graph to be offered by RCA-Victor as a Columbia and RCA-Victor intend to con 
ng product picture of that field as a re companion piece Up to eight records car tinue manufacturing conventional shellac 
ult of the recent unveiling by RC A-Vic be placed on this phonograph, presenting records 1. G. Whalson, executive vice 
ot a new. system for reproducing as much as 42 minutes of music with re president of the Radio Corp. of America, 
sic trom records portedly less than three seconds inter in charge of the RCA-Victor Division 
First in line with something new Vas vening between each change oft records stated that his tirm believes “that the mar 
lumbia Records, Inc., whi introduced In comparison, the Columbia 10-inch ket for conventional 78 r.p.m. records will 
ts long-plaving record last June Phen ‘LP” record can play up to 27 minutes not be seriously affected immediately, but 
ist month, Columbia announced a 7-inch — and the 12-inch “LLP” disk, up to 45 min will continue strong for many years to 
mic rogroove” record tor 33 ] } r.p.m., utes ( olun bia’s new 77-inch “micro CONE fe lle added “This market must 
producing equipment to os persede the yroe ve” record has a playing time report and will, be serviced . 
() and 12-inch disks presently used on ed to be from four to five minutes Meanwhile sellers and users of records 
nventional 7&8 r.p.m. record-plavers equivalent to that of a conventional 10 alike condemn the development as a de 
Now RCA-Victor is readying for the inch disk plorable backward step that will only 
market a new line of records and phono Thus, it seems that the public—which serve to restrict the use of records. Old 
graphs, operating at 45 r.p.m., to be in- buys from 400 to 500 million records a timers who remember the nicely work- 
roduced to the public in the early spring vear—will be confronted with three dit ing speed controls on phonographs ot 
The new RCA-Victor record, just ut ferent methods of reproducing music from — early vintage predict that the makers who 
er seven inches in diameter. reportedly, records The approximately 16,000,000 have chucked the standards. will be 
elivers up to five minutes and 15 seconds owners of 78 r.p.m. record-players can- forced to go back to a universal record 
playing time per side. One of its uw not play either RCA-Victor’s or Colum possibly supplemented by simple speed 
sual features 18 a lle BI center spi dle bia’s new records on. the machines thev controls on the players 
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ELECTRICAL WHOLESALERS 
This message will also appear in a broad list of publications that are 
read by the men you seek fo influence . . . your prospective customers 
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Electrician inserts tap-off device into ‘Plug-In’ Duct without dis- 
rupting production of other machinery on line. BullDog manufactures 
Vacu-Break Safety Switches * SafToFuse Panelboards * Superba and 
Rocker Type Lighting Panels * Switchboards * Circuit Master Breakers 
* “Lo-X"’ Feeder BUStribution Duct * ‘‘Plug-In’’ BUStribution Duct * 
Universal Trol-E-Duct for flexible lighting * Industrial Trol-E-Duct for 
portable tools, cranes, hoists. 


«a SE sod 


OES high cost of power shutdowns keep you from 
making desirable layout changes in your plant? 


There’s no need to sacrifice either progress or 
profits. A BullDog “Plug-In” BUStribution system 
will give you power flexibility which can meet 
changes. 


With “Plug-In” BUStribution Duct, you can change 
machinery layout without shutdowns. To move a 
machine, simply unplug it from the duct . .. move 
... and re-plug in the nearest “plug-in” outlet. 


All other machinery on the line keeps producing 
during the move. No production stoppage is neces- 
Sary, since there is no power outage. “Plug-In” Duct 
furnishes live power to all other machinery. 


One type of bus plug, showing 
“fingers” which grip bus bars in 
“Plug-In” Duct. Many types of BullDog 
bus plugs are available to answer 
your specific needs. Capacity: 30 
Amps. to 600 Amps., 600 Volts or 
less, 2, 3, and 4 Poles, 





If plans necessitate a complete change in plant lay- 
out, the “Plug-In” Duct is 100% salvable. Because it 
is prefabricated, an entire system can be dismantled 
and set up to the new requirements, without scrapping 
a single part! 

Ask your local BullDog Field Engineer about ‘“Plug- 
In’’ BUStribution. He will be glad to answer your 
questions. Let him show you an installation nearby. 





ee —_— _—_————— 


BullDog Field Engineers welcome the opportunity 
to sit in with you during the early planning stages 
of a building project. Their knowledge of electrical 
distribution layout can mean savings in installation 
costs, as well as efficiency and reliability in actual 
operation. Why not take advantage of this service? 








BULLDOG ELECTRIC PRODUCTS COMPANY 
DETROIT 32, MICHIGAN « FIELD OFFICES IN ALL PRINCIPAL GITIES 
IN CANADA: BULLDOG ELECTRIC PRODUCTS OF CANADA, LTD., TORONTO 


BuLLDOG 


HEADQUARTERS FOR ELECTRICAL DISTRIBUTION 
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tors Association and president, Harry 


Program Announced For mi 9 











ry e - e 2 Speakers Robert \\ McChesney, 
j hird Lighting Conterenee Phe Contractors rast in Lighting 
=> Sales”: Julian Ellsworth Garnsey, colot 
ist, “A Little Light on Color’; I. W 
Lighting men from all over the globe will gather in /¢tzlati, plastics department, Rohm & 
lLiaas Co., “Plastics, The New Look in 
Chicago next month for the Third International Lighting | | jo)tjn0.” 
Exposition and Conference. Industry leaders will speak 
Bill To Clarify Pricing 
HICAGO The _ official onference in the Merit Award Competition will he Introduced In Congress 
A program for the Third International made at the opening sessiot 
: Lighting Exposition and Conference to WASHINGTON—During the next 
be held here March 29 to April 1, 1949, at Wednesday, March 30, 1949 few months vou will be hearing a great 
the Stevens Hotel has been completed and Chairman D. M. Salsbury, vice presi deal about a_ bill introduced in Congress 
vas announced recently dent, National Electrical Wholesalers by Senator Edwin C. Johnson (D. Colo.), 
The program includes a list of dis- \ssociation and president, Westinghouse chairman of the Senate Trade Policies 
tinguished leaders from various indus- Electric Supply Co Committee Phe purpose of the bill, 
tries, professions and trades concerned Speakers 1) M Salsbury, "oe known as S$ 236, is to eliminate the con 
vith lighting Following the pattern Wholesalers’ Part in Lighting Sales”; fusion over use of delivered prices and 
established at the 2nd International Eric Johnston, president, Motion Picture freight absorption to meet competition 
4 Lighting Exposition held in November, Association of America, Inc., “Where Do Secretary of Commerce Charles Sawyet 
1947, the program has been divided into Business and Lighting Go Irom Here?” and Federal Trade Commissioner Ewin | 
our morning sessions under the chait \ new presentation and demonstration Davis disagreed on the merits of the pro 
manship of top executives of I.E.S., entitled, “What the Lighting of the Fu posed legislation at hearings held by the 
a N.] W oe E.E.] and N.E.¢ x. respec ture Will Mean to You,” by the engi committee in Washington. 
tively. neering division, Lamp Department, Get Secretary Sawver believes that some 
Lighting men from all parts of the eral Electric Co., under the direction of clarification of the legality of the different 
world are expected to attend the confet \lston Rodgers, senior lighting engineet pricing systems now being used by busi 
nee to hear industry leaders speak on a ad ness is both necessary and desirable. Tle 
various topics pertaining to the lighting Thursday, March 31, 1949 thinks that the Johnson bill will make 
ndustry today. Chairman E. R. Acker, president, clear what pricing policies are outlawed 
The official program has been an I<dison Electric Institute and president, as a result of U.S. Supreme Court de 
ounced as follows Central Hudson Gas & Electric Corp cisions 
" Speakers E. R. Acker, “The Power Commissioner Davis, however, ex 
Tuesday, March 29, 1949 Company’s Part in Lighting Sales”; pressed the opinion, as he has many time 
Chairman ] I. Tayler, president, Ward F. Davidson, research engineer, in the past, that the FTC already has 
Illuminating Engineering Society Consolidated Edison Co., “Why Atomic dispelled much of the contusion by issuing 
Speakers (; | \lorrow, chairman Energy Cannot Be Used As Power \t several policy statements Phese State 
r xposition operating committee, “Y Lin This Time’; Harold G. Vogt, researcl ments, he said, have stressed the point 
ark °”’: layler, “New Light or pl vsicist. Corning Glass Works, Glas; that the FT does not intend to crack 
Planned Lighting”; B. W. Clark, presi Comes oft Age,” a lecture and demon down on any particular pricing method, 
nt, National Electrical Manutacturers stration provided it is arrived at without collusion 
ad \ssociation and vice president, Westing ‘aie ind does not involve price discrimination 
= use Electric Corp., “One Interest; On Friday, April 1, 1949 vhich injure or inhibit competition 
’ al.” Chairmat Robert W. MeChesne \ctually, the FTC's latest attempt 
he presentation of awards to winners president, National Electrical (Contra ( ¢ finucd on page 111) 
110<- 
our 
-™ 
~ 
l 
1 
l 
? 
— 
NY 
ITIES 
O 
W. A. Matzinger H. F. Lindstrom G. I. Hicks H. H. Falkner A. M. Springer M. B. Sauer 
ECENT appointments announced by the Westinghouse Elec- as southern California district apparatus and supply manager, 
ic Supply Co. include: The naming of W. A. Matzinger as H. H. Falkner as southern California district farm sales super- 
suthern California district lamp and lighting manager; H. F. visor; A. M. Springer as northern California district stores 
ION l.indstrom as manager of the Tulsa branch office; G. I. Hicks manager and M. B. Sauer as mgr. of a Los Angeles branch. 
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Amazing new G-E slimlines offer you new lamp busi- 
ness...new fixture business ... wide application. 


Here’s the biggest news in fluorescent since General 
Electric developed the first practical fluorescent lamp 
over 10 years ago! General Electric slimline fluorescent 
lamps—world’s most advanced source of light—are now 
available in quantity! 

Think of the customers for slimline lighting—stores, 
offices, factories, schools, restaurants, theaters, show- 
rooms, bowling alleys! Just think of the new business 
— people you've never sold before—you can get with 
this great new product! 

Slimline lamp sales give you an excellent profit. Sales 
of new improved fixtures made especially for G-E slim- 
lines will add to your profits, too. For more data on G-E 
slimline production, price, application and promotion, 
contact your General Electric lamp office today! 


SS ee nec e pees 


ehyeartges = 











VAGTS Cight Chak lene, ace bik: Meee. Biver teed, Site 
ous lines of light with few breaks. For general lighting. 


F72T8 Six feet long, one inch Blometer. Excellent for valance 
and cove lighting, alse general lighting. 


— 


F64T6 Three-fourths inch diameter permits small refiector. 
Sixty-four inch length is tailor-made for use in showcases. 





F42T6 Forty-two inches long, threeteerths inch diameter. 
Small and slender for inconspicuous, efficient lighting. 


LATEST ACHIEVEMENT OF THE G-E LAMP RESEARCH THAT 
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RE HERE! 


EIGHT BIG NEW SELLING ADVANTAGES 


1. MODERN, STREAMLINED APPEARANCE. General 
Electric slimlines — up to eight feet in length — 


provide long, continuous lines of light tor unique 


architectural effects. 

2. INSTANT START. No starters are used. Just flick 
the switch for sure, instant starting. Special ballast 
provides necessary starting voltage. 


5. SIMPLIFIED WIRING. Elimination of starter simpli- 
fies wiring, reduces maintenance. 

6. THREE BRIGHTNESS LEVELS with one lamp. Operate 
G-E slimlines at 100, 200, or 300 milliamperes by 
changing ballasts only. 

7. BETTER LIGHT CONTROL. Small diameters permit 
use of smaller reflector to give better direc- 












































: 3. HIGHER EFFICIENCY. Slimlines are the most effi- tion of light. 
t & fl agains L: ; made. ‘ . 
sssareinenabanacstcaienme chins 8. LONG LIFE. Although the last published rated life 
4. EASIER TO INSTALL AND MAINTAIN. Single pin was from 2500 to 6000 hours (depending on 
¢ base fits new push-pull type socket. One man can frequency of “on” and “off”) many users are 
: easily install and replace. reporting considerably longer life. 
° @¢ s | 
G. E's powerful advertising campaign breaks the good Her’ the preates *r 
St advance in lighting sj 
news to your customers Electric introduced reins 
Of Simin a : 
News about G-E slimlines is getting big, nationwide cover- en ae 
u- ‘ tte 





age with spreads in Time, Newsweek and Business Week, 
followed by more hard-hitting ads, all reaching your cus- 
memes OMers. Look for these ads (Post, February 19; Time, Febru- 
co ary 21 and March 21; Business Week, February 12 and 
March 12)! They mean more slimline sales for you! 


me SUMUNE 
/ | 


Call your General Electric lamp office today and get set for 


G-E LAMPS 
GENERAL @@ ELECTRIC 


G-E slimline fluorescent lamp business. 


IC NEERED ALMOST EVERY MAJOR DEVELOPMENT IN FLUORESCENT 
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1949 Offers High Sales Volume 






An Aggressive Sales Campaign On 





membered, howevet 


ve ntilating equipment 


By William C. Pirie 


Hie fan and ventilating equiy 


ment market in 1948 vave 


— ] 
trical wholesalers and 


salesmen a substantial sales volun 
and proved an indication of wha 


expect in 1949 


] 


Increases in unit sales and dollar 
volume for lLO4S over 1947 could 
hardly be called spectacular in com 
parison to the increases whicl 


scored over 1946 It must be 


from a normal year for fans 


motors of all sizes were. stil 
short supply. 


Chen the much greater availabil 


of small motors in 1047 


manufacturer and wholesales 


an opportunity to make big imroads 


sales chalked HLlowever, tl 


ventilating equipment in bette 


is little reason to assume 


sales will ever drop back 


war levels. 


his high level of sales 


] 


taken for granted because 


consistent and sound sales ef 
keep it high More a 


geres 


salesmans] 1p must be applied 


ay fore because witl the 

i 
competition I practically 
ere are many, many needs 


esires clamoring for a slice of 


consumer's dollar, whether it be 


commercial or residen 


lanned and consistent program 


ion, then, to electrical con- 


1 


tractors and dealers must be set up 


and ( losely supervise a 


hese two groups are the logical 
the wholesaler’s efforts, for 
is through the electrical contractor 
hat much of the industrial and com 


business will come. and 





IMPROVING conditions by adequate ventilation means greater worker efficiency. Hartzell Propeller Fan Co. photo. 
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To Those MenW ho Have Prepared 


Fans and Ventilating Kquipment 





through the retailer is gained access — entering, ventilating equipment is a Rural Market Needs Cultivation 
to the residential market “must” for the store anxious to have 
. e prospect buy and return. late Looming large on the sales ho 
ndustrial Market Barely Scratche — be mes on : . ' 
Industrial larket Bare c hed to acdditior al purchases rizon is the fast erowing rural mat 
] won to retail sto Dros | | ] 
lhe j alg. te In addition 1 etal store | et for fans and ventilating equip 
€ joo of Carrymeg the story 0 ects there should = the onl 
; ‘ , , S eTe Ss UIC W Ol LHe Sales nent 
the benefits to be de | 1) tals . 
man's follow-up list: restaurants c= ley 
nd ventilatine equipment. throug! ; ; Wit approximately /O percent 
oS 2 otels, eautyv shops, drug stores , ; ’ , 
uprovement of the workers well of the nations tarn now having 
tao SHOTS cleanin? Ya \¢ , . , 
hbemyg ind ethierenc < ‘ poorly, cape - Cle wityv there are more than a 
: est shiments auto obile (11s f P 
lone ; score Wnportant, money-saving 
: - rooms and Laraves, service stations, . f : . 1 ‘ ] 
Yet. this is one 1 rket that no ; ; ene ; ; ne uses Of t sequipment that wall hely 
: “ar j , p AUNCTICS, DANKCTICS, OWN alleVs, | ¢ . 4 | 11 
electrical wholesale IS Salesimel : thie al er lo lvger and bette pro 
: ; recreation and amusement centers } ° 1 
or the electrica yitractors cal r _ duetion of agricultural and dairy 
e othe n rtant segment oft P 
vito to negiect oO ( ( , 1 1 tS 
; : " the comin al market es i 7 . ‘ 1 
Phe return in sales volun is well ; Dairy barn ventilation builds up 
; , ie aan Ollice ust ofr tans and venttilat u ie : : 
vorth the etfort expended since in ee nulk production; hav drving allow 
, ‘ , ; equipment All the irguments ot! ; , 
(lustry needs the larger types ot . : , . more economical storing and pro 
1] eased WOrKEI elnnciency ete 
equipment in order te eep operating 1 , 1: vides better teed tor cattle; the farm 
‘ :; a ‘ : pleasanter working conditions al : : ; 7 
it a high rate of productivity. \s "11 ‘ wie 3 , ' ome can be made more comtortabl 
, WW ¢ e Hrought into play here just 
result t does now i Wally nN t] ee ¢ , ind }h\ i} ie throug] propel ventilat 
is 1 ( naustrla irTKeT 
s “ere : 
dustrial orders to bul i sizable ; ing equipment 
. Llere iWaln season 18 No i] I ‘ 
olume ot sales ; ; a . ond , | 
P ° ' () aqduring ft ¢ ta , wintel ana S| ring { dl ( ( Ca We 
must D “femembered, too hat ' . _— ward the lecmay ] te] 
ene Senate einen oles months a gentle motion of the air TeWard the salesman whose territory 
each application in maustrv is also . , : mecelidec thece new and hichly 7 
7 results in more even heat distribu neludes these new and highly intet 
pecial installation ! ther 
«l hd | A le Isle Lal «ll itl (oil » . 1 q_° ~ > ) 1 TS 
} ; : ; tion throughout working areas ested prospec 
ready sales otf electrical suppres | 
Podav the salesman can select thi 
such as wire, cable, outlet boxes ay al ala ie = ties 
concieeal 1 ot sannenla Residential Demand Is Steady rig fan TO! € joo trom a nign 
SWIC Cs alle I ¢ aol piles 1; es ogee co ‘ in] : 
2 , adiversimed Ine Of maustrial, com 


' ee ; ee | nercial and residential equipmen 
ventilating equipment a highly sea \ substantial increase in oscillat 


a. — % . ] hie 
; for 1 his 
sonal affair for today industrv real ing and non-oscillatin lans) [01 Never betore in th gon ey ~ 
li aljal TQ day Ist! i ; : Forex 497 St yy lias ] “6 Le 61] 
oo = ee irded j 1OA8 | 1 all mndu { \ lel there been ui 
izes the Importance ot vear-'round ne use Was Fecorce In nal . : : ' : “| 
= A saieies : ‘ ; . wide lin ot models 1 1 11 
operation of such equipment as a cating that this market is holding up ‘ ba sa _ a Se Seer 
PeTatl PS aye Se ape eye a to select—equipment that can an 
vital factor in promotine ereater a and that the retail dealer can still be ee eas ' 
es , 14 , ee : swer satistactoriy any ventilation 
curacy and in helpine” t , Wtan qaepended on to give tire wholesalet : 
soe ane u ape 7k = eo Pe 1 coverage of this market problem New tvpes are available 
roduction schedules Fe eS ee ee 


] rl i : P q P r 
, in the field of exhaust fans and an 
Kitchen exhaust fans and atti sin 


ee or Sa eae ae as circulators; older types have been 
Commercial Market Growing ventnauing Tans are STOWIMNg MW ac- ' ae ‘ en 
eptance and are finding their way edesigned and streamlined tor top 
4 } « i Alitl « Pibitd ii it We 


y 
1g 


With the accent now nN store into many of the newly-built homes 


modernization to make shopping an through the efforts of the electrical fo the salesman have been fut 
easv and comfortable process, proper contractor, nished the tools to go after the far 
and adequate ventilation, along wit! Since the salesman is already and ventilating equipment market 
lhghting, 1s receiving top considera closely tollowing the new home con he sales opportunity existing today 
tion struction in his territory he should 1s greater than ever before and what 
Comfortable air conditions can di not overlook the prospect for th the sales record will be in 1949 is 
much to make or break a sale and — sale to this market of these two items entirely a matter of how much effort 
with the highly « etitive cond at contribute so much to comfort- he puts im, to capitalize on this 
on into whi etail s 7 1s now le living yportunit 
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EFFICIENCY of workers and rate of production are both increased by the use of 


ceiling mounted air circulators in this photo-engraving plant 


Wilster, Inc., photo. 





CEILING FAN in sausage cooler aids 


preservation. Reynolds Electric photo. 


Industrial Ventilation Market 
Offers Great Sales Potentials 


Cook 





PRIME 


mun 


requisite tor MaNX1 


worker efficiency and 


comfort in today’s industrial 
picture is proper and adequate ven 
tilation 

The increasing realization of this 
fact by industry has been and will 
continue to be a real boon to the 
electrical whole 


on though 


sales efforts of the 
saler and his salesmen 
acceptance has 


its recognition and 


grown with tremendous rapidity 


during the war and post-war vears, 
saturation of the market 1s a mighty 
long ways off 

Indeed, as good ventilation stand 
ards have risen, more and more types 
of work and classes of working areas 
where ventilation was previous 
considered 
\s a result 
the sales potential today is unlimited 
for the 


scratch 


ly disregarded are now 


as “musts” on the list 


salesman who'll get out and 
For example, not so 


Many Vears 
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By Willard 


ago the problem of smoke im found 
little attention: 


ers took it for 


ries received work 


granted as part of 
the rob loday that conception has 


changed completely thanks to me- 
chanical ventilation in foundry areas 
installed the 


efficiency of the 


and where it has been 


well-being and 


foundry worker has increased to 


sav nothing of the resulting mecrease 
In productivity 
So on down the line with enamel 


ing plants, plating plants, steam 


there are in 
help but 


wherevet 
that 


Vapor 8 


laundries or 


dustrial areas cannot 


have dusts, vases or fumes 


due to the processes involved 
Ventilation Gets 


With the 


industrial relations upon which prac 


A Top Billing 


extensive programs of 


tically all phases of industry are 


currently embarked, attention 1s le 


ing focused on those factors, such as 
Wlumination and ventilation, that 
ELECTRIC 


contribute directly to the employee's 


well-being and enjoyment of his 
work, 

Supplying the right kind of cireu 
lation of air to promote ample 
bodily comfort is fully recognized as 
better worker 
health and to increase worker output 

It might be well to point out that 


the improvement. of 


necessary to obtain 


working con 
ditions through use of proper ven- 
tilation is not viewed by industry 
as one more means of squeezing out 
the last few percentage points of 
worker efficiency. Rather it is one 
certain wav of increasing the work 
er’s satisfaction with his job and 
his surroundings, and building a bet 
ter relationship between him and his 
company. 


(Good management, then, today 


recognizes that ventilation is an ex 
tremely important production tool 
which can more than pay for itself 
over a 


period ot time. 


AL WHOLESALING 





February, 1949 














With so much present-day accent 
on air conditioning, the importance 
of the circulation of air in factory 
areas as one aspect of ventilation is 
many times overlooked 

It is that an 
properly designed, installed 
controlled represents the 
ichievement for 


true conditioning 
and 
| eak of 


worker comfort in 





ndustrial controls 


temperature, humidity and air mo 


plants since it 
tion, but consideration of it is many 
times shoved aside due to cost and 
structural changes involved. 


“wa 


lhis is particularly true of thos 


older plants (of which there are 
sO Many now operating in this coun 
trv) constructed before air condi 
uoning was developed to its present 
legree of pertection, For the plant 
n the blueprint stage, however, air 
onditioning should) and must be 
considered as a vital employee and 
production benefit. 
Circulation of air by and 
ventilating equipment, then, is the 


} answer to the problem in the 


fans 


older 
plant, for discomfort in areas where 
little 
due primarily to the 


air is stagnant or has motion 
prevention 
heat loss from the body because 


t the lack of air circulation 


Iypes of Industrial Ventilation 


ln early factory buildings the open 


considered thre 


1 
i 


window was best 


leans of securing ventilation 


experience showed however, that, 


to be ettective, ventilation must be 


draft-free and many times the open 
vindow was a cure worse than the 
isease. For although satisfactory 
n the summer months, the force and 


hrection of winds could not he Con 


trolled during the balance of the 
vear and other methods had to be 
found For instance, ventilators 


vere emploved, doorways and stan 


vells were strategically placed, and 
oof vents were installed, to name 
ta few 

Phe realization that such = struc 
iral. methods fell) far short ot 


chieving the goals of good ventila 


on stimulated the manufacture and 


ntroduction of mechanical ventila 


on which has resulted in a range of 


esigns and sizes that today whips 


ractically any industrial ventilation 


large or small, simple or 


ighly specialized 


roblem 


(senerally, mechanical ventilation 


an be broken down into” three 


roups: 
1949 


February. 
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] Local 


used locally 


Smaller fans can be 


to secure ventilation in 

small production areas and can do a 
| 

commendable 


very job im keeping 


the air circulating in these areas 


Ceiling, bracket) o1 pedestal types 


can be used here to good advantage 
depending upon the lavout and size 
of the area. 


) 


2. lacuwm. In this type the an 


is exhausted by suction « 


r extrac 


tion either from an entire area o1 
from individual production machines 
(known as a local exhaust svstem ) 
by the use of properly designed and 
fitted hoods 


causes. the 


The extraction of air 


entry of outside and 


fresher air. 


In conjunction with exhaust fans 


air circulators can be used as 


“booster” fans in 


many industrial 


areas to speed up the action of the 
exhaust process and produce a gen 
tle air circulation. 


> 


3. Plenum. In this system air ts 


driven into the rooms by fans, mix 


ing fresh air with the interior an 


and creating a circulation of this 


al 
Industrial Uses of Ventilation 


Industrial ventilation are 


Hans but can le divided 


ses ol 


Mito tWweo 


Wain Yroups 
The first involves the required 
uses, Where the nature of the manu 








facturing operation absolutely de 


mands the use of ventilating equip 


ment such as in paint spraying. 


grinding and sand blasting or re 


moval of fumes mm plating, and othe: 


similar operations 


hese are the uses that cannot be 


disregarded not only for practical 


reasons but often because of the 


health laws covering the worker and 


thes usually present special prob 


lems in) ventilation Under such 
conditions ventilating systems must 
be adapted particularly to the situa 
tion involved and must be carefully 
designed to remedy the hazard 
presented. 

lhe second group can be classified 
standard where work 


as the uses 


involved does not present any 
specific health hazard without ven 
tilation, but 
of the 


of pre dluction 1s 


where the efficiency 


worker 1s decreased or rate 


seriously hand 
capped without adequate air circu 
lation. 

Included in this classification are 
machine shops, assembly — floors, 
drafting rooms, 


toilets, et 


plant otfices, cate 


terias, Here the air, to 


he suitable and. satisfactory, should 


be in a state of constant though 


ventle motion 


Since most apphleations of 


| vent 


lating equipment in industry require 
lavout, it ds 


study and 


particular 





VENTILATION in these spray booths is such that all spray is drawn by strong suc- 


tion away 
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from the workers, none is inhaled nor are clothes coated with enamel 


is 





{ 


“one-shot : rob. 11 cle 


difficult to generalize on specifica is not a 

tions for the field However, for mands a planned and = continuing 
overall operating efficiency the air program) of promotion 

In tactories should ly hanged, On) Initial installati Ns, where venti 
the average, three to six times per lating equipment has never been 
hour and in foundries two to. five ised, plus the replacement market 


hour for much equipment 1s now old an 


h potentia 


times pet 
Special care must be Observed 1 obsolete ) add up to a Ni 


y 
~ 





recommending and = installing ex volume of business for the whole 
haust equipment for individual —saler and his salesmen 
pieces of machinery quipment \ recent survey among clectrical 


must he 


all dust, 


remove contractors and 


powerful enough to 
fumes and gases and hoods cians by /:lectrical Construction 


must be carefully and tightly titted Vaintenance gives some indication 

so that none escapes to hamper thi of the breakdown of the market 

workers’ efforts or endanger his for industrial fans and ventilating 

health. equipment and can serve as a guide 
in the coming months. 


electrical contr 


The Industrial Market Looms Large actors 
the following types of equipment and 
In cultivating the industrial mat percentages of sales to industry 
ket the two most important contacts Per 
for the sale smen are. the electri al ( lass ficat O} entagd 
contractor and the industrial plant Large Industria rg 
electrician Commercial | ust 22.9 
Much ground work remains to be Pedestal Cn wors 4.1 
done before anywhere near the po Desk and Bracket [ans 12.9 
tential in the industrial market can - 
be attained and the first step is to tS .4 
sell the contractor and the industrial the balance of contractor sales 
electrician on the importance to i1 vere to their commercial and res 
dustry of proper ventilation Phi le ue ( 








) 


INSTALLATION of vaneaxial blowers in automobile factory plant spray 


booths, speeds production Hartzell 


Co. photo. 


safeguards employees. Propeller Fan 
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ana 


| 


indicated 


Industrial 


showed the following 


plant electricians 


estimates of 


tvpes represented in their purchases: 
| 


Per- 


Classification centage 
Large Industrial ....... 29.9 
Commercial Exhaust 243 
Pedestal Circulators 13.0 
Desk and Bracket Ifans 30.8 
100.0 

Bright spot for the wholesaler in 

the survey were the answers to the 


question “From whom do you buy 


ventilating fans ?”’ 


electrical 
showed that 83.1 percent purchase 


contractor replies 
their fans and ventilating equipment 
from the electrical wholesaler, In 
dustrial plant electricians indicated 
that 57.7 percent of their purchases 
the showing 


are from wholesaler 


that the wholesalers salesman is 
doing pretty well but could well 
spend more time with this lattet 
group. 


ther the figures show 


Ve] 
s 


lotal a tt 


that 74.2 percent of the contractors 
and industrial electricians buy then 
fan and ventilating equipment from 
the electrical wholesaler so that the 
problem of the wholesaler and his 


I 


- 1 


salesmen consists primarily of sel 


ventilation to 1 
dustry rather than of selling then 
selves to the contractor or industrial 


] 


electrician 


Industrial Benefits Are Many 


| () he ( lec t1 ical whol saler all 
his salesmen, then, mechanical venti 
tion furnishes a ready-made sales 
story ( muproved benetits to en 
ver and em] Vee i story tha 


dull effects on. the WorKel 0 
stagnant, stuffy air can be removed 
ind 4 ts place is furnished cool 
refreshing air without annoyine 
nowe ¢ s uri O the fall 
winter and spring months even ¢1 
culation « eat 1s assure 

\\ er fatig Is cut down wi 
all ( wWVinY ncreas¢ 1) pl 
sical and mental alertness I 

eans a cle ease 11 costly i¢ ide1 . 
il Ss] nla () ite ls ncerease 
ethicrency ind better roductior 
ites 

\cl these tore €1 il l tile 
nake al WNpPressive story hat n 
industrial plant, large or small, cat 


aftord to disrega 


rd today 
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STILL dollar and unit volume “champ” in the home fan market is the desk and bracket fan. Westinghouse photo. 


‘To Sell More Home Fans In *49 
Sharpen Up Your Outlets First 


With all the signs pointing to a big year for residential fan sales, the 


electrical wholesaler’s salesman should start readying his accounts for 


‘ashing in on the services of the hottest of all fan salesmen: 


Heat 








littl NOW, 


} 


ich as By 


months « fore V1S101 S O1 
frosted mnt juleps polar 
aps and the like aris tantalize »> be sure, the uible s memories 
minds of t if large ! thr ist SUtpitie Ss SCO ers mav ye 
erican public which must swelter short right now: but when those 
home during the dog davs ot sum coming hot spells apply the = tor« 
er, the smart electrical wholesaler’s to personal comfort in the home, 
esman should start x the the fan buying rush wall start \nd 
ves that will make \ lable to just how many new tans enter the 
i mui ( ( Sort ¢ mes of America 1 } O49 vil] cle 
ef tro the he reezes end in no small part oO he quality 
t quantity al ire of elec 4 the sellin it the electrical 
fans cle signed ti house \ ole salers salesmel } rform on 
ling needs of all their cohorts, the dealers, between 
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le) il th irrival of summer 
Last vear's Li¢ ob, according 
0 Electrical Merchandising, result 
ed in the selling ot approximately 
2,650,000 desk and bracket) fans 
which go largely into the hom 


his figure is about 10 percent above 
1047 unit 


tans, and 


sales of desk and bracket 


about 25 


: percent over the 
total for thi peak 


104] 


pre-war vear Ol 
Sales of ventilating and ex 
aust fans (up to 16 inches), in 
cluding built-in and) window-type 
ventilators, im 1948 fell 9 


1047 


kite hen 


percent under the level, but 


J] 
wa 














were more than 100 percent above 
the total for 194] Dollar volume 
for the ventilating and = exhaust 
category in 1948 almost equalled 
dollar volume for 1947, and was 
close to 414 times greater than the 
volume achieved in 1041 ( Note 
None of the preceding figures reters 
to the residential tan field alone 
represented in each case is the tan 


; 
market as a whole) 


Signs Indicate Big ‘49 Fan Year 


Potential fan demand at the final 
consumers’ front now les dormant 
but under the rapidly developing 
sales effort of the alert electrical 
wholesaler's salesman, dealers are 
stirring into action by the hundreds 
and with a fair shake from. the 
weather man, 1949 should turn out 
to be a banner vear for residential 
fat sales. 

Supply—the prime factor in turn 
ing demand into profits—-is shaping 
up much better than it did last veat 
when manv fan manutacturers still 
were hamstrung by a= short: 
electric motors lhe fan fare to 
$9 consists of a wide selection and 
large supply of models available 
the home fan field Included are 


desk and bracket tans, porta le Wl 


ins, | 
dow lans, pec stal type and table 
tvpe air circulators, attic fans, and 
built-in and window-type kitchen 
ventilators 

Viewing the potential demand 
side of the picture, the signs that 
torecast heavy residential fan vol 
ume in 1949 are as follows Phe 
approximatel\ 60,000,000 wage 
earners who are taking home. the 
fattest pav envelopes in this nation’s 
historv; the continuing residential 
building boom which seemingly will 
approach last vear’s next-to-record 
number of dwellings started: thi 
undiminished size of the mitial and 
replacement markets which postwat 
fan production and sales have hard 
ly dented; and the population in 
crease this country 1s now and has 
heen experiencing—a factor which 
will always represent a growing po 
tential fan demand 

\dd to these bull market omens 
the almost inevitability of hot 
weather this summer and vou have 
plenty of reasons why every elec 
trical wholesaler’s salesman = should 
start night now to show dealers and 
contractors how and where to sell 
residential ventilating equipment 1 


}O49 Phe warehouses. ot most 
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a lot of air in and in a hurry. 


Build Outlets 


onslaught of the first hot spell, and 
sales Calllpal’ 
fan volume to the 
wholesaler’s 


and display plans 


make it a port to 


conversation 
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AUSE of its strategic location, the window-type home fan can circulate 


International Oil Burner Co. photo. 


cy at 
~ 


fundamental to the buildin 
heavy fan volume in “49 is the ap 
plication of the most productive ot 
all sales te hniques Product selling 
This approach is particularly ay 
propriate when the fans to be sol 
this vear are considered. Improved 
design and performance characterize 
most of the fans now available tor 
this summer's residential market 

Performance-wise, the air. dis 
f today 


fans for the home have been in 


placement rates of many 


creased, and the pitch and spread of 
blades in many present models have 
been engineered to move the an 
gently in a room without generating 
a blasting draft on occupants 
Significantly demonstrated by num 
erous 1949 residential fan models 1s 
the growing emphasis being placed 
on eve appeal Representative o! 


o1 


us trend toward greater stvling 


an air circulator which doubles as 
an occasional, coffee or cocktail 
table, with the fan positioned undet 
the table surface to move the an 
upward and outward from the floor 

\With these and other improve 
ments and innovations serving as the 


sauce for his fan sales story, the 
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ectrical wholesalet s Salesillal 


rough product selling —can stimu 
| 


late his customers appetites lor a 


gyer fan menu in ‘49. Basically, 
is sales presentation should em 


t t } 


race discussions oy Li} following 


essentials: The fan motor—showing 


OW its construction means quieter 
longet lite and less 
hlades— de 


abilities of 


peration, 
aintenance cost: the 


ribing the air-moving 


their shape, size and pitch; the gen 
i] appearance including — the 
ish, weight, cord, plug and switch 


1 


IS sort Ota presentation Can pe 


lized, in turn, by the retailer who 


1 


be prepared to meet the hot 


eather trade with a_ well-tailored 
sales story. 

which the 
retail 


the dealer 


\nother 


olesaler’s salesman can aid 


manner in 
sales is by arming 
th information and suggestions for 
is in which the home owner can 
e fans most effectively Phe fact 
t the best location for a fan, ex 
t during the mid-day heat, is 


ir an open window 
+} 


is an example 


le type of information that can 


profitably passed on to the dealer. 


working toward bigger retail 
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DOUBLING as a piece of furniture, this type of air circulator is designed 


to appeal to the style-conscious home owner. Howard Industries, Inc., photo 


1 


fan sales om such an mstruetive 


1 1 1 ] . ] 
ashion, thre Wholesalers salesman 
can plav the role of sales counselot 


dealer and contractor a 
counts; thereby making himself all 


his customers 


his own 


the more valuable to 


and, meidentally, enhancing 


chances of movu heavier fan 


ru 
volume 


Don't Let the Public Forget Fans 


When summer is a-coming in, the 


public too rates a fan indoctrina 


} 


tion course with advertising and dis 


plays serving as the primers \ 


well-conceived promotion campaign 
can punch across the idea to the 
that a fan or two is 


home owner 


just what he needs to transform his 
house from a torture chamber into 
cool 


a reasonably dwelling Kan 


manufacturers provide free or at 
cost all types of advertising and dis 
material 


play Some even supple 


ment this with local newspaper ad 
scheduled for hot 
\ll of this adds up to a 
effort 


wholesalers 


vertising, spell 
editions 
with 


powerful promotional 


which electrical and 
dealers can blend their own fan sales 


campatlgens 
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Dealer helps such as window han 
ners, cutout displavs, handout ma 
terial and mailing pieces should bi 
kept hard at work boosting the fan 
during the months. 


story summer 


kor when the heat and hunidity 


begin to make home life unbearable. 
the outlet that wall sell the most fans 
sold the pet 


is the one which has 
spiring public the idea that here 1s 
the place to “get ‘em while it’s hot 

\ pomt for the wholesaler’s sales 
nan to keep in mind ts that he ts 
largely responsible for stimulating 
the average dealer into action. Te 
should make himself a ready source 
of sales-building ideas that wall en 
ergize slow activity ino the home 
fan sales field. He should also make 


sure that all of lis dealers’ names 
are placed on the mailing lists of 
fan manufacturers to receive supple 
materials and 


mentary announce 


ments of newspaper and magazine 


advertising. 
Fan Offerings for ‘49 


and bracket tan still 
dollat 
residential fan 
oldest ot 


he desk 


the biggest volume 


held 


electrical 


and unit 
item im the 
is one of the 
household apphances 
that 


anv as 4 


It is reported 


] 


mdustry estimates showed as 


niullion of these fans 


and commercial use as fat 


1924 


placement market for this category 


in home 
back as (Obviously, the re 
is. considerable lhe maporityv. ot 


todav’s desk and bracket fans have 
three speeds and are both oscillating 
and non-oseillating 

Larger in regard to price and size 


desk 


the portable window fan 


than the and bracket fan 1s 
Designed 
for use in apartments and homes 
where attic fans are not desired, the 
not re- 


portable window fan does 


quire installation and wall change 


the air in two or three rooms in a 
very short time. 

rhe pedestal-tvpe air circulator 
greatest volume is in 
held—is becoming 
increasingly popular with Amer 
Behind this 


fan's growing residential approval 


although its 
the commercial 


icas home owners 


are the following advantages: Its 


heavy motor and large blades move 
more air taster; the telescoping col 
umn in many models permits height 
heads of 


adjustments above the 


children and even average-sized 


adults; the pivot adjustment in most 









be the choice of a new home buyet 
if his wife has anything to say. 

\ fact that the building trad 
should make clear to new hom 


hunters is that the overall cost o 





t 

dis the distinctively differ the built-in type kitchen fan 1s cot 
ent table-tvpe air. circulator Phas siderably lessened if the unit is 
onuses to be a favorite wit stalled when a house 1s constructed 
mne owners who desire a circulator This knowledge might persuad 
at will blend with their interiors vt ( many prospective home buyers wl 
oom, it intend to purchase a kitchen fan 

ly circulates air but functions some time or another to include tl 


, ae 
t Lie as We lan at the blueprint Stage ol the 
ar e-mentioned tans home planning 

rise the s tly seasonal varieties Besides builders and architect 

" 9 ] } 


apartment house landlords are | 





Phe best outlets for sales these factors in the kitchen fan market 
NH tvpes are ught electrical deal (heir attention should be called 1 

talitie irdware stores, al the fact that an apartment’s sto 
Cpa ent ceneral stores goes up in the eyes of prospect! 
Seasonal egard to usa nut tenants when the kitchen contan 
tr necessa Nn respect to sale , a permanent fan 


is the attic tan, the biggest. bree YEAR-"ROUND benefits of the kitchen Selling kitchen fans on the ret 


{ ] ost expensive membhe fan mean that every housewife is a poten- level can be aided immeasurab! 
tee whole fan fennil: TE tial customer. West Wind Corp. photo. by the electrical wholesaler’s sal 
partinent lanning stage man By impressing the retail 
mueT truction, and already « Removing odors, fumes and exces that the desire for this item m 
sting are the sales targets at wl e cooking heats are its vear-’round be created and its benefits dem: 
to aim attic ventilator volun pecialties Riddine the kitchen of strated—as is the case with the 
The desire for the attic fan must summer heat is just a sideline, al tic fan—-the wholesaler’s salesn 
ce created and its benefits demor though an important on will boost his own kitchen fan 
strated. Hence, an education \ urte emlbse f the prod Wi Sales-building facts sucl 
ram beamed to the public is a pri ( ‘ the all-electric the following are alwavs valua 
mary ( Site Since the expense sitchen idea. the kitchen fan has had vhet passed on to the dealer : Chet 
ot such a progra would be tor » lor di extensive advert ire from three to five quarts of dirt 
yreat tt i single manufacture tising and promotion campaign vrease in the vapors that arise fro 
wholesaler, utility, contractor, o1 Sales of kitchen fans in the last the average kitchen range each vea 
dealer to absorb alone, a cooper two vears have been high: almost which, if not arrested at the sourc« 
ative promotion campaign is_ the spectacular in comparison to. pre will quickly spread throughout tl 
logical first stey var figures. But the existing poten home. Information such as this, 
Considering its price tag and ne tial for this tvpe of fan has hardly advantageously used by the deale 
essary installation, the attic fan re been scratched. It is reported that might prime the desire mm many 
quires a greater and more specialized — since kitchen fans first became pop his female customers for kitch« 
selling effort on the part of  ylar in 1927, sales over the follow fans 
the electrical w lesaler’s salesmat Ing 21 vears totaled a little more Inet lentally, the kitchen type 1 
: : 


electrical contractors are the out than 1 nullion—about 4 percent hy no means 1s limited in sales at 


lets best suited for handling attie — of the total wired homes in the U.S usage to just one room in the hon 
fans; and they should be advised — today Paving the wav tor selling exhaust and ventilating fans of tl 
to focus their sights on fairly OS he 96 percent unsold portion of kind are as necessary and effecti 
perous or better neighborhoods and e kit fan market is the last 9 In laundries, bathrooms, al 
housing developments. Straight. re three vears’ trend toward modern “whoopee rooms.” 
tail dealers are less satistactory at zing old kitchens Backed by such a variety a 
tic fan outlets because most of thet Right in the middle of the kitehen abundance of residential ventilati 
ire not prepared to take on the wi an picture from the standpoint of | equipment, electrical wholesale 
ing and carpentry job required in yew home construction—are build salesmen have every reason she 
an installatior ing contractors and architects. Most of a Julv snowstorm for matel 
Sell Kitchen Fans Year-Round Wing A ec O - A — ave | me rcury read gs this sumine 
kitchen fans installed at the time vith high—and possibly the highe 
Then there is the kitchen far of construction Sut smaller homes  ever—-home fan sales figures. | 
the only non-seasonal tet in the ind thi building emphasis will working toward this end with 
ome fan line-up. Included in the he on lower-cost houses this veat segments of the electrical industi 
itchen fan category are window and would probablv sell better wit! the wholesaler’s salesman can he 
uuit-in ventilating and exhaust kitchen fans as an added _ feature bring cooling breezes into the hor 
types Hot weathet 1 cold, the hie little <« ttage 1] the dell t at (yt \merica at a pront to himsel 
kitchen fan has a duty to perform. includes a kitchen fan might well — his firm and his customers 
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Comfort is a big word to owners or operators of 
commercial establishments. Yet hundreds of 
them are losing out on sales because they do not 
have the fan and ventilating equipment needed 


to make customers and employees comfortable 








By Arthur W. Hooper 


ON HOT DAYS the store owners’ invest- 
ment in fans pays off in more sales. Ilg photo. 


Fan Sales To Commercial Users 


Builds Profits For Them And You 





NCOMFORTABLI people if he wants to build up his sales and and its applications has a chance 

do not buy freely while shop the efficiency of his workers to book many long-protit orders by 

ping nor do uncomfortable \Ithough this fact is well-known, © selling such much needed equip 

rkers utilize their full energies, the commercial market for fans and ment, doing so wherever possible in 

whatever their jobs may be. The ventilating equipment never has cooperation with a first class con 
vner or operator of a commercial been adequately covered. Hence the — tractor or dealer. 

establishment must make his cus- — electrical supply salesman who really Medical science has not yet 

mers and employees comfortable © knows fan and ventilating equipment evolved a better method for making 


we 





- net 


OWNERS AND MANAGERS of retail stores should their stores are equipped with air circulators and venti- 
know that there is less drop in sales volume on hot days if lators to supply refreshing air changes. Wilster photo. 
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comtortable 


a person 


More monoa 


hot day or working in an area of 
abnormal heat than has the fan and 
ventilating industry. Compared with 
animals, the human body has a bet 
ter temperature regulating mechan 
ism but still can endure only a rela 
tively 


lhe 


for a clothed person in good health 


harrow temperature range. 


highest tolerable temperature 


is only about 88° F. in an air satu 
rated with water vapors and 138° | 
in dry air. For maximum comfort 
and ethciency over extended periods, 
temperatures in the 70's, 60's or even 
50's, depending on the humidity and 
the imdividual’s physical activity, 
must prevail, 

his important fact should be 
the [ 


commercial establishment because it 


pointed out to manager of a 
atfects directly his business. 

lhe Bank of 
New York in a statement regarding 


mm ch 


Federal Reserve 
the weekly report of department and 
. The 

\u 


gust of this year with the same week 


apparel store sales, once said 


comparison between a week in 


last year for certain cities were indi 
cated on this report as hemng adverse 
ly attected 


' ; 
because of unusually 


warm weather.” 


Fans Sold Not Bought 


Phere is still a large unsold com 
fan and ventilat 
but, like 
ance, this type of equipment is never 


bought 


mercial market for 


Ing equipment insut 
it has to be sold, exc epting 
in the far southern states where the 
use of some kind of fan or forced 
ventilation is almost as essential to 
the home as plumbing. In the north, 
where the hot-weather season is 
shorter, fan and ventilating equip 
must be sold, 


type of commercial establish 


ment regardless of 
what 
ment may be involved 

Chere are hundreds of small com 
mercial places in America that hav 
no adequate ventilation or cooling 
means for the comfort of both cus 


\nd 


quacy does not mean hanging up a 


tomers and emplovees. ade 


12-inch fan someplace in a_ store 
actually 


rated 


which 
full 


requires a 24-inch 

fan placed in a carefully 

chosen strategic position to do a real 

1Ob, 

of 
‘rcial establishme ho hesitate 

mercial establishments who hesitate 


wners and operators com- 


at installing costly, complete ait 


conditioning systems found 


that fans can do a very satisfactory 


have 
job if the right number are installed 
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MOST RESTAURANTS are not only good prospects for kitchen exhaust fan equip- 
ment but also, many are sorely in need of better ventilation in dining areas. Ilg photo 


in the right places Hlowever, it 1s 


up to the wholesaler salesman and 


thie 


leave 


contractor to do = ol that wil 
the 


pletely satistied 


commercial owner com 


Fan sales areé sinilar to hehting 


in that the smart salesman will 
interest im the re 
ajor installation and 


the 


Sales 
1 e ioe 
take a persona 


sults ol 


every 


check back purchaser a 


number of times to ask how it 1s 


working. Such continued interest 
buver but gen 
“leads” that 
()ften other 


the 


only pl ases thre 


will produce 


turned into sales 


erally il 
can be 
establishments 1m 
] 


block or ine ighborhood 


COMMmNeErCla 


sal lie Call be 


sold with ease when there is a well 


satishied customer 


Many buildin: 


nearby 

OWheTS OF Opera 
a fan and ventilat- 
their 


temperature 


lo] 
SOC 


tors can be 


installation that will cool 
the 


where both customers and employ 


Ing 
establishments to 
satisfied if it 1s pointed out 


ees a¥©re 


how much less it costs than a com 


plete built-in ai conditioning svs 
tem 


lhe 


tilating equipment allows the sales 


versatility. of fan and ven 


man to suggest an adequate solution 


to almost any ventilating problem, 


and at the same time, one that will 


lit the purse of the comme reial man 


OWnher, 


aver O1 
Potential Buyers 


\partment owners and hotels are 
potential buyers of fan and ventilat 


ing equipment. Cool breezes on hot 


Sullimiel davs Call mean 11M reased 


business for hotels and better satis 


fied tenants tor apartment house 


Owners 
\uditoriums 


require changes iy 


ELECTRIM 


air at regular intervals when 


with a crowd and a complete airn 
crowd has 


out alter oa 


right type of ventilating equipmer 


will remove smoke, odors, dust an 


supply fresh cool air and will mak 


any public hall or 


popular and a bigger revenue pre 
duce 

Bakeries must have ventilation 
remove 


lust 


steam, odors, tumes at 


temperature in the working areas 


all times. Improper conditions 


the baking rooms can cut not on 


the ethcrency of the workers but al 


have an adverse etfect on the 


uct and output 


\ bowling alley 


and stale air cannot hope to do 


large a 
is removed constantly and replace 
with fresh, clean air. 


Churches, clubs, libraries, office 


scl | yIs 


air but when they 


breezes on hot summer days atten 


ance will merease 


Removing steam, odors, fun 


and dust from cleaning establis 


ments is as essential as 
cool air in the pressing room, | 
fan and ventilating industry 1s pt 
pared to make this type ol establis 
comfortable all 


ment year 


with explosion-proof fan 


trons. 


Commercial dairies need fan at 


ventilating equipment to remo 


steam, odors, fumes and dust. 


Fan and ventilating equipment 


essential for the automatic remo\ 
of carbon monoxide gas — tr 
Parages 

laboratories and laundries a 
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fille 


left. Phi 


auditorium mor 


as well as to maintain the rig! 


pro 
tilled with smok 


business as one where smo} 


all need regular changes « 


provide CO) 


prov 1d 


‘rou 


‘nstall 


i 


al 


] 


( 


ri 


t 








penter and an clectriciat Phe om 








stallation cost sometimes amounts 
to more than the fan itself 
Sold and installed at the time a 
building is being constructed or re 
modeled, provisions for the opera 
tion of ventilating equipment add a 
very small fraction to the constru 
tion cost and facilitate the use of an 
invaluable aid to the business 
It isa well-known fact that proper 
ventilation of an office an have a 
direct effect upon the health and et 
ciency of office workers 
\ New York bankine institution 
nereased its output of emplovec 
by furnishing proper atmospheri 
SMOKE never gets thick in this men’s club because it is equipped wth favs. The nitions enough to allow a 4 per 
ventilation also keeps attendance up on hot summer days by supplying cool air. Ilg photo ent reduction in the working force 
otential buvers of fan and ventilat quired in each type of commercial Contractor Is hey Man 
yr equipment to remove odors, — establishment Fhe supply salesman who sells 
mes and provide fresh cool air for Very often the salesman finds his contractor customers on the idea 
plovees. that a potential buver does not ay of pushing fan and ventilating 

Many restaurants need better pear interested in air changes. It | equipment in the commercial mat 

: entilation in their kitchen areas seems that people just don't appre ket will find that the contractors are 
vhile most restaurants need some ciate nor understand an Palkine ood salesmen for them 
' provement in changing air in the thout moving &,000 cubic feet of ai However. the first person to 
lining sections. rom a store and replacing it wit! whom the salesman should sell tan 

Stores need fan and ventilating 8,000 cubic feet of other air some and ventilating equipment is) him 

ulpment, as has been pointed out, times leaves a prospect cold. Some self Friends and neighbors who 
hit to make customers comfortable and salesmen have been more successtul enjov the cool, fresh air provided 
“ courage them to buy on hot days — by using blocks of ice or some other by a fan in the salesman’s home 
: en sales usually fall off object which the prospects can vis very often want the same in then 

Hundreds of small theatres ualize in their explanations of ai homes and business places 
b ughout the covntry have done changing techniques. Phe wholesale house, itself, can 
: thing about ventilation because In the north the salesman has to | Juild many sales by having a fan and 

ey teel that a complete air-condi contend with the problem of a short ventilating installation in the build 

m ning svstem is too costly for a season and sometimes a cool one at ny. Customers entering the busi 

all business \ fan and ventilat that. By being observant and dome Hess place see. feel and eno, all 

r » job properly installed can pro a little thinking the supply salesman the advantages of the equipment 

( le the necessary air changes for will be able to discover quite a list’) and are convinced of its practical 

em. of winter uses for fans. Speeding up — and beneficial features. 

, defrosting of refrigerators or home The fan and ventilating equip 

Salesman Must Anow Product freezers is a Job for a portable fan ment manufacturers have provided 

and Its Applications eae : : . 

Drving clothes indoors on bad the salesman with the best line of 

ne In order to sell fan and ventilat weather days is) another usag products ever avajlable. Newly de 

equipment the supply salesman — ¢ hangine the air im rooms where — signed fans move air faster and more 

ne must have a knowledge of basic fan — there is excessive hunnudity is a job quietly. Tleavier fans are now pro 

is | ventilating engineering princi for fans in winter. Rooms that d vided with spring mountings — to 
li ples as well as a thorough know! not heat evenly can be helped with — eliminate vibration and noise 

l edge of the equipment itselt He fan and ventilating equipment Commercial owners are becoming 

pre ist, for example, know what size 9 Frozen foods can be thawed qvickly more conscious of the wisdom of 

is should be recommended for each with a fan. providing good ventilation as an 

rth as well as the best tvpe for thre effective means of increasing the 
al] rticular problem. Ile should be POF Et INE: SS revenue from their property. 

e to determine the exact posi (ne potential buver of fan and Phe commercial field offers the 
al n for the fan. A fan should be — ventilating equipment that the sales wholesaler, the salesman, the con 
MK talled at the extreme end of a man cannot afford to overlook is the tractor and the dealer alike the op 

m from where the air is brought — builder of a new store or commercial — portunity for booking a nice lot of 
nt Placed in the wrong location — establishment. One of the most dit high dollar volume business and at 
WON t room, a fan will not give maxi ficult obstacles for the salesman t highly satisfactory profit in return 
ire num satisfaction. Also, the sales overcome is the fact that a fan 1 for carefully planned systematic in 

should) know approximately stallation im oan eNisting structure estment in time and intensive sales 
many changes of air are re often requires the services of a cat effort. 
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Making More Attic Fan Sales 






By More Advance Planning 


The wholesaler’s salesman 


an 


become a summer Santa Claus to 


that vast home-owning public that needs attic fans for use when “all 


through the house, the air that is stirring wouldn't cool e’en a mouse” 





fk NERO? reall 


burned, it's a cinch that 


tildled whule 
in ry ie 


the air stirred by his 


moving 


bow wasn t expected to coo] } 1S 


brow or lower the [Fahrenheit in 


his burning palace. Similarly, pres 


ent home owners who let loose a 


couple of drug-store fans shouldn't 


expect the cooling-off results to 


leave their houses any more com 





SOME homes can be cooled by the use of a large portable 


$2 


fan in front of an open attic window. Westinghouse pheto 


By Anthony Pritchard 


tortable than if the structures wer 
burning lustil 

\ctually, all that the average 
home owner needs to prevent his 


home ©” a summer fur 


nace is an attic fan: and the man 


who Call lye st spark the selling ot 


attic ventilation to the public—at a 
considerable protit to his contractol 


and dealer rs and himself 


ONE 
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tvpe of fan installation 
fabricated, otherwise to be built on the job. 


empl 


il 
\V itl 


pied dwellings of five) on 


laSsIS ON oOWwner-oceu 


more 
rooms, the potential market for atti 


fans consists of a sizable share 


the homes in the United States. A 
Wn 1947 bv the 


Curtis Publishing Co, estimated that 


survey conducted 


the market for attic fans in existing 





calls for an enclosure—sometimes pre 


Edgar T. Ward Co. photo 





19 19 


February. 




















re 


Oto 


49 


and farm areas 





ATTIC FANS are simple to install: Methods vary with the house design. Hunt 


dwellings approximated 4,136,000 
units. This survey, based on the 
1940 Census of Housing, located 
ibout 75 percent of the market in 
urban communities, with the = re 
mainder assigned to rural non-farm 
nd ( Bear in mind that 
today this 4,136,000 figure must be 
revised upward to take into account 
the boom in- residential building 
these last two years. ) 

lhe tremendous size and unde 
veloped nature of the potential attic 
tan market is further indicated by 
e fact that only 301,568 units. ac- 
rding to /tlectrical Merchandisina. 


vere sold trom 1937 to 1948 ineclu- 
ve Which means that less than ten 


ercent of the potential buvers in the 
S. have their homes equipped with 
Dividing the tour mil 
m-plus market potential into this 
velve vear sales figure, the extent to 


the existing attic ian market 


is been s Id comes to rougl l\ seven 
Cel | } eretore — Is obvious 
iT electrical whol salers’ salesmen 
¢ { ctically virgin field into 
ich to move their attr ventilator 
we 
\dding to the magnitude of the 


tential attic tan market 1s the con 
nung boom in residential building, 


proniuses to continue mm high 








vear well throug] this vear \ way 
in which the wholesaler’s salesman 
can help get his attic fans in on the 
top floor of the home construction 
boom is by advising lis contrac 
tors to promote attic ventilation to 
the home building trade and pros 
pective home buvers This promo 
tion would be based on the economic 
fact that the cost of installing an 
attic fan in a house under construc 
tion—requiring about two man-days 
of work—1s considerably less than 
the cost of installation im an exist 
ing structure 


Before and After 


Whether a residence 1s of recent 
or Victorian vintace, the 
ravs of the summer sun can trans 
orm it mto a_storel 


\ll 


chimney, rafters and attic insulation 


ia 


absorb and hold this intense heat 
with the result that attic tempera 
tures mav reach 135 degrees on 
more, 

()utside temperatures drop whet 
the sun sets. but the pocket of e 


cessively hot air in the attic cor 


tinues to radiate heat through. the 
cellings into the rooms below. Cor 
sequently, the family suffers day 


and night— that 1s, unless some me 
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Wouse Of Wal. 


dav the unshaded roof and sides. 


er Fan & Ventilating Co. photo 


1 


chanical means of expelling this ho 
air is introduced 

Hlere is where the attic fan can 
come to the rescue. .An attic ven- 
tilating unt will remove hot air 
from the attic before it has a chance 
to accumulate; draw cooler might 
air into the house through open 
doors and windows: and generate a 
breeze throughout the house on even 
the hottest of days 

\ll of this adds up to pleasantet 
living conditions for the family dur 


ing the summer months and = an 


opportunity for the electrical whole 
saler’s salesman to do some real sell 


ing ina wide-open treld 
Product Knowledge Is Essential 


Phe tirst step on the road to big 
attic fan profits is for the electrical 
wholesaler’s salesman to ftannuharize 
himself with everv aspect—technical 
and otherwise—oft attic ventilating 


equipment By studving the cata 


ogs of attic fan manufacturers, he 
should be able to acquire a working 


7 " P 
knowledge of how the tans operate 


the types and sizes available; and 
the various methods of installation 
Step number two calls for the sales- 
lan to select only the most active 
and = promotion-minded contractors 


and dealers in his territory as his 


83 





attic lan prospects By concentrat 


this tvpe of retail operator, 
Focs arall ive 1 Mf ¢5en0 
the salesman Will save himsell time, 


1lalice 


atti 


4 ¢ $ 
re etter cooperation, and | 
j 1 1 } 

ls chances OF acineving NY 


1 
VOLUN 


Ve ntilator 


(Once these preliminaries are com 
ele trical wl ole sale r’s 


salesman can begin cultivating his 


pre-selected list of attic ventilation 


rospects Basically, his produ 


presentation to them should stress 
thie following attic fan features and 


enetits 


1. Considering both unit and in 


tallation costs, attic fans are not 


' -] +} ] } 
DOCRKCLOOORKS Ol 


priced bevond the 


home owners lo be sure, 


recision equipment of this type 
could never be manutactured and 


old at ftive-and-dime = store prices, 


1 


but attic fans should not be 


placed 
o sat . * ‘ 
! e “luxury” class—especially in 
IeW of the heat rehef they can pro 
le summer after summer. 
comparison’s sake, the average | 
can be equipped with an attic vent! 
unit for approximate] 


cost of a new refrigerator, a short 


SCcTeen a Pore 
z he cost ot Ooperatins al it 

tic fan can be 

home ownet 


is dependent upen clim: 


, 1 226 ¢ 
indi Charge <1 Watt ult 1 
the averave titlia (1 i SeCASI ~ 
- 1 1 
operation almost anvwhere 1 tiie 
] hal ] 
U.S WOU PT MAD TN ull we ul \¢ 
$10 
) Best es eplacing hot stale 
freshet al il 


lumans Dy ITeCZE ind iced evapora 
tion: ventilates not st one room 
ut ’ nyt) 11 riddine j 
yu ill ¢ re ( SC, hy ( 
ok rs SIMONE al dampness ind 
‘ ] ] ] ] ‘ 
retards the wove eca nl n¢gus 
rowtn t if s genera accelerated 
~ I : | | 
n omes BY SumMmel eat an | 
miucdity 

) ' ‘ 

Le sure ft Wend mto the product 

+ | + 1 7 

esentatiol i The MTT 2 if 1d 
' ‘ ] ] | 

» to a Well-rounded sales story 


t for me query by having a dolla 
il l-cents CDV re il\ iz his 
question, the electrical wholesaler’s 
sale stan | is a re il SO4 answer 

for the retailer stands to ike a 
tidy pront on an attic tan sale he 
cause ¢ r nits tairlyv ] c lict 
Pp 1c 

(40 01 discuss the size of the 
itt it ( vitl specifi 








dealer's or contra 


to the 


own locality 


relerence 


tor’s IXmphasize that 


the existing need for this equipment 


and the obtainable from its 


prohnts 


sale justify) an ageressive selling 


Phen too, bring out the 


campaign 


rough an attic fan sale 


and installation a contractor might 


discover the need for additional wir 


ing work in a home: and that a 
dealer would have the chance to size 
» the possibilities for the future 

selling of other electrical household 
] , 


equipment and applicances to a 


| ome ownel 


Installations Are Easy To Figure 


Hlow to figure an attic fan instal 
has 


proportions in the minds of 


lation allooned to bugaboo 


many 


contractors and dealers, although it 
is really a simple procedure and can 
be explained with east by the elec 
salesman Re 


informed that to 


trical w 
tailers should be 
assure an adequate installation, they 


| calculate the cubical 


neeqd merely te 
ontents of the house (multiply 
leneth by width by height) and then 
select fan capable ot moving that 
mount I ¢ V minute 

| s l Oust 3)’ wale by 35’ 


require a fan with a 
capacity of 17,000 cfm. for one com 
plete air change every minute \t 
Ith one-change-a-minute 
apacities are espe ally desirable for 

ie southern 
However, 1n 


northern cli 


mates, a smaller attic fan providing 
i less frequent change of air would 
r satisfactor I: extra-large 
ouses or he s of the rambling 
tvpe roper a circulation cat best 
be provided by the installation of 


two or three smaller fans at various 


locations and on individual controls 


rather than bv the use ot one large 
unit 

1 Le re several wavs of install 

im attic fat ()ne method con 

sIsSt< 1 t { sett he | il} 11 


penine e sta door 


cases, a grille must be fitted in 


upper hall ceiling or over the atti 
loor: or perhaps the building of an 
enclosure in the attic to house the 
in is required \ll methods, how 
ever, are relatively simple and in- 


} 


only the know] 


; 1 
CCeSSaT\ ' Se 


, 
lecting the pro 


ELECTRICAL 


per equipment tor each type of home 


(One aid toward arriving at the cor- 


rect installation would be for the 


contractor—and — particularly — the 


dealer—to brush up on local build 


ing codes and electrical safety rules 
ro help underwrite the long-tern 


success of his attic ventilation pri 

eram, the electrical wholesaler’ 
salesman should alwavs footnote his 
sales story with the following word 
of caution to contractors and deal 
ers \lwavs make certain that the 
attic fan selected is adequate for the 


The 


result in an 


hand wrong-size fat 


invariably unsatis 


\nd just 


apple can spoil a barrel 


installation. 


rotten 


hactory 
one 


of good ones, so can one dissatistied 


user kick the props from undet 


promising attic fan sales campai 
] 


in a whole neighborhood. 


Keep Sales Moving Down The Line 


Never sl 
1 ’ 1 . ; a 
saler’s salesman pick up his pro 


and go home once the 


ould the electrical whol 


phase of an attic ventilation prograt 


has been duly recorded Ws Orde 
| 1 
ook, By no means ts this the et 
( the 111¢ Po push attic tan sale 
+] i? | ] ; ] = 
to the iit the salesman shoul 


stay on U! 


e Job, helping the retaile: 
follow through to the public. Thi 


means that a detailed = progran 
should be drafted for his cooy 


11) ft 


eratin 


e promotion of attic ventilation 


equipment in the locality served by 


the outlet 
Contractors and dealers should be 

advised to concentrate their atts 

efforts in neighborhood 


fan sellin 
populated by people of better-than 


For it is the 


income groups who are 


average means uppel 


and middle 


nancially equipped to be imm« 


chately receptive to the benefits « 


attic ventilation nee this 
med off the local mat 


CTCal 


skin 


ket, the salesman can help his deal 
ers and contractors set their sight 


perous groups. 
With this huge field Iving fallo 
but tremendously fertile betore hin 


e electrical wl salesmial 
a sales prograt 
vance and then follow throug 
to the profits that await his custon 
For he 1s_ th 


promoter of 





ers and himself 


, 
: ] 
oOgical home-Ccooine 


ventilation equipment who can cas! 
in handsomely on attic fan sales t 


( tunic ot 1S customers 





Cas 
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PROPER VENTILATION in this bara would mean more milk from the cows, a cleaner and drver barn 


Big Farm Ventilation Market 
Ripe For Intensive Selling 


Multitudinous uses for fans and ventilating equipment on electrified farms make 
the rural market a fertile and highly profitable field for the wholesalers’ salesmen 


and farm dealers who are ready to do an intelligent and honest selling job 








ORE AND MORE Amer By M. F. MeDermott electricity to all rural areas 1s boom 

| ican farmers are recognizing . ing. More and more farms are }y 
i he tremendous productior ing reached with power lines every 
es possibl the when — that it ranks as one of the first prec day through the efforts of privately 
table fan and ventilating equip of electrical equipment wanted } owned utility companies and the 
nt is installed about the farm. In farmers after being reached by pow eovernment-sponsored cooperative 
he nation’s farmers are finding er lines. Kan and ventilating equi reanizations Rural electrification 
uses for fans and blowers al ment offers the farmer opportunity experts predict that by 1951 all rural 
t every day for inereasinge production, decreas ireas will have electric service avail- 

Vhen you consider the great num ing deterioration of buildings and ible to them. 

of tasks that fan and ventilating equipment and helps to cut losses of Selling electrical farm tools and 
uilpment can perform better and — livestock and crops equipment to the newly electrified 
ker on the farm, it 1s no wonder The nation-wide program to bring farms really began in earnest only 


a 
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about a year ago when small motors 
became more readily available after a 
5-year war-time scarcity. At that 
time power lines had been brought 
within reach of over 3,800,000 
farms Since then electric power 
lines have been extended to more 
than 400,000 additional farms. 

Unhke othe 


ventilating equipment, the salesman 


markets for fan and 


does not have to consider differences 


in seasons or geographic locations in 


~ 


selling to the farm market. Farms 
need this equipment for ventilating, 
drying and curing throughout the 
entire veal There are no limita 


tions on fan and ventilating equi 
ment because of location. It 1s need 
Irv tobacco in the south, ven 
tilate dairy barns in the north and 


dry truit in the west 


Hay Drying 


uipment on the tarn 
drving hay in the mow by using a 
duct systen ind blowet appears tft 
have captures completely the farm 


’ ] 
ers interest and tor Food reason. 


Instead of completely curing hav in 
the field before storing it in the barn 
with all the dangers ot damage fron 
dew, rain and excessive sunbleac] 
ing, the farmer can now. partially 
cure hay in the field for a few hours, 
then complete the dryin 
air through the hav after it is stored 
in the mow 


Because often it can be used as an 
opening wedge by the salesman in 
selling tan and ve ntilating equipment 


© tarmers, the salesman should be 


; 


thoroughly familiar with the pro- 


1, We Hai: f 
cedure at proper installation of a 
barn-hav-drving-bvy-forced-ait SVS 
tem 
How It W orks 

\tter having equipped his barn 

: ‘ ; : 
with an electric blower, a motor an 
i. duct svsten ere 1S v the farn 
Cr Carries out s iV cuttin dr 
ng and storing operations 

The | ' 

he iV 1s cut in the morning as 


soon as the dew 1s off, then allow 


ed to dry for a few hours in the field 


hese few hours of rapid curing in 


t] c held reqauces t] e moisture con 
tent of the hay from about 75 per 


} 


cent to 45 percent, and at the same 


} 


time allows the hav to retain its 


leaves, color and food value. 
Next the hay is moved to the mow 


and distributed evenly over a duct 


} 


system built on the floor \ blowet 
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HAY DRYING by blowing air through it is one of the greatest advantages available 
to the farmer when he has been sold the proper ventilating equipment. REA photo 


s turned « ind allowed to fore ng corn Farmers who drv larg 
t I oOug e freshly ut hav te mounts ot corn Tor fee ind see 
iL period ranging from 7 to 14 davs ire rapidly replacing old method 
\t the end « ( ving period, thi vith forced air circulation | 
farmer has a better quality hay at hay drying, slats or ducts are but 
in equal or lower cost than field dry in the bin and corn cribs and wart 
WIL Iie t] ods, and at the same time, all force | through the pa ked cor 
is eliminated all danger of loss o l'armers have found that this met! 
crops in the field due to inclement od drys the corn quickly, thorougl 
weather. and uniformly. Tess hand labor 
\Ithough drying hav by forcing required thus allowing a considet 
air through it is a proven method, able reduction in cost 
it will operate at its best only if the Cows housed in ventilated bart 
equipment is properly installed. Thi reward farmers with a greater out 
sales in can well invest a little time put oO 1] \mmoni nes al 
I gall some knowledge of sucl odors are removed. ir the 
os 5S cll systen constru tion Phe barn itself is cleans l d drve 
ind methods for determining the Reducing excess humidity prevent 
of the syste He should know unbers from rotting and paint fr 
that r flows where. the Is thi eel [he savings in wear 
Cast ( ( L] shoul deterioration of farn bi dings al 
I ( ( than & 1e¢ when is worth the cost of the entilat 
it ntay more than 40. percent equipment, 
hoist ( \1 t I 1c tiie t 
has dried another S feet mav_ be Prevents Feed Spoilage 
lle (1 ( It 
lentally the motor required Ventilation in the feed stora 
I drive thre hblowey can ay put te rOOmMS reduces the cl ances ot fe 
i great many other uses on the farm souring, eed that does become we 
ans mav also be used to load the can be dried by fans betore it spot 
hav into the mow thus saving hours lor farmers who raise lar: 
ft labor amounts of fruits and vegetable 


ventilation is almost a necessity. I 


example, maintaining the corre 


i 
\nother popular and profitable temperature and humidity cond 


e for tans on the farm is in dry- tions for stored potatoes, is accot 
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pl best and cheapest by fan 
ventilation, supplemented by thermo- 
static controls. 

Fans installed in the poultry house 
remove odors and give an even dis 
tribution of fresh air without drafts. 
More birds can be housed in the 


building. Cleaning time is cut be- 


| 
| 


cause the farmer does not have to 


replace litters as often 
Many Uses 


There are scores of places where 
an and ventilating equipment can he 
itilized on the farm to increase pro 
luction and reduce costs Milk 
heds, milk storage rooms, calf 
barns, incubator rooms, stables, hog 
ouses and brooders are some places 
vhere ventilation can be used to an 
ulvantage on the farm 

The farmer is just as interested as 
he industrialist in cutting down his 
cost of production. As long as sav 
ngs in time and labor are of para 
mount interest to the farmer, the 
salesman of fan and_ ventilating 
talking point 


I 


equipment has a real 
In the Farm Home 


Che key word in fan and ventilat- 
ng equipment sales to the farmer for 
use in his business ts that it increases 
production and cuts costs. In the 
irm home, however, comfort is the 
evword just as it is in anv residen- 


tial fan market Kitchen, attic and 


irculating fans are needed in the 
farm home to circulate cool air and 
exhaust kitchen steam and odors 


Irving wet clothes quickly, airing 
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out closed rooms and distributing 
heat more evenly are all jobs for 
fans in the farm home. 

It wasn’t too many vears ago that 
salesmen slighted the farm market 
hecause the farmers income was 
much lower than that of the urban 
worker. Smaller farm income plus 
the extensive travel necessary to 
reach rural areas made it hardly 
worthwhile for many — salesmen 
llowever, it is all greatly different 
today. The farmers now are in an 
equal, if not better, position than 
their city cousins, and with the im 
troduction of electricity to then 
business, the farmers should be able 


to maintain tl 


wir relatively higl 
Incomes. 

Despite the many applications for 
fan and ventilating equipthent on 
the farm, the rural population is not, 
and never will be, a seller’s market. 
There is no group of people more 
price conscious and quality consci 
ous than the American farmers. 

They want to know a lot about 
any equipment they consider buying. 
They want to know such things as 

how much time will it save: how 
can it increase production ; how well 
will it operate ; how long will it last 
l-armers demand facts. 

he wholesaler salesmen and deal 
ers who want to sell fan and ventilat 
Ing equipment to the farmers must 
he able to answer all these questions. 
hey must realize that the farmers 
have the need for this equipment. 
The farmers have the money with 


which to purchase it. But, they will 


not buy unless the salesmen can 


< 


COUNTLESS farm jobs in the buildings 
and in the fields are done quicker and 
cheaper by using electric fans and blow- 
ers. The farmer at the left is using a 
blower to load cut ensilage. 


=> 


FARMER’S WIFE wants fan and ven- 
tilating equipment in the farm home to 
keep it cool in the summer and do many 
odd jobs. Exhaust fan in the farm kitchen 
is particularly important since it dispels 
cooking odors and steam. REA photo. 


show them exactly how fan and ven 
tilating equipment can improve that 
business of farming. 

Rural electrification has created a 
brand new market with unlimited 
possibilities for the salesmen of fan 
and ventilating equipment and othet 
\nd it is a mar 


ket that most salesmen should tackle 


electrical products 


with pleasure, for it offers them a 
chance to do some real, honest 


selling 
Great Opportunity for Salesmen 


It is a market where the salesman 
can show his. stuff He can plan 
his attack carefully, study up on the 
product features that he considers 
most appealing to the farmer and 
prepare himself to be able to over 
come by quick, authoritative an 
swers, any and all sales resistance 
encountered 

In approaching the rural market 
the salesman should keep in mind 
two things: 

First, fan and ventilating equip 
ment means savings in cost of pro 
duction, time and energy for the 


farmer. It offers protection against 
losses of livestock and crops as well 
as deterioration of farm buildings 


Second, farm income is at an all 
time high. The annual farm income 
continues to hover around 30 billion 
dollars. 

There is a big market, a rich mar- 
ket and an interesting market in the 
rural areas for the salesman of fan 
and ventilating equipment who is 


ready to do a real selling job 
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CLASSIFICATION OF AIR MOVING EQUIPMENT 


NATIONAL ASSOCIATION OF FAN MANUFACTURERS 





TYPES OF 
AIR MOVING 
EQUIPMENT 


GROUP CLASSIFICATION 


FUNCTION 





CENTRIFUGAL, AXIAL AND PROPELLER TYPES 


VENTILATING AND INDUSTRIAL FANS 


CENTRIFUGAL 
FAN 





EITHER BELT DRIVE 
(o) OR DIRECT CONNECTION 





Phe Centrifugal Fan is designed to move air or gases over a wide 
range of volumes and pressures. The fan wheel may be furnished 
blades 


ast metals 


with straight, forward curve, backward curve, or radial tip 
The fan housing may be constructed of sheet steel or « 
with or without protective coatings suc h as rubber, lead, enamel 
ete. The Centrifugal Fan is used in systems for heating, ventilating 
ind air conditioning; for drying and cooling of materials and prod 
ets, for preumaty conveying of materials and dust exhaust and 


or forced and induced draft for steam boilers 





VANEAXIAL 
FAN 





EITHER BELT DRIVE OR DIRECT CONNECTION 


The Vaneaxial Fan is designed to move air or gases over a wide 


range of volumes and pressures. [tis generally constructed of sheet 
metal although cast metal fan wheels are sometimes furnished. The 
Vaneaxial Fan is used in systems for ventilation on board ships, it 
mines and for industrial applications, and for drying and cooling 


purposes 








TUBEAXIAL 
FAN 


EITHER BELT DRIVE OR DIRECT CONNECTION 


The Tubeaxial Fan ss designed to move air or gas through a wide 
range of volumes at medium pressures. [ts construction is similar 
to the Vaneaxial Fan The Tubeaxial Fan is generally selected for 


ventilation in industrial applications and for drying of materials 





PROPELLER 
FAN 


EITHER BELT DRIVE 
OR DIRECT CONNECTION 





The Propeller Fan is designed to move air from one enclosed space 
to another or from indoors to outdoors or vice versa in a wide range 
of volumes at low pressure. The Propeller Fan is generally intended 
for ventilation in industrial, commercial, home, farm and marine 
installations, and for drying a wide variety of products. (The auto- 
matic type of shutter illustrated in cut opposite is not a part of 
the Propeller Fan but is an auxiliary device to protect the fan when 


not operating by keeping out wind, rain, snow and cold 








ELECTRIC FANS 


BUZZ FANS AND AIR CIRCULATORS 





f 
pac ln The Wall or Bracket Fan is generally used in offices and in com- 
mercial establishments to circulate the air within the room from a 
FAN fixed position 





DESK 
FAN 


The Desk Fan is generally used in offices and homes to circulate 


the air within the room in which it operates. 





AIR CIRCULATOR 

OR 

PEDESTAL 
FAN 


Che Air Circulator or Pedestal Fan is generally used in commercial 
establishments and in homes to circulate the air within the room 


in Which at operates 








CEILING 
FAN 





Phe Ceiling Fan is generally limited to use in commercial establish- 


ments to circulate the air from a fixed position, 
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} KEY DESIGNATIONS FOR TYPE OF EQUIPMENT 
) AC, H....Air Circulator and Heater EX...... Exhaust ee Ventilating, General 
ae Attic,Ventilating FC,H....Floor Circulator and Purpose 
_ Pere Bracket, Straight Heater WE wna Window, Ventilating 
ree Bracket, Oscillating i wiats soos Humidifier WVH ....Window, Vent with 
re Ceiling Pe Kitchen, Ventilating Humidifier 
ae Desk, Straight rere Pedestal, Straight WaV ....Wall, Ventilating 
) eee Desk, Oscillating eee Pedestal, Oscillating Aare Others 
Type Size of No. of No. of List Type Size of No. of No. of List 
Cat. No. See Key Blades Blades Speeds Price Cat. No. See Key Blades Blades Speeds Price 
} 
2310 Superior Ave. AV" 42 4 1 $186.00 
AIR CONTROLS, INC. ee ~ - ; 15.00 
Direct Drive EX 16” 4 2 69.00" 
W-14 v 14” 4 3 Direct Drive EX 18” 4 2 75.00* 
W-16 v 16” 4 3 Direct Drive EX 20’ 4 2 85.00° 
W-400 wy 24 6 2 Direct Drive EX 24” 4 2 173.00* 
W-500 wy 28” 6 2 V-Belt Panel EX 24” 4 1 96.00 
SK-719 AV-EX-V 32” 4 1 V-Belt Panel EX 30” 4 1 100.00 
SK-1017 AV-EX-V 38” 4 1 V-Belt Panel EX 36” 4 1 131.00 
SK-1400 AV-EX-V 44” 4 1 V-Belt Panel EX 42” 4 1 168.00 
SK-1498 AV-EX-V 30 4 | V-Belt Panel EX 48’ 4 1 186.00 
*Does not include Federal Excise Tax. 
**Includes sound deadening box assembled to fan. 
& 
| + 
THE AIR EQUIPMENT CO., INC. 1713 Carroll Ave. 
Chicago 12, Hl. 
aii 
| 24-1 AV 24 so $9500 | ANTIOCH ENGINEERING CO. 1120S. Michigan Ave 
a AV-V 30’ 4 1 102.00 — 
- AV-V 36” 4 1 109.00 | B-1 DS 8 4 1 $ 6.95 
42-1 AV-V 42” 4 1 136.00  B-2 DS 10 4 1 9.95 
48-1 AV-V 48” 4 1 195.00 | B-3 DS 10 4 1 12.95 
54-1 AV-V 54” 4 1 240.00 | B-4 BS 16 3 1 49.95 
24-W wy 24’ 4 2 90.00  B-5 DO 8 3 1 11.95 
} B-6 DO 10 3 1 13.95 
A-1 DO 12 3 3 24.50 
e A-3 DO 12 3 3 34.50 
A-4 PO 12 3 3 44.50 
A-5 FC 12 3 3 39.75 
AMERICAN BLOWER CORP Roosevelt Park, P.O. Box58 3 . > —_ — 
Detroit 32, Michigan  &4 PS as - 4 = 
C-5 BS 20 3 1 99.50 
2214 AV 24” to48" =. 4 1 $119.00 to 100 PS 24 3 1 114.50 
327.00 Ww wy 10 3 3 24.50 
2514 EX-V-WaV 12’to30” «= 3 2 87.00 to E16” EX 16 5 | 39.50 
482.00 E20” EX 20 3 1 49.50 
2314 K 81, 3 1 43.75 E24” EX 24” 3 | 84.50 
2514 WaV-V 24° to72” 3 1 238.00 to E30” EX 30" 3 | 105.00 
(Belt driven) 1650.00 BD30" AV 30” 3 1 110.00 
BD36” AV 36” 3 1 125.00 
a 
* 
AMERICAN MACHINE & METALS CO. East Moline, Ill BAR-BROOK MFG. CO. 6135 Linwood Ave. 
DeBothezat Fans Division Shreveport, La. 
AV** 24” 4 1 $106.00 HV-36 AV 36” 6 1 $120.00 
av 30” 4 1 111.00 | HV-42 AV 42” 6 1 140.00 
AV** 36” 4 1 142.00 | BY-48 AV 48” 6 1 200.00 
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Type Size of No. of No. of List Type Size of No. of No. of List 
Cat. N See Key Blades Blades Speeds Price Cat. No. See Key Blades Blades Speeds Price 





























BY-54 AY 54 ‘ 1 240.00 906 K g 5 1 25.30 
W-18 wy 18 3 2 59.50 70 wy g 5 1 22.95 
W-243 wy 24 3 2 69.50 
W-24 we 24 4 2 89.50 
W-30 wy 30 2 115.00 
* oo 
pes; (f . 
THE G. J. BELTER ELEC. MFG. CO. 3830 Olive St. \j 
St. Louis 8, Mo. sy! j | 
BELCO VB 24 = AV 24 4 $ 81.00 : vdbuel 
BELCO VB 30 AV 30 4 1 106.00 
BELCO VB 36A = AV 36 4 | 125.00 1 aja f 
BELCO VB 36 AV 36 4 1 148.75 3 
BELCO VB 42A AV 42 4 i 170.00 Q 
BELCO VB 42 AV 42 4 1 178.75 , 
BELCO VB 48A AV 48 4 230.00 ages 
BELCO VB 48 AV 48 4 1 241.90 yo" 
WIND-0-COOL WY 16 4 2 57.15 
W 16 
WIND-O-COOL WV 22 4 2 87.50 
W 22 
BELCO D 16 EX 16 2 1 55.13 BROAN MFG. CO., INC 
BELCO DS 16 EX 16 4 1 73.50 
BELCO D 18 EX 18 2 | 60.38 
BELCO DS 18 EX 18 4 1 82.01 e 
BELCO D 20 EX 20 2 1 67.60 
BELCO DS 20 ~—s EX 20 4 2 87.95 
BELCO DS 22. ~—s EX 22 4 2 93.80 
BROWER MANUFACTURING CO. Quincy, IMlinois 
* 303N ¥ 30 4 1 $ 91.50 
363N Y 36 4 1 99.50 
423N , 42” 4 1 a 
BER ; 2278 N. Elston Ave. | 487N y 48 4 1 18. 
NS MFG. CORP Chicago, ll. | W-24 wy 24 4 1 79.50 
1 97.50 
AVIOR wy 10 4 1 sigp ae = ; 
FHB AC, H . 4 1 17.95 
B324 AV 24 4 1 73.00 
$412 EX 12 4 1 33.00 oe 
2286H2 FC 24 3 2 95.00 
KFI0 K 10 4 1 28.00 
228052 PS 18 4 2 49.00 228 N. Front St. 
CALIFORNIA DESIGN MFG. CORP. Burbank. Calif 
126 AC, H 6” 4 1 $24.75 
Py e 
CHELSEA FAN BLOWER CO., INC. 1206 Grove St. 
Irvington 11, N. J 
ED V-AV 24” to 60 4 1 
IND V-EX 24” to 60 5 or 1 
5 
EV AV 24” to 48 4 1 
EH AV 24” to 60 4 1 
; ie. we wy 24” to 30 4 | 
Chae s we wy 24” to 30 4 1 
_- ‘ AP wy 24” to 30 4 1 
> 2. WP) wy 12 4 1 
| * PH EX (roof 24” to 60 5 or 1 
. 
AA 1 20” to 24 4 1 
ad o ny ’ 10” to 30 4 1 
DXB EX 16” to 36’ 4 1 
sialaaec aaa ti DUB EX 18” to 30’ 3 1 
— etieds OP) Blower- 1350 CFM 
Exhauster 
& OPS Blower- 3500 CFM 
Exhauster 
MC PS 24° to30” = 4 1 
1669 N'Water St. P PS 24 4 2 
BROAN MFG. CO., INC. aac | — rn \ , 
c c 24’ 4 2 
10AG K 10 4 1 $51.20 W Wall 24 4 2 
5 ” 10 5 1 371.35  K K 10 4 1 
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Type Size of No. of No. of List Type Size of No. of No. of List 
Cat. No. See Key Blades Blades Speeds Price Cat. No. See Key Blades Blades Speeds Price 
CHICAGO ELECTRIC MFG. CO. 6333 W. Goth St. = DAYTON ELECTRIC MFG. CO. 148 W. Adams St. 
Chicago 38, Ill. Chicago 6, 111. 
3104 DO 12” 4 2 3F140 DS 14 3 1 $ 40.00 
3205 DO 10 4 | 3F150 DS 18 3 3 67.00 
3909 DS 8” 4 1 3F126 DS 20 3 3 70.00 
DO 12” 4 2 3F127 PS 20’ 3 3 91.00 
5300 DO 10 4 1 3F132 DS 24) 3 2 88.00 
3204 DS 8 4 1 3F133 PS 24 3 2 113.00 
3907 DS 8” 4 1 3F137 PS 30 3 2 129.00 
4F 101 EX 12 3 | 34,00 
4F103 EX 16 3 1—high 47.00 
4F 104 EX 16 3 ilow = 64.00 
4F105 EX 18 3 1—high 55.00 
4F106 EX 18 3 1—low 67.00 
4F107 EX 20 3 1—high 60.00 
4F108 EX 20 3 1—low 68.00 
4F110 EX 24 3 1—low 12.00 
4F 168 EX 30 3 1—low 176.00 
) 
© 
DIEHL MANUFACTURING CO. 1137 Finderne Ave 
Somerville, N. J. 
12912 pO 12” 4 3 $ 45.10 
16912 DO 16” 4 3 49.95 
/ 10AJ17 DO 10” 4 1 17.55 
" 12AS16 DO 17’ 4 2 21.50 
a 16AJ16 DO 16” 4 A 41.15 
9EQD16 v 9’ 4 1 34.10 
12EQD16 v 12” 4 | 37.05 
a 16EQD16 v 16” r 1 42.95 
, 7101 . 9” 4 1 15.55 
CHICAGO ELECTRIC MFG. CO. oo — > ; ep 
3160 K-WV 10” 4 1 71.40 
e 5168 K-WaV 10” 4 1 38.20 
24E AIG" AV 24 3 1 89.75 
30E 16" AV 30 3 | 101.00 
CIRCULATORS & DEVICES MFG. CORP. 22 Rose St. 36 416" AV 36 3 1 115.95 
New York 7,N.Y. 47Eayg: AV 42” 3 1 144.00 
oP \’ 5 BABEAIG” AV 48” 3 1 163.00 
246P . = ; rt (*Available with Horizontal or Vertical Shaft) 
242P PS 24” 4 2 137.50 spn PS 04" 3 ; 104.40 
30P PS 30” 4 I 137.50 g5BN PS 24) 3 2 120.15 
) 362P PS 30” 4 2 150.00 95BN PS 30” 3 ? 128.05 
A = - : I oa BILN PS (short) 24” 3 1 94.55 
rom a _ : : 1 7 8SLN PS (short) 24” 3 2 110.30 
118.75 gst PS (short) 30’ 3 2 120.15 
30D DS 30 4 1 118.75 awn BS 04” 3 94.55 
302D DS 30 4 2 131.25 | pcwn BS 04” 3 } 110.30 
) 30W-C WaV-C 30” 4 108.75 | g7LN PO (short) 24" 3 2 148.75 
a * id : : oo 18FPDI16" EX-Direct Drive 18” 4 2 96.00 
a 4. = : : a7, AFPDIG" EX-Direct Drive 24” 4 2 120.00 
OFPDIG* EX-Direct Drive 30 5 2 195.00 
(All size fans available in ball bearing) 36FPD1 EX-Direct Drive 36’ 5 2 260.00 
(*Steel panel mounted) 
* 
CLIMAX MACHINERY COMPANY 301 S. LaSalle St. 
intinapols. Int. ECONOMASTER PRODUCTS CO., INC. 128th Ave. No 
41601 wy 16” 3 3 $54.95 Nashville, Venn 
42201 wy 22" 4 2 99.00 £436 AV 36” 4 | $89.50 
| 33603 AV 36” 3 1 109.00 . 
34804 AV 48” 3 1 189.00 
| 61404 0 14” 4 3 59.95 e 
= 
THE EMERSON ELECTRIC MFG. CO. 8100 Florissant Ave. 
| St. Louis 21, Mo. 
| WM. A. COOKE ne | ae Do 10” 44 § 73.95 
| 6250-6 DO 10” 4 1 24.95 
126 AC, H 6 4 1 $24.75 | 77646-AS DO 12 4 3 4195 
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Type Size of No. of No. of List Type Size of No. of No. of List 








Cat. No. See Key Blades Blades Speeds Price Cat. No. See Key Blades Blades Speeds Price 
11646-AV DO 127 4 3 43.95 , N-163 DO-BO 16” 4 3 39.95 
77648-AS DO 16 4 3 49.95 | N-128 DO-BO0 12’ 4 3 73.95 
77648-AV pO 16 4 3 51.95 | N-101 DO-BO 10” 4 1 19.95 
2450-D DO 19 4 1 20.95 | N-103 DO-BO 10’ 4 1 14.95 
79046-AU DO 12 4 3 35.95 | N-165 PO 16 4 3 34.95 
79048-AU DO 16 4 3 41.95 | N-121 DO-BO0 12 4 1 23.95 
77046-AK DO 12 4 3 51.95  N-1631 v 16’ 4 1 79.95 
77048-AK DO 16 4 3 59.95 ° 

7650-C DO 10 4 1 16.95 

2660-C DO 12 4 2 26.95 

6250-AJ PO 10 4 1 34.95 

71646-AW PO 12 4 3 56.95 

77648-AW PO 16 4 3 66.95 

74646-AG 0 12 4 3 44.95 

K60-TB PS 24 3 2 122.20 

K60-TC PS Ww 3 2 127.30 

D60-UD PS 24 3 2 132.05 

84641-AG C 36 4 2 62.50 








FASCO INDUSTRIES, INC 
THE EMERSON ELECTRIC MFG. CO 


« 
+ 
FRESH’ND-AIRE CO. 221 North La Salle St. 
Chicago 1, Ilinois 
EXCEL-AIRE CORP. 150 W. Jackson Blvd 

Chicago 6, IMinois 1400 BS-C-DS-AC-FS- 14 2 3 ‘oe 

PS-V¥-WaV 
HG-12 FC 12 3 3 $38.15 4799 BS-C-DS-AC-FS- 17” 2 3 62.48 
— . io 3 2 38.95 2900 BS-C-DS-AC-FS- 20’ ea 7298 

DS 10 ‘ 1 9.95 te 
P DS 3 ‘ 1 6.95 | 2399 BS-C-DS-AC-FS- 23” ? 3 83.48 

PS-V-WaV 
2600 BS-C-DS-AC-FS- 26” 2 5 118.15 

PS-V¥-WaV 
3500 BS-C-DS-AC-FS- 35 2 5 152.25 

PS-V¥-WaV 
90 DS-FS-V-WV y 3 2 32.50 
120 DS-FS-V-WV 17 3 3 4250 





EXCEL-AIRE CORP 





* 

225 N. Union St. 
FASCO INDUSTRIES, INC. Rochester 2, N. Y. 
N.95 FC 12 4 3 $39.95 
044 & 846 K 8 4 1 24.95 

& 1046 K 10 4 1 79.95 FRESH ‘ND-AIRE CO 

1044 
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Type Size of No. of No. of List 























Cat. No. See Key Blades Blades Speeds Price Cat. No. sec Key — ja et oat 
1285 Boston Ave. 24 Fan PS-PO 24 3 3 124.50 
GENERAL ELECTRIC CO. naigutiten | mateneees 
FMIOM! PO 10 ‘ 1 suger | MO? Bs 18 3 11.95 
FM10S61 DO-BO 10 4 1 16.95* 
FM10V41 DO-BO0 10 3 2 27.95* 
FM10C1 K 10 3 1 49,95* 
FM12V41 DO-BO 12’ 4 3 41.95* @ 
FM16V21 DO-BO 16” 4 3 49.95* 
FM12M41 PO 17 4 3 59.95* 
FM24M21 PS 24' 3 3 119.95* 
FM12S41 DO-BO 12” 4 2 35.95* 
FMI6S2 DO-BO 16 4 3 495° | HARTZELL PROPELLER FAN CO. S. Downing St. 
“Prices listed include Federal Excise Tax. Piqua. Ohio 
N18-S EX 181, 2 3 $ 71.50 
* N24 EX 241, 2 2 117.70 
N28 EX 281," 2 2 121.00 
265 Peck St. | N32 EX 321, 2 1 258.50 
THE A. C. GILBERT CO. New Haven, Conn. N36 X 36,” 2 ) 265.00 
} L28BD EX 281, 3 1 159.50 
A321 po 8 4 1 $ 9.45* L36BD EX 36), 3 1 225.50 
A325 DO 10 4 1 13.65* 
A326 DO 12 4 1 17.85" 
*Includes tax 
| HARTZELL PROPELLER FAN CO 
} 
3 
& 
B 
8 
5 | HOLCOMB & HOKE MFG. CO., INC. 1945 Van Buren St 
Indianapolis, Indiana 
. THE A. C. GILBERT CO 
U2416 AV 24 4 1 $117.00 
0 * U3025 AV 30 4 | 137.75 
0 U3625 AV 36 4 1 157.25 
G-M LABORATORIES, INC 4300 Knox Ave. UIZ3 a 3 ; 4 ao 
’ ; Chicago 4, Ill. U4875 AV 48” 4 1 794.15 
U2416HP* AV 24 4 1 163.25 
24 Fan PS-PO 24 3 3 $107.00  U3025HP* AV 30 4 1 193.50 
) 24L Low Stand U3625HP* AV 36 4 1 223.50 
; U4233HP* AV 47 4 1 278.00 
$2416 AV 24 4 | 105.00 
$3025 AV Rf 4 1 122.25 
$3633 AV 36” 4 1 157.25 
$4233 AV 42 4 1 181.25 
$4850 AV 48 4 1 251.25 
24 WF wy 24 4 2 99.95 
24 WFHF FC 24 4 2 114.95 
| *“HP” indicates a complete package for horizontal installation. 
G-M LABORATORIES, INC HOLCOMB & HOKE MFG. CO., INC 
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Type Size of No. of No. of List Type Size of No. of No. of List 

















Cat. No See Key Blades Blades Speeds Price Cat. No. See Key Blades Blades Speeds Price 
HOWARD APPLIANCE CORP. ON ee tins JOHNSON FAN & BLOWER CORP. "leat > 
(Div. of Howard Industries, Inc.) none -" ‘s : on 
A-5 AC’H 13,4 6 2 $24.95  27BW wy 21 4 1 89.50 
B-1 AC-Metal 12” 3 3 44.95  18C WV-V-Circulator 18 4 3 52.00* 
B-3 AC- Wood 12 3 3 49.95  24C AV 24 4 1 89.00 
B-4 AC-Wood-glass top 12 3 3 59.95 308 AV 30 4 1 91.90 

36A AV 36 4 1 99.90 
42A AV 42 4 1 126.00 
48A AV 48 4 1 187.90 
3 12SD EX-V-WaV 12 4 1or3 33.00 
16SD EX-V-WaV 16 4 1 58.00 
18SD EX-V¥-WaV 18 4 2 70.00 
20SD EX-V-WaV 20 4 2 78.00 
400 South Front St. 24 EX-V-WaV 24 4 lor 2 90.00 
HUNTER FAN & VENTILATING CO., INC. Memphis, Tennessee | 12KAD K-EX-WY ? , : 33.85 
SKAD K-EX-WYV 9’ 4 1 19.95 
18HXB-3 AV 48 4 1 $278.00  12HC DS 12” 4 1 32.00 
18HXB AV 48 4 1 258.00 SHC DS 9 4 1 26.00 
14FXB AV 42 4 1 224.00  36MF V-FC 36’ 4 1 122.50 
10DXB AV 36 4 1 179.50  24N C-AV 24" 4 1 100.00 
75BXB AV 30 4 1 149.50 30M C-AV 30” 4 1 110.00 
50AXB AV 24 4 1 128.00 36M C-AV 36” 4 1 122.00 
95GV AV 4 1 229.50 421 C-AV 42’ 4 1 149.00 
15BXB-VF AV 30” 4 1 209.50 24K AV 24” 4 1 95.00 
B2848 wy 28” 4 2 114.95 30) AV 30" 4 1 103.00 
8118 EX 18’ 4 1 89.50 36) AV 36 4 1 115.00 
1216 EX 16’ 4 2 57.75 (2H AV 42” 4 1 119.00 
1212 EX 12’ 4 2 4775 Plus excise tax. 
342 AC 24 4 2 104.50 
242 AC 24’ 4 2 119.95 
142 AC 24” 4 2 94.50 
265 DO 16’ 4 3 49.95 
235 DO 12” 4 3 41.95 
25 DO 12’ 4 2 32.95 - 
15 DO 10” 4 2 27.95 
° KISCO COMPANY, INC. 39th & Chouteau 
St. Louis 10, Mo. 
INTERNATIONAL OIL BURNER CO Spring and Patk Aves. Whi Fc 1 3 3 et 
: pring and Fark Aves.  Whirlaway FC 1 i 
N NAL OIL BURNE St. Louis 10, Mo. —Airspray AC 8 5 1 22.95 
. , wax Table-Air FC 12 4 3 59.95 
3 wy 2 : : 3333". Executive Table-Air FC 14’ 4 3 12.95 
wv 16 $5°"" —Adjusto-Air FC 14 4 3 59.95 
224 wy 24 3 2 89.95 sas 
: vax Utility FC 12 4 3 47.95 
730 wy 30 : 2 103.95 Washed-Air Ac 8 5 | 59.95 
120** 20 4 1 69.95 ee , 
124** 4 4 , 89.95 Cool-Circle-Ator Humidifier 
130** 30 4 1 99.95 
“Direct Drive. 
**Belt Driven. 
**Plus Federal Excise Tax. 
INTERNATIONAL OIL BURNER CO KISCO COMPANY, INC 
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Type Size of No. of No. of List 

Cat. No See Key Blades Blades Speeds Price 
KORD MANUFACTURING CO., INC. 4510 White Plans Ri. 
New York 66, N. Y. 
$8 DS 8 4 1 $ 6.45 
$10 DS 10 4 1 10.95 
$12 DS 12 4 1 16.95 
D10X DO 10 4 1 13.95 
D12X DO 12 4 1 21.95 
T12X3 DO 12 4 3 24.95 
v8 K 8 4 | 10.95 
vi0 K 10 4 1 13.95 
| v12 . 12 4 1 21.95 
PFIOX PO 10 4 1 23.95 
PF12X PO 12 4 1 31.95 
FC12 FC 12 4 3 39.95 
155 Comb. Fan & Heater 6 4 3 14.95 

} 
KORD MFG, CO., INC 
* 

THE LAU BLOWER CO. 2001 Home Ave. 
Dayton 7, Ohio 

303-N AV 30 4 1 $ 91.50 

363-N AV 36 § 1 99.50 

423-N AV 42 4 1 126.50 

425-N AV 42 4 1 173.50 

485-N AV 48 4 1 187.50 

487-N AV 48 4 1 218.50 

) 303-NR C 30 4 1 156.50 
363-NR C 36’ 4 1 173.50 
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Type Size of No. of No. of List 
Cat. No. See Key Blades Blades Speeds Prico 
W-24 wy 24 4 1 84.50 
W-30 wy 30 4 1 99.50 
P-18 v 18 4 3 57.00° 
Plus Excise Tax $2.71 
* 
111—22 St. 
LE JOHN MFG. CO. Huntington, W. Va. 
HF12-1 FC-H 12 4 3 Cir. $39.95 
1 Htr. 
121 DO 12 4 2 27.95 
101 DS 10 4 1 10.95 
801 DS 8 4 1 5.95 
ie) 

. 2500 University Ave. 
LYDON-BRICHER MFG. CO. 0 University Ave 
1759 EX 45 4 1 $5.75 
1762 BS 5 4 6.25 
1743 DS 8 2 1 7.50 

8 
MARATHON ELECTRIC MFG. CO. Wausau, Wisconsin 
TTE Low Stand 22 3 1 $ 75.00 
TTTS Low Stand 22 3 2 95.00 
TYE Low Stand 30 4 1 80.00 
| TYTS Low Stand 30 4 2 100.00 
| TTEBH High Stand 22 3 1 95.00 
TTTSBH High Stand 22 3 2 115.00 
a 
MASTER APPL. MFG. CO. Racine, Wis. 
12110 (AC-DC) PS 10 4 2 $19.50* 
*Plus excise tax. 
J 
E.N MIMMS CO 1013 E. Broadway 
sii ‘ Louisville 4, Kentucky 
18 PS 18 Birdwing 3 $69.80 
Low Stand 
98.30 
High Stand 
24 PS 24 Birdwing 3 89.80 
Low Stand 
118.30 
High Stand 
F-12 Lowboy AC 12 4 3 58.50 
G-14 Northington AC 14 3 3 79.50 
30B AC 30 Birdwing 2 127.50 
Low Stand 
162.00 
High Stand 
30 A AC 30” Birdwing 1 125.50 
Low Stand 
160.00 
High Stand 
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3733 LaSalle St. | DA 3631* EX-V¥-WavV 36 2 1 408.00 
MODERN UTILITIES CO. yaseaiam. gim =F |: : Gs 
Flow- Air 12 3 3 $31.95" *Direct Drive. 
* Including tax. 
= 
640 W. 29 Riverdale 
MONITOR EQUIPMENT CORP. 0 W. 29 Riverdale 
OF-12 DO-B0 12 4 3 $37.50 
OF-16 DO-B0 16 4 3 44.95 
1003 EX-WY 16 3 3 59.95 
= 
209 First Ave 
MYERS ELECTRIC CO., INC. visa fis de 
FF 12 EX 12 4 8 $ 82.00 
FF 16 EX 16 4 a 102.00 
FF 18 EX 18 4 8 112.00 
FF 20 EX 20 4 8 122.00 
FF 24 EX 24 4 8 166.00 
A116 V or EX 16’ 4 1 48.00 
A716 V or EX 16’ 4 3 56.00 
A118 V or EX 18 4 1 56.00 
A318 V or EX 18” 4 3 64.00 THE HERMAN NELSON CORP 
A120 V or EX 20 4 | 64.00 
A320 V or EX 20 4 3 72.00 
Ex 118 V or EX 18 4 1 132.00 e 
Ex 120 V or EX 20’ 4 1 146.00 
Ex 124 V or EX 24 4 1 168.00 
SF 124 V or EX 24 ‘ 1 92.00 
SF 224 V or EX 24 4 2 104.00 1401 W. Market St 
oe ek dl ; : a THE PEERLESS ELECTRIC CO. o 
SF 126 Vor EX 26 4 1 108.00 
SF 226 V or EX 26 4 ? 170.00  PVO EX 10 6 - = 
SF 426 V or EX 26 4 4 140.00 PvI EX 2 \ ia 36.95 
5 45.95 
PY2 EX 16 4 1 or 40.70 
* 5 49.70 
PVI2 EX 12 ih lor 43.45 
PVI6 EX 16 5 : = 
NATIONAL APPLIANCE CO. M814-18 W. Vernon Hy. ays |; = 
etroit 9, Mich. a 95 15 
50 Wav 10 9 1 $32.75  PV-18 EX 18 15- 1-2-3 91.00 
40 Wav : 3 28.75  PVSI8 \4 104.85 
30-C te 10 5 1 33.95 118.60 
61 wy 10 3295  PV-24 EX 24 15- 1-2-3 116.00 
PVS24 4 128.55 
149.80 
e PV-30- EX 30 15- 1-2-3 169.30 
THE HERMAN NELSON CORP. Moline, IIlinois 
CA 1011" EX-¥-Wa¥ 10 2 1 $ 38.00 
TCA 1011* EX-V¥-Wa¥ 10 2 2 50.00 
CA 1211" EX-V-WaV 12’ 2 1 44.00 
TCA 1211" EX-V¥-Wa¥ 12 2 2 61.00 
CA 1411" EX-V¥-WaV 14 2 1 56.00 
TCA 1411* EX-¥-Wa¥ 14" 2 2 56.00 
DA 1411" EX-V¥-Wa¥ 14 2 1 72.00 
TDA 1411° EX-V-Wa¥ 14 2 2 101.00 
DA 1611" EX-V-WaV¥ 16 2 1 88.00 
TDA 1611" EX-¥-Wav¥ 16 2 2 116.00 
DA 1821* EX-V¥-WaV 18 2 1 119.00 
TDA 1821* EX-V-Wav 18 2 2 155.00 
DA 2021* EX-V¥-WaV¥ 20 2 1 134.00 
TDA 2021* EX-¥-Wav¥ 20 2 2 169.00 
DA 2421* EX-¥-Wav¥ 24 2 1 180.00 
TDA 2421" EX-V¥-WaV¥ 24 2 2 204.00 
DA 3031" EX-V¥-Wa¥ 30 2 | 273.00 
TDA 3031" EX-V-Wa¥ 30 2 2 311.00 PEERLESS ELECTRIC CO 
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Cat. No. See Key Blades Blades Speeds Price Cat. No. See Key Blades Blades Speeds Price 
PVS30 4 181.85 1910 DS 20" 2 3 60.00 
203.10 1890 DS 20’ 2 3 84.00 
PVB-24 EX 24” 4 1 93.40 | 1912 DS 24" 3 3 90.00 
PVB-30 EX 30” 4 1 117.70 1913 DS 24" 3 3 122.00 
PVB-36 EX 36” 4 1 162.80 | 2160EN BS 17 2 3 40.00 
PVB-42 EX 42 4 1 200.20  2160CR BS 12’ 2 3 50.00 
PAT-24 AV 24 4 1 79.20  2161EN BS 16’ 2 3 50.00 
PAT-30 AV 30 4 93.50 
2 
PERFECT-LINE MFG. CORP. Hicksville, N. Y. 
600 K-C-EX 10” 4 1 $ 35.00 
700 K-C-EX 5” Rotor 1 54.00 
710 K-C-EX 5” Rotor 1 64.00 
800 K-EX-WaV 10” 4 1 35.00 
810 K-EX-WaV 10” 4 1 24.00 
910 V-EX-WaV¥ 10” 4 1 22.00 
912 V-EX-WaV¥ 12” 4 1 35.00 
916 V-EX-WaV 16 4 1 48.00 
918 V-EX-Wa¥ 18’ 4 1 54.00 
SIBA V-EX-WaV¥ 18 4 1 59.00 
924 V-EX-WaV 24 4 1 82.00 
924A V-EX-WaV¥ 24 4 2 112.00 
1124 AV-EX 24" 4 1 85.00 
1130 AV-EX 30” 4 1 98.00 
1136 AV-EX 36” 4 1 124.00 
1142 AV-EX 42” 4 1 155.00 
1148 AV-EX 48 4 1 202.00 
REYNOLDS ELECTRIC CO 
PRYNE & COMPANY, INC. 140. Towne Ave 
Pomona, California * 
Blo-Fan 206 EX-K 6 7 1 $30.20 
Blo-Fan 208 EX-K 8 7 1 41.00 1365 temete 
Blo-Fan 210 EX-K 10 1 8 56.80 agonda Ave. 
Atlantic Breeze-135 EX-K 10 4 1 42.00 ROBBINS & MYERS, INC. Springfield, Ohio 
Aero 8 EX-K 8 5 1 24.90 
Aero 10 EX-K 10 : 31.09  30004-C AC 4 4 2 5 a 
Aero 225-0 EX-K 10 8 27.15 | 30004-F AC m4 ‘ 2 118. 
30004-B AC 24 4 2 106.50 
30004-W AC 24 4 2 106.50 
31004-C AC 30” 4 2 103.50 
e 31004-F AC 30” 4 2 126.50 
31004-B AC 30” 4 2 113.50 
ons 31004-W AC 30’ 4 2 — 
2 1001 St. Charles Ave. 20004 BO 10” 4 1 I 
REED UNIT FANS, INC. New Orleans 8, La. 21004 BO 12” 4 2 my 
r 4 2 : 
RUF-24 WV or AV* m4 6 1 sozso | Ot = > P 3 44.95 
RUF-30 WY or AV* 30 6 1 93.50 24004 BO 16” 4 3 52.95 
RUF -36 WY or AV* 36 6 1 114.00 aang C 36” 4 3 70.50 
RUF-42 WV or AV* 42 6 1 126.00 sanp4-1 C 36” 4 3 87.50 
RUF-48 AV 48 6 1 192.50 — pg9g4 C 52” 4 3 86.50 
“Depending upon accessories 29004-L C 52 4 3 103.50 
20004 po 10’ » 1 19.95 
21004 DO 12 4 2 27.95 
@ 22004 DO 16 4 2 41.95 
23004 DO 12 4 3 44.95 
24004 DO 16” 4 3 ro 
REYNOLDS ELECTRIC CO. 2850 W. Congress Si. | 8 FX ie 1 3 G1 8s 
Chicago 12, 1, 1420 EX 16 4 
"| 7454-D EX 20’ . 2 104.65 
2153EN PS 12’ 2 3 $50.00  7464-C EX 24” ‘ 2 172.40 
2153CR PS 12’ 2 3 60.00 7474-D EX 30” 4 2 227.80 
2147EN PS 16” 2 3 60.00 | 7457-C EX 20’ + 2 135.45 
2147CR PS 16” 2 3 70.00 | 7467-C EX 24" 4 2 169.90 
1914 PS 20 2 3 80.00  7477-D EX 30” 4 2 187.50 
1874 PS 20’ 2 3 112.00 34004 FC ig 4 2 46.95 
1915 PS 24 3 3 105.00 5H Aeropel K 8” 3 1 43.75 
1891 PS 24” 3 3 140.00 35004 PO 16” e 2 58.95 
2150EN DS 12 2 3 40.00 25004 v 10” 4 1 26.35 
2150CR DS 12’ 2 3 50.00 26004 v 12’ 4 1 32.65 
2159EN DS 16 2 3 50.00 27004 v 16” 4 1 35.80 
2159CR DS 16 2 3 60.00  5033SP-5 v 8 4 1 20.00 
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32004-W wy 24” 5 3 97.50 RP. 1700 University Ave. 
33004-W wy 30 5 3 117.50 SAMSON UNITED CO Rochester 10, N. Y. 
32004-P wy 24 5 3 114.50 1046N* D0 10 r 1 $21.95 

1244N* DO 12 4 2 31.95 

, “Both of above models have rubber blades. 
* 











ROBBINS & MYERS, INC 














& 
SAMSON UNITED CORP 
ROTO-BEAM CORP. OF AMERICA, INC. 175547 ¥. Keer Ave ” 

— “ | 1 1125 Mass. Ave. 
cater “A SCHWITZER-CUMMINS CO {itm te 
10” Propeller 

112-1 Roto-Beam 3 PSW-10-0.50 wy 10 3 1 $ 16.80* 
112-2 Roto-Beam 1 PSW-12-0.20 wy 12 4 1 29.90° 
112-3 Roto-Beam 3 PW-12-0.20 wy 12 4 3 39.75" 
112-4 Roto-Beam 1 PW-16-0.15 wy 16 4 3 49.95* 
112-5 Roto-Beam 3 PW-20-0.10 wy 20 4 3 67.25" 
112-6 Roto-Beam 1 PAW-241 NV 24 4 1 77.50 
112-7 Roto-Beam 3 PF-12-0.20 FC 12 4 3 49.75" 
112-8 Roto-Beam 1 PF-16-0.15 FC 16 4 3 61.95" 
112-9 Roto-Beam Prop. | PF-20-0.10 FC 20 4 3 79.90° 
112-11 Roto-Beam Univ. Bkt. | PC-242 AV 24 4 1 
Category “B" PA-302 AV 30 4 1 95.00 
16” Propeller PA-303 AV 30 4 1 110.00 
119-1 Roto-Beam 3 | PA-362 AV 36 4 1 101.50 
119-2 Roto-Beam 1 | PA-363 AV 36 4 1 116.50 
119-3 Roto-Beam 3 PA-423 AV 42 4 1 130.00 
119-4 Roto-Beam 1 PA-425 AV 42 4 1 155.00 
119-5 Roto-Beam 3 | PA-485 AV 48 4 1 170.00 
119-6 Roto-Beam 1 | PA-487 AV 48 4 1 188.00 
119-7 Roto-Beam 3 *Plus 10 percent Federal Excise Tax. 
119-8 Roto-Beam 1 
119-9 Roto-Beam Prop. 
119-11 Roto-Beam Univ. Bkt. 
119-14 Roto-Beam Gen. Purp. 
All Circulator Motors are 110-120 Volt 60 cycle A. C 
All special voltages are special equipment and are available now. 
= Pe 
SCHWITZER-CUMMINS CO 
a 
z 4916 Elston Ave” 
gl SECO-LITE MFG. CO. ute ee 
at > | W184 wy 18 4 2 
ROTO-BEAM CORP. OF AMERICA, INC | 244A AV-V 24 4 l 
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Cat. No. See Key Blades Blades Speeds Price Cat. No. See Key Blades Blades Speeds Price 
304A AV-V 30 4 1 3209 E. Washington St. 
3648 AV-V 36” } ; | STEWART MANUFACTURING CO. indianapolis Ary 
424C AV-V 47’ 4 | 
484D AV-V 48’ 4 1 Kitchen-Air 6 K Centrifugal 1 $49.95 
2448 AV-V 24 4 1 Impeller 
304C AV-V 30 4 1 
364D AV-V 36 , 1 
424E AV-V 47’ 4 1 
484E AV-V 48 4 





SECO-LITE MFG. CO STEWART MFG. CO 
* 
* 
_____ TENNESSEE VALLEY ASSOCIATES, INC. 117 Ninth Ave. N 
SHEPLER MANUFACTURING CO. 1312 Sheffield St. 
Pittsburgh, Pa. | 362-M AV 36 4 1 $110.70 
, 420-3 AY 4? 4 | 146.20 
81 K-C-EX 10 5 1 $35.00 
q K-WaV-EX 10 5 1: 60.00 | 480-2 AV 48 4 1 179.17 
Automatic 
10 Chrome K-WaV-EX 10 5 Y 38.00 * 
10 White K-WaV-EX 10 5 1 35.00 | 
4A K-WaV-EX 10 5 1 30.00 
] K-Chimney-EX 10 5 1 21.00 UNITED BLOWER CO., INC. ae st 
VL K-Chimney-EX 10 5 1 23.00 New York 13, N. Y 
“All the above fans can be operated with 3-speed control switch. MC24 A 4 3 | 145.00 
MC24F AC 24 3 1 170.00 
| MC242 AC 24 3 2 170.00 
e | MC30 AC 30 3 1 170.00 
| MC30F AC 30 3 1 195.00 
° MC302 AC 30 3 2 195.00 
MC302F AC 30 3 2 220.00 
;, | 240A A 24 4 | 106.25 
STANDARD ELECTRONIC MFG. CO. West Berlin, N.J. | 3004 A 30 4 | 118.00 
| 360A A 36 4 | 144.70 
FI EX 10 4 | $19.00 | 429A A 42 4 1 185.60 
F2 EX 12” 4 1 24.50 | 
F4 EX 16 3 1 33.90 | 
F3A EX 12 4 1 29.50 « 
F51 wy 10 4 1 35.00 | 
HDIGA EX 16 3 1 55.00 | 
HDIGB EX 16 _ 7500 | U. S. AIR CONDITIONING CORP. Como Ave. S.E. at 33rd 
Minneapolis 14, Minn 
HDI6C EX 16 3 3 79.00 ' 
HDI8A EX 18 3 1 55.00 | Fwd. Curve V 48 to Constant or 
HD18B EX 18 3 1 75.00 | Multi-Blade 64 Variable 
HDI8C EX 18 3 3 79.00 | sigp1 
HD20A EX 20 3 1 59.00 | Type A 12 Constant 
HD20B EX 20 3 1 15.00 | Back, Inclined 
HD20C EX 20 3 3 84.00 | Blades-S1 & DI 
HD24A EX 24 3 1 65.90 | 
HD24B EX 24 3 1 87.90 
HD24C EX 24 3 3 92.00 . 
BD24 AV 24 4 1 59.00 
8030 AV 30 4 | 79.00 1090 S. Adams Ave. 
BD36 AV 36 , 1 ag.99 | UNIVERSAL BLOWER CO. Sirmiorhon Mich 
BD42 AV 42 4 1 110.00 
BD48 AV 48 4 1 119.00 | Kitch-N-Ventor K . 5 1 $36.00 
AC20 PS 20 3 1 55.00 | Kitch-N-Ventor  K 10 4 1 38.00 
AC24 PS 24 3 1 59.50 | Range-Ventor - 8 5 1 60.00 up 
AC24B PS 24 3 3 79.50 | Ceil-N-Ventor K 8 5 1 28.00 
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Cat. No See Key Blades Blades Speeds Price Cat. No See Key Blades Blades Speeds Price 
Fort Valley,Ga.  622-A AV 22 3 1 74.50 
VALLEY FAN MFG. CO. son aT a7 2 : 9850 
A-24-4 AV 24” r 1 $95.00  722-x AV 2 m.% iis | 89.50 
A-30-4 AV 30 4 1 105.00 . 
A-36-3 AV 36 4 i 137.50 (722-A AV 2 ame - 108 50 
A-42-3 AV 42 4 1 150.00 
A-48-2 AV 48 4 mo 7 Double unit 
a ay > . . ine A—Automatic ceiling shutters, felt and rubber mountings 
AT-48-2 EX 48 8 1 491.00 
FP-20 PS ‘1 3 1 85.00 AT—With both of the above 
FP-24 PS 24 3 1 89.50 
¥-1625 EX 16 3 1 44.50 
V-24-3 EX 24 3 1 14.00 es 
V-30-3 EX 30 3 1 92.00 
V-20-3 EX 20 3 1 68.00 
THE WADE-YOUMANS CO. 23 Hester 
Alliance, Ohio 
e 480S-1 DO 10” 4 1 $14.95 
483 DS 8” 4 1 7.95 
473 DS 8 4 1 7.50 
495 wy 8 4 1 10.95 
VICTOR ELECTRIC PRODS., INC. 2990 Robertson Ave e 
Cincinnati 9, Ohio 
FLI109 BS 10 4 | $11.95 EDGAR T. WARD CO.. INC 117] W. Lake St 
F3127 BO0-DO 12 4 3 37.50 wile 
F3128 BO0-DO 12 4 3 39.80 HC-30-H AV 30’ 2-4 1 $186.22 
F3167 B0-DO 16 4 3 4495 HC-30-V AV 30 2-4 Var. 224.16 
F3168 B0-D0 16 4 3 47.25 HC-36-H AV 36 2-4 1 293.13 
F3127P PO 12 4 3 49.95  UF-26 AV 26 1-4 1 108.49 
F3166P PO 16 4 3 59.95  UF-30 AV 30 1-4 1 113.81 
A2228 AC 22 3 2 84.50  UF-36 AV 36 1-4 1 127.94 
v187 K-WaV 8’ 3 1 24.25 UF-42 AV 42 1-4 1 184.84 
v189 K-WaV 8 3 1 24.25 UF-48 AV 48 1-4 1 241.40 
VS30U K-WaV 10 4 1 79.85 WU-14-1 AV 14 2-3 1 84.50" 
v1106 K-WaV 10 4 1 34.75 | WU-14-IM wy 14 2-3 3 89.50" 
vi107c K-C 10 4 1 34.75  WAU-14-IM Wav 14 2-3 3 79.50" 
EX1108 EX 10 4 1 17.25 CX-16-H EX 16 1-3 1 54.44" 
EX1127 EX 12 4 1 22.10  CX-16-T EX 16 1-3 2 60.71" 
EX1167 EX 16 4 1 28.95 | CX-22-H EX 22 1-3 1 110.24” 
v189S hy 8 3 | 28.35 €X-22-T EX 22 1-3 2 120.27° 
vi89x wy 8 3 | 33.95  CX-28-H EX 28 1-3 | 144.10° 
vi212 wy 2-12 4 3 54.50 CX-28-T EX 28 1-3 2 161.65" 
“These prices include Federal Excise tax | 10 
* 
VIKING AIR CONDITIONING CORP. 5600 Walworth Ave. 
Cleveland 2, Ohio 
522-X wy 22 3 1 $ 59.50 
522-T wy 22 3 1 74.50 
622-X AV 22 3 1 59.50 














EDGAR T. WARD CO., INC 





2 
WARD MFG. CO. Plymouth, Mich 
1-Frame House } *; K 10 5 1 $37.75 
11-Brick House ! K 10 5 1 37.15 
10€ Ta- 10 5 1 37.15 
10W Et | WV 10 5 1 17.95 
VIKING AIR CONDITIONING CORP BW wy 8 5 | 12.95 
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700 Glenn Buildin 1800 Airport Way 

W. W. WELCH CO. Cincinnati 2, Ohie WEST WIND CORP. Seattle 4, Washington 
W FC 12 4 3 $47.20 | 101-“West Wind” K-Wa¥ 9 8 3 $47.92 
12 FC 12 4 3 47.20 | 601-“Ventair” K-WaV 9 8 1 33.90 
858 K-C Blower 2-Wheels 3 44.50 

301 WV or K 9 8 1or3 51.08 

591 Wav 9’ 8 1 26.02 








W. W. WELCH CO 





WEST WIND CORP 











| ° 
WESTINGHOUSE ELEC. CORP. 653 Page Bivd. * 
Springfield 2, Mass. 
16MA $ 79.95 
101A 14.95 | — 
10PA 24.95 etroit Ave. 
10PAP 34.95 WILSTER, INC. Cleveland 2, Ohio 
12LA 26.95 
12PA 39.95 
110 c 20 4 Var. $147.50 
12PAP 59.95 
ran 3995 | 2207 C 12 4 Var. 93.50 
16PA 49.95 
IGPAP 69.95 
24A3 114.95 
24BN3 84.95 
24CB3 89.95 
\0PHV 34.95 
WILSTER, INC 
& 
WIND-WAY FAN & VENTILATING CO. 527 St. Joseph St. 
New Orleans 12, La. 
ch 248 wy 30 4 1 $125.00 
7148 AV 30’ -36"- r | 
42” -48” 
.15 5148 EX 30’ -36”- 4 1 
15 42” -48" 
115 ; 6148 EX 19”-28"- 4a 
.95 36”-42"-48" 5 
2.95 WESTINGHOUSE ELEC. CORP 8148 High Vel. 19”-28” 5 | 
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Since you re the man most concerned by that steadily rising curve 


labeled “operating costs. voure constantly sear hing for ma- 


chines and methods that will help reduce expenses, 


That's why Remington Rand now invites you to see the new 


Foremost” bookkeeping machine in action. 


New from core to keyboard. this completely electrified machine 
produces all your accounting records with new efficiency. New 
mechanical features speed every machine operation ...new fune- 
tional design simplifies each operator motion, RESULT: your 
accounts receivable, payrolls and accounts payable are turned 


out faster — with less effort—at lower cost. 


But see for yourself how the “Foremost” bookkeeping machine 
will foree down your “operating costs” curve. Call your local 


Remington Rand representative today. 


“Fashioned for Business Administration” 
tells the complete story. Write for vour 
free copy to Remington Rand Ine.., 


Dept. EW -2. S15 | ourth Ave. New York 10. 


BOOKKEEPIN 
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s wh 
howe s «@ r++ 
the new “Foremost” is 
your best bookkeeping 


machine value... 


FASTER RESULTS — completely electrified 
...balances computed and printed auto- 
matically... .improved automatic takulation 
and column selection ...new high. speed 


spacing, timing and carriage return. 


SIMPLER OPERATION — “‘one- operation” 
insertion, collation and alignment of forms 
... Standard keyboard with only one set of 
numerals ...new organ type, finger-grooved 
keys respond with uniform impressions... 
completely visible writing line... new mag- 
nified register totals assuring easier read- 


ing and transcribing. 


PRODUCES ALL RECORDS — designed for 
accounts receivable, payrolls, accounts pay- 
able or any other record... .snap-on” type 
registers easily repositioned for new appli- 
cations .. . quickly adaptable to column 


arrangement on any accounting form. 


FUNCTIONAL DESIGN — fashioned for 
maximum utility plus streamlined beauty 
of lines . . . all moving parts and mecha- 
nisms énclosed ... minimum of feature keys 


and levers ... durable unit construction. 


cd 


ARES 
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Why | always use 


CERTIFIED BALLASTS 


in fixtures | make! 


@ As a fixture manufacturer, I must have assurance that my complete fixture 
will be dependable and trouble-free in operation. I can’t afford to offer 
a fixture that doesn’t protect wholesalers and contractors and assure 


greatest satisfaction to the user. 


My reputation ... my business future depend on the performance of the 
fixtures I make. That's why I always use Certified Ballasts. 
Certified Ballasts assure— 

© Full lamp life *® Quiet operation 

® Rated light output ® Reliable performance 






Certified Ballasts are made to rigid specifications—then tested 





and checked by impartial Electrical Testing Laboratories, Inc. 


That’s why I have confidence in Certified Ballasts. You will, too. 


/ FRTIFIED BALLAST MANUFACTURER 


Makers of Certified Ballasts for Fluorescent Lighting 


2116 KEITH BLDG., CLEVELAND 15, OHIO 
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ews Netes from N.EMW.A. 


By Alfred Byers, Secretary 


National Electrical Wholesalers 


M{ssuciation 





1949 FORECAST 

\ll members of the NEW -.A, 
\pphance Division received copies 
of the final report on 1949 business 
forecasts for their respective geo 
vraphic lhese 
4 


ZONES, reports re 
ected members’ opinions as to ex 
pectaney im 1949, compared 


last year, for sales, availability of 


with 


goods, and the credit situation in the 
held of apphance distribution. 
Response from the Division's 
membership was good. The number 
of replies resulted in a report which 
was reasonably representative of the 
industry in each of the 9 zones. Com- 
ments from members, since the re 
port was distributed, have been to 
the effect that the forecasts were 
tmnade on a realistic basis and in ae 
ordance with current and prospec 
ive conditions. (seneral reaction to 
Is NEW UA. effort is) that the 
data provided by this survey will 
rove helpful to members in plan 
ning their operations in the field 
ind within their: organizations as 


vell 


PRE-CONVENTION COMMITTEE MEETINGS 
ARE NOW WELL UNDER WAY 
Phe NEW .LAL mid-winter com 
ittee meeting series is now in full 
wing, Committees from the Ay 


paratus and Supply Division and 
\ppliance 
Iding their meetings in prepara 
tion for the annual N.E.W-.A. Con 
ention in May. At that time they 


vill report to the general member 


trom. the Division are 


Division 


eetings by means of panel discus 


hip at their respective 
IONS, 
\genda for each of these meetings 


ive been carefully prepared. The 


principal objectives, for each com- 
modity committee, are to consider 
current industry problems, look into 
future prospects so far as possible 
and feasible, and to recommend 
means for the better promotion of 
sales of the products under discus 
SION, 

Meetings of the functional com- 
mittees, such as Warehousing, and 
Service and Repair Parts, for exam 
ple, devote their time to discussions 
about operational problems. Out of 
those discussions there usually come 
suggestions for improving handling 
internal 


practices, operations and 


customer service. The chief aim of 
these committees, in both divisions 
of N.ELW-.A,, is to supply members 
with practical reports containing the 
committee's recommendations — for 
increasing efficiency of distribution 
to the mutual benefit of the industry 
and the ultimate customer. 

he present mid-winter series is 


Members 


are being supphed with much worth 


meeting those objectives. 


while data adaptable to their own 
problems. There has also been no 
table cooperation on the part of 
the general membership in submit 
ting subjects for the consideration 
of t 
Muportant 


i committees. This 1s a most 
contribution to the ette 
work In 


tiveness of committee 


fact, the 1949 meeting series is proy 
ing particularly valuable because of 
the excellent contributions the yell 


eral membership has made 


IMPORTANT SPECIAL REPORTS 
UNDER PREPARATION 

NLELW LA. members. are expect 
antly looking forward to the reports 
especially, 


of two committees, 
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namely the Service and Repair Parts 
Committee and the Warehousing 
Committee. The latter is preparing 
a special presentation which wall be 
featured at the Cimemmnati Conven 
tion im May Phe 


phasize the importance of stock reg 


report will em 
ords as a controlling factor in the 
wholesaler’s operations. The presen 
tation of that committee will centet 
on the type of record the whole 
saler, or apphance distributor, re 
quires for the proper and adequate 
control of his purchasing and selling 
functions. 

The report of the Service and 

Parts 
hand, will make available to 


Repair Committee, on the 
other 
the membership of the Apphance 
Division for the first time, the fun 
damental requirements of an ett 
installation, 


bye 


cient and economical 


service and repair department t 
operated by a television dealer 
Both reports will provide N.E.W LA 
members with basic data which they 
can apply advantageously for the 
benetit of themselves and their deal 
ers. It is this type of cooperative 


which N.E.W.A 


assert that membership so 


activity members 
makes 


and valuable 


PYLE UNDERGOES 
MINOR REPAIRS 
N.E.W.A.,'s 


Charles G. Pyle, 


Managing director, 
is now fully recoy 
ered from an operation performed 
right after the New Year. Members 
who learned of his hospitalization 
sent messages of good wishes. They 
will be glad to know that he is agam 


back at the N.E.W-.A. helm, better 


than ever 
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Accommodates a Broad Range of Cable Sizes 
Gets the Job Done Faster... Easier! 


Frankel Split Bolt Connectors are easy to use on all types of 
connections, whether temporary or permanent. A_ proven 
favorite for taps, dead ends, motor leads, and in junction 
boxes, etc. For working in close quarters or mean spots, you 
can't find a better connector than a Frankel ‘‘Bug."’ 


® compare these advantages! 


1. Extra length pressure bar extending 
beyond nut, keeps threads firmly 
meshed, prevents stripping. 


2. Extra wide wrench grip on body. 
3. No sharp edges to nick wires. 


4. All material guaranteed against 
season cracking. 


5. Nut of high strength Duronze. 
6. Pressure Bar is a bronze forging. 


7. Body is 90°% copper (comml. bronze). 


Write today for Catalog 4B 
SOLD THROUGH LEADING 
WHOLESALERS EXCLUSIVELY 


KEEP FRANKEL *‘BUGS"' HANDY — 
YOU'LL USE THEM EVERY DAY 








It’s easier and faster when you 
use Frankel Solderless Connectors 














FRANKEL CONNECTOR CO. 


27 VESTRY ST. « 


NEW YORK 13, N. Y. 


42 YEARS OF KNOW-HOW IN SOLDERLESS CONNECTORS 
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AIR CIRCULATOR 


This air circulator features a molded plast 

base acting as a cradle for the circular hou 

ing which is mounted on a horizontal ax 

Unit has a 9-in., three bladed propeller, tw 
speeds, and is 17!/2 in. long by 13 in. hig} 
by 9 in. deep. Attached cord stores in base 
when not in use. Fresh'nd-Aire Co., 22 

North La Salle Street, Chicago |, Ill. 


| FLUORESCENT FIXTURE 


This fluorescent fixture has a streamlined 


| over-all contour with a curved-type Cor 


trolens to provide a diffused light. The 
upper member is a reflector that works with 
lens and refractor to both eliminate ceiling 
shadows and to light up ceilings. The unit 
is designed for 2, 3 or 4 40-watt lamps and 
can be used singly or in continuous rows 
Leader Electric Co., 3500 N. Kedzie Ave 
Chicago 18, Ill. 





ELECTRIC HEATER 


This electric heater offers the following fea 
tures, according to the manufacturer: 14-in 
coppered bowl, polished and lacquered; re- 


movable copper grill guard; heavy cast i 
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ined 
~ Or 
The 
wit 
il ng 
unit 
ana 
rows 
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base; large adjustable wing nut; adjustable 
pivot; connecting leads taped with glass 
tape containing heat setting adhesive; 
staked connecting screws. Available in 660 
and 1000-watt sizes, the unit stands 19 
inches high and is equipped with heavy duty 
heater cord and rubber handle cap with 
brass spring prongs. Eagle Electric Mfg. 
Co., Inc., Long Island City I, N. Y. 





TELEVISION ACCESSORY — 


Elimination of the electrical mismatch exist- 
ing between antenna and receiver in many 
television receiver installations is made pos- 
sible by this television accessory, according 
to the manufacturer. It is installed by at- 
taching two cable lugs to the receiver an- 
tenna input terminals. Unit may be mounted 
behind receiver or used on top of cabinet. 
Finished in brown and gold with plastic 
control knob. Standard Transformer Corp 
3580 Elston Ave., Chicago 13, Ill. 





FLUORESCENT TESTER 


Ls 


s fluorescent lamp and starter testing de 
vice is designed to reduce the cost of op- 
erating fluorescent lighting fixtures, prevent 
the waste of good lamps and facilitate the 
'epair of defective circuits in equipment 
according to the manufacturer. Compco 
Corp. 2251 W. St, Paul Ave., Chicago 47 


| 
' 


| 


NEW BURGESS 
FLASHLIGHT and BATTERY DISPLAY 
-A BUSINESS-BUILDER 

FOR YOUR DEALERS / 


zu 


FLASV LIGHTS 8 eat 
42 chet 
72 

f, 


veewt 1 ‘yen 
‘hf 


} 

















Turns a SQUARE FOOT of counter 
space into a stream of profits 


BIG PROFITS AHEAD! Here’s a fast-selling merchandiser that will 
make money for you! It’s a completely new display ...a flash 
light and battery department in one sturdy, compact unit! Deal 
ers with crowded counters will really go for this new Burgess 
display because it uses less than a square-foot of space (actually, 
9 in. x 13 in.), yet displays 48 Burgess flashlight batteries and a 
complete assortment of Burgess flashlights in 5 best-selling models. 


YOU BENEFIT TWO WAYS with the new No. 134 assortment: 
1. Complete stock for your present dealers—a minimum as- 
sortment of select flashlights and batteries. 
2. Your salesmen will be able to open new dealer accounts— 
they can sell this new assortment to dealers they never were 
able to sell before. 


ORDER these hard-hitting No. 134 merchandising assortments 
now for quick sales and more profit ! 


URGESS 


FREEPORT, ILL. 
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AUTHIN Ufone 


VASTEST SELLING 


cote) QOR CHIME cum 


Designed for use in large offices, stores and 
industrial buildings, this air circulator has a 


47 SELLS OW SSGHT BECAUSE. Vg hp. motor ead a 14-in. air impeller 


TTDACTI ee : Three speeds are provided to control vol. ' 
@ ATTRACTIVE DECORATIVE a solid panne Ps etl aie Plaiched ta satis | 
brass knocker on the outside, a com- gray, unit is 18 inches in height and di 
pact, unobtrusive door chime on the ameter. Kisco Company, Inc., 2400 DeKalb 
inside, St., St. Louis 4. Mo. 
= MUSICAL, MELODIOUS TONES give 
clear resonant notes that can be 
heard distinctly. . 



































@ EASY [0 INSTAL no wiring, no 
transformer. Anyone can install it 
with merely a drill and a screw 
driver. 


@ NO MAINTENANCE COST — simple me- 


chanics, durably made. 





@ TAMPER-PROOI cannot be removed 
or tampered with from the outside. 
Built for a lifetime of service. 








MAGNETIC STARTER 


This type "RA" magnetic starter for 5 hp 

Mt, 220 volt, and 7!/2 hp. 440 volt or 550 volt 

motors, measures 6 11/16 in. high by 6 3/16 

7 S AL! 4, Sf i in. wide by 3% in. d Unit bines 
ih / / / in. y 35% in. deep. Unit combine 

“ C ONC V0, ‘ve \\ free-floating magnet with guided contact 

alignment. All line, load and control ter 


only $§-50 List N\A ts minals are accessible from the front. A 











Price a VI or line wires are connected at one end and a 
"i — i oe load wires at the opposite end. The Arrow 
— i Hart & Hegeman Electric Co., 103 Haw 4 
yy thorn Street, Hartford 6, Conn. I 
—_— a i 








AutnUtone chimes are new mechanical | 

















. ° ° 1 y\ 
door chimes appreciated by every home builder iH 
and developer. Available in knocker and push but- i, 
‘ 
ton models for mounting on doors or door frames. | 
Specified and installed in many of the country’s 
leading housing developments. 
For easier profits, add the fast-selling AuthOtone omen 
| if iT i il ble ° 
Door Chimes to your line. Lit - This T-rated switch designed for residentia 
Sell AuthOtone chimes to your local home build- and REA wiring offers the following features 
‘ according to the manufacturer: Torsionally 
ers, contractors and dealers. pre-loaded contacts; totally-enclosed pias 


tic body; positive kick-off; large head bind 
ing screws, conveniently located; washer 
type, break-off, plaster ears. Listed by Un 
derwriters’ Laboratories, Inc., the switch ‘s 
rated at 10 amp., 125 volts; 5 amp. 250 
volts. Pass & Seymour, Inc., Syracuse 9 


NF. 


F 
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Ef atrobe 
(Continued from page 67) 


PRODUCTS 





larity the delivered price policies Was 
zling, to say the least. Following up 
ts policy statement of last fall, tl 


r ently gave out a list of answers to 


specific questions asked of it by the Cham 


























er of Commerce of New York 
The answers were hedged with all the 
s and egal ands, its and buts that a law et 
has a forcement agency has to use t protect | 
7} ” tself. Paraphrased, though, her what | 
gies Co was saving 
satin 1) ’ 
E/tre l¢ { ili vA } 
d di 
" ’ } ultiple AYE fp Wi SVSTCHUIS s ( ! 
eKa t pepe i ‘ | i 
racticed ne ncenvy 
\. Use any pricing practice you want 
basing points, or any other delivered 
ing method. But if you use delivered 
Py o ° 4 ' 
ricing watch out for price discrimination | No. 470 “Bull Do a“ 
slant Chinn bie. We * tell Psingy D ) No. 252-R Two Gang Box 
eT ne le on ( eC Call Tt Te ou | 
: ; ‘ ‘ i a ; | Pipe or Conduit Hanger This Two Gang Adjustable Box has our own No 
sure about that problem. It all depends. | Made of highest grade malleable iron, this sure 208 Receptacle in one section. Has minimum of 
If a single or multiple basing point grip Bull Dog hanger is economical and de parts with maximum of efficiency. '/2'' Flush 
: ange ’ ‘ ; pendable. Hangs pipe or conduit '/2''", %4'' and Brass Plug with one Cover Plate; 2'' Flush Brass 
em 1s used also fl ompetitors, what \'' to steel beams 34"' thick. Plug with other 
lence does the Commission regard as 
eee nig marie es | QUICKLY INSTALLED . . . SURE SERVICE 
Piracy wm restraint i trade . . 
1 i There are no excess screws, wires or complicated parts in 
\ here are many tacets of pricing “— . . . . 
- 1 oFT “Latrobe” Floor Boxes and Wiring Specialties. Their design 
price practices to be examined. |! ( . é é 
septs ' a acs . and mechanism is simple, sure and compact. 
t tell you ahead Of time anymore that 
policeman can tell you ahead of time all That is why “Latrobe” Products are so quick and easy to 
e combinations of circumstances that install—so efficient in service. 
vill put you in jail for reckless dri 
5 hp QO. What does the Commission rega) 
50 volt nspiratorial in price fix vuth re 
6 3/16 pect to the imcluston or exclusion of 
Dines 2 freight rates? 
tact . - : 
-ontac A It is possible for businessme te 
‘ol te . : ' 
lip nspire about freight rates or any other - 
t+. A ‘ ; = 
acet of business operation. When basing f 
and 4 ‘ , ) 
Arrow oints are used in a conspiracy, they bring sai 
i , . . , ”“ us 
} Haw bout identity of delivered pricing at all No. 150 Box— No. 110 “Latrobe 
livery points. No. 207 Nozzle Watertight Box 
lo what extent docs / eqara An adjustable, watertight box for dependable The No. 110 Latrobe Box 's —_o—- —_ 
} service in concrete or wood-finished oncrete ind compact in design, making for speecy in 
mili pricy v ¢ ae) § ' P j 49 stallation and smooth service. Has 
/ floors. 4!/,'' Cover Plate No. 242 aR Abies at Cause Mate 
xine and large Adjusting Ring No, 215 ny pre . - , 
\. FTC has never seen at dustt | Sold Only Through 
5 
ere the members conspired ices | Wholesalers 
gh an t.o.b. mill forn oe a 
sit won't work or be at al for reniciiaa 
7 . 
} 





fixing. It could be, thous if all 
ey, “ = 
cers were located in the same town, G- 


Nt tate” 


| 
| 
dt eee 
f conspiracy, and wher | “Bull Dog” “Bull Dog” 





sidentia No formula is automatically fre BX Cable Staples Insulator Supports 
features t itically subject to such a charge Favorites in every section of the United States Famous ‘Bull Dog’ Supports can be completely 
rsionally } —— , Bull Dog"’ high quality staples can be ordered trusted for fastening porcelain or glass insula 

c s job 1s to look at the recor to sec | in cartons, kegs or barrels: 2500, 6000, 30000 tors to exposed steel framework. Four sizes, from 
. ee ONspiracy a tually exists basing ih 
; ; het Y s the pil, are read \ sé rice 

was 

by Un NI and can hardlv be used for at b : M 
switch |5 or time without conspira | ULLMAN. ANUFACTURING CO. 
np 25 oes ti ( ! inf | 

e 9 ynill pricin 
seus ill pricin | LATROBE . . . PENNSYLVANIA 
FTC advocates 1 particul torn | 
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“PREFER 
THE GREENLEE 
FOR ITS 
HEAVY-DUTY 





<— 
GREENLEE HYDRAULIC BENDER 
HANDLES WIDE VARIETY OF WORK 


] 


all-round per wide use range, and big time- 


formance ot the GREENLEI Bender this equipment. 


With it man in but a few 


| 


expedites iobs, means big time 


and material savings for W. D minutes makes smooth, precise 
Gale Inc Detroit Contractors | ok 
ENnAS Il rivid ane Pl} idli COMN- 
Their GREENLEI pictured 
luit, pip p to 4 tubing 


| 


operation above, brings thet 


labor savings of 30°, and 


aowu 


saving on manufactured bends, 


It’s heary-dut to handle the 
specil bends and the large 


meter conduit necessary to hit the 


job,’ they report Bros 
ss 
1 as | 
Tell your customers and pros Colun 


he high 





pects about ¢ ethaency, Rockfor 





GREENLEE 





YOUR SALES OPPORTUNITIES WITH THE GREENLEE LINE 


Hydraulic Condvyit Pipe and Bus-Bar Benders °* Hydraulic 
Pipe Pushers °* 
Cable Pullers * 


Bits * 


Steel and Copper Tube Benders °* 


Knockout Punches and Cutters * Radio Chassis Punches °* Joist Borers 


Automatic Push Drills * Auger Bits * Expansive 


And Many More. 


Spiral Screw Drivers °* 


Bit Extensions © Draw Knives * Chisels and Govges * 
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| 


present ant 
reason: The 


complete freedo: 





1 
oniv speciliic pra 


{ ( | 
‘ ive et rout d destructi 
r 
| 
Les 1 et the Senate ( mimitt 
a ela SAWYVE said 1 the ir 
it] s that in the absencs Ot ag 
nspiracy, fraud eception 
cl T Wig i practice shall not 


. ] ? 
2 eC S \( ( ( { 
] ‘ 
Hit il siness el 
Ses ! ( wht I ma 
lit Pel tal Saw ve said 
tla i e¢ ati I 
( t S t ecess 
Sa < ( | id 
lictiurhinoe , 11 ty) } 1, 
11s une a ez la LOM, WHE 
( il t S ( ( d not } 
r it ; 
| ( ( , 
I \ tVIS INsIste 
it pl ng ractices 
1 
il¢ n delibera ( StTin 
S p it1oOns \ ( 
i “ t most egali 
i int yrractices 


New York Wholesaler 


Appoints Greene V-Pres. 


NEW YORK I‘red J. Greene has | 

i 1 ce ent T t ( 

Gj n ( inv, distributors of tel 
ypliances a c appliar 

t Ss Cl t Ss ann ed recently 
\ rect vas I ne ly 

Sa manager I! ( lesal nt 
¢ lr is eC iSsox 

the st ears 
\ ‘ \ y 


N.E.W.A. Urges Changes 
In Present Regulation W 


1 
\\ OR CN ti 
\ 1 \ 
( \ i I trica \\ 
\ r 
1 I 
I ( IX¢ 
Ss 1 
\ 
\\ 
‘ i ( 
( ( 
a \\ \ 1 t r 
i 
1 
| ‘< S me 
aA\ 
« ( 
( CX 


xecutive Committee of National Ele 
| Association, an 


organ 
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Fe! 


of more than 40 vears’ consecutive 








ice to the mutual weltare of electrical 
esaling and appliance distributing 
try and cor ning public, and number 
g " 900 houses in its membership 
east to coast, that changes € 1 
s f Regulation W € ) itally 
ed s lat is | televisior ind 
ri il apphi ces are concerned pe 
ill red Whol n ill t id \ 
{ 
ents and extenstor t pu 1! tern 
C4 I nena l 
nit producti ite I ese two 
) s are stead ting, to the point 
re S ppl S imMpiy icle¢ ite t 
) ne require nents Mod il 
a 1S and i] ances N con 
ers new and more idva ive Pres 
Reg tion Wp isions det 
| replac g i let 
the le iment t the t I 
nve ence and i il ent 
\doptior e mi led y 1 
] alle ite this conditiol i dus 
vould, thereby, be aided in maintan 
igh level employment; and the publi 
eel § SELF.C 
! es t the e1 yment and the more 


' 1 14 } 7 
uithniul, mitortaDle living these n er! 
| ] 1 
tr dal conveniences Ss I 1! 411\ 


re riy ¢ rah]! ncewderatior 7 Atm 
| \ ) Cd \ weg ali ie ~ ‘ L A SS 


MeGraw Electric Acquires 


Two Appliance Companies . 
It's NEW from motor cover to trame, 


wg oa Dusilaesmnctigy oP ON ‘ “fn yet it’s proved in thousands of installa- 
' sil tions! Certified ratings testify to remark- 
McGraw Flectri able capacity. Decibel ratings vouch for 

bi piece pai ac amazingly quiet operation. All ILG’s 
ie: , moe ee famous features for high efficiency, 





is divisions | continue as separat power-saving economy, minimum 

~ P - 
: re a nae maintenance and long life are built in. Soll dhe SelCndied heen 
nheted Now available in all sizes up to and in- — it’s exclusive, patented, 
A a : aoa as ILG-built. Designed specifi- 
e MeGraw Electric | th | cluding 30” fan wheels. Hurry—get the cally for exhaust fan duty. 
2 1c] I] st . i a , , Motor never “gums - up” 
Azus ( complete story in ILG ¢ atalog No. 148 from contact with foul air, 
send coupon or phone nearby Branch requires minimum = mainte- 
, nance, adds to lon, te of 

Office (consult Classified directory). lire unit 
ILG ELECTRIC VENTILATING CO., 2822 N. Crawford Ave. 
. RTiis, ©% ‘ Chicago 41, Ill. Offices in more than 40 Principal Cities 
F [) Rush free copy of new Catalog No. 148 rroretixe 
¢ i {) 


Firm Name 


Individual 
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Nothing like 


a breeze! 
-ininsnoneenil 





wage 





Suef 


Oscillating 
Air Circulator 


5] 2450 List, incl. tax 

(Counter or wall 

model, $107.00) 

The finest circulator of all; adjustable 

for either 45° or 90° oscillation, or 

stationary use. If oscillation is obstruct- 

ed, the exclusive Surf safety release 

keeps fan from tipping over. Ultra-quiet 

24-inch blades. 3 speeds NEMA rated, 
7000 c.f.m. Underwriters’ approved. 


Suf 


10-inch Fan 
sq]95 List, incl. tax 


A real beauty; more compact, more 
versatile than any 10-inch fan on the 
market. Moves 500 c.f.m. with quiet, 7 
vibrationless operation. Adjustable “< 
through full 360° vertical are for all 
direction efficiency, without draft 

NEMA rated. Underwriters’ approved. 





cs 


My 

L, 
—s = = 
Ss ccnneetabiemenel 


4304 North Knox Avenue 
















‘ 


} A 


Get all the facts on 





ABORATORIES- Ive. 


these powerful profit 
makers. See your 
distributor or write: 


« Chicago 41, Ill. 


Florida Wholesaler 
Appoints Branch Manager 


pe neral sales man 


j. A 


of Thurow 


Mook, Jr., 


Distributors, Inec., Tar 





Florida, has announced the appoint: 


of C. O. Ritch as Orlando branch 

| ager succeeding Walt Ruemmele, 
recently resigned 

| Mr. Ritch has been connected 


| Thurow Distributors for a number 


| vears having served in a number of ca 


ities and for the past two years has 


connected with the sales departme: 
the Tampa office 

Phe firm has offices in Tampa, Jacl 

| ville, Miami, West Palm Beach, Orla 

and 


| Tallahassee Pensacola. 


Anaconda Names Four 
To Engineering Posts 


HASTINGS-ON-HUDSON, N 
The Anaconda Wire & Cable Co. re 
announced 
Hickernell as chief engineet! ; EJ 
ter and D. FE \llen as 
and A. A. 
of the engineering department 


Mr. Hickernell will direct the engi 
, 


the appointment of | 


assistant 


engineers, Jones as mat 


ing and research policy of the Ana 
Wire & Cable Co. and act as const 
to customers as well as to executive 


departments or the 


aided by Mr. ¢ 


manutacturing 


He will be arter and 


\llen, both located at Anaconda’s 
} neering headquarters here. Mr. Jones 
} report to Mr. Hickernell and be in 
supervision of engineering and rese 


operations 








J.D. AKERS has been appointed manager 
at the Lansing, Mich. branch of Graybar 
Electric Company, it was announced re- 
E. R. Yonkers, district manager 
Mr. Akers joined Graybar in 


and in 


cently by 
at Detroit. 
1937 as a procurement advisor 
1940 was transferred to the Kansas (its 
district headquarters in a similar capacity 
In 1944 he was appointed manager of the 
outside construction and supply depurt- 
ment at Kansas City. 
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Built to stand plenty of hard use. 
NOW honorary president of The Elec- : 
trical League of Cleveland is J. E. : 4 : 
North. Mr. North, who served as pres- rN 4 
ident of the league for 26 consecutive , 
years, is succeeded in that capacity by yo a 
\. F. Head, district manager of the 
General Electric Supply Corp. Youle 
Engineered to permit q slight 
movement of the wire strands 
when bent at a severe angle. 
Four New Appointments 
Announced By Wesco 
Vestinghouse Electric Supply Co. re 
announced the appointment of Earl 
Whitlock as branch manager at Yaki 
Wash.; D. A. Womeldortf as distri 
m sales supervisor for the northwester! 
< vitl eadquarte ( ig 
iInsé is s ern Cali nia dis 
pecialtics Manaxre 1 ( rve ( 
1s personnel supervisor at th WIRES AND CABLES 
California district. headquarters in ri _ with the Du Pont Neoprene Jacket 
. _— a isee & Number one on your profit parade, BRONCO 
Mr. Whitlock, a former apparatus and ‘ is a fast selling line that contractors and 
salesmat cceeds J. R. Wells electrical maintenance men ask for again and 
s transterred to thy Paciti again. BRONCO 60 with the tough Neoprene 
t headquarters at S« e to. take jacket is easy to sell because wire users know 
of district claim procedure 3 3 its quality. Check these features and you'll see 
Of cdtttett “wan Cimeiiie gue why BRONCO is a profitable line to handle 
— vith the General Electric ( Greater Flexibility 
Har positior Easier to Strip 
to his new appointment, M1: Attractively Packaged 
nson was Los Angeles specialities Consumer Demand 
ee i Consistent High Quality 
e ‘ vane ae" a Easy to Remember 
Pegg was formerly chief clerk in ‘ 
personnel department of the Wesco : 3 Write today for catalog on 
ern California district headquarters } the complete BRONCO line. 
Here’s PROOF of Actual Tests 
Survey Shows REA Plans ag |. Flex-tife e 
> - oi ¥ | | @ Sample Twisted 
Popular With Congress | "Position 
ex-Life 
posals for extending electri powell 5 eo = 
1,750,000 U.S. farms yet unse rved will _ — . Geman . 
spe ath p* : Four leading cords were put to test in Underwriter 
isy sledding in the 8lst Congress flexing machines . . . BRONCO 60 cord stood 
of the new Senate proves an accu 2 58,585 flexing cycles, far greater than nearest 
dex of Concressional opinio: ; competitive wire. 
nager » Power: the teas touraal acrvins . ‘ % THIS MEANS BRONCO 60 IS TOUGH! 
aybar ition’s 1.000-0dd rural electric e« : 
d re: eratives eports in. its la ISSUE 
nager ae = nue y AE 
yar m ; ; 
ad in ¢ unaninuty im tavor ot pushing the 
(its IT elect ition program to full 
yacity. 
of the roximately 31 percent of the | S 
epurt- the publication reports, main ft 
trified, with enthusiastic support 
149 
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yiet 


a woe en CHECK the 

nang \ * FEATURES 

© PERFORMANCE 
VALUE 


ONLY ey Quiet 
| Super 


INTERNATIONAL 


has the 


SPRING-SUSPEN DED 









High value is combined with 





attractiveness, efficiency and 
high capacity in International 
Window Fans. Internationals 
fit any window just as they fit 
any purse. Feature Internation- 
als — the fans with the features 


that make them outsell others. 


Model 224— Variable speed 24” 

Cloverleaf blades, 4240 CFM Rating. Complete with adjustable brackets, stand, 
vinyl shrouds, plug-and-cord. Model 316— Variable speed 16” Cloverleaf blades, 
2000 CFM rating. Complete with adjustable vinyl wings, stand, plug and cord. 


PROMPT DELIVERY —ORDER NOW 


Distributors: Some territories open—Write for particulars 


Inteenational 


Oll BURNER CO. 
SPRING & PARK AVES. e ST. LOUIS 10, MO. 
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the program, launched in) 1936, con 
trom members of both parties 
Although REA’s requests for the 1 
scal year’s operations won't bec 
known until the budget message goe 
Congress, any reasonable request, ( 
ver predicted, seems sure of quick 
sage Last vear’s 80th Congress 
approximately $400,000,000 for REA 
ringing the total for the 12-year pe 
to $1,875,000,000. These funds are 


in making construction loans to far: 


groups, and are repaid with interest 

le ifty-nine Senators replied “yes” t 
trade journal’s query—“Is it your be 
that the (REA) program should | 


near 100 percent comp letion >’ 


10 Percent Price Ceiling 
Announced For Apparatus 


SCHENECTADY \ change I 


cal ld price protectt 2 8 policy 
General lleetric Co.'s \pparatus Dey 
net educing the an ! t 

I in be increased fron } lt 
ent Va i nced ecently by \W 
()’Brien, general sales manager 


This 10 percent price ceili yg appli 


all apparatus lines except for large p 


transtormers above 15,000 kva., 
wheel generators and synchronous 
| s and Was etlective December 
i le ed 
Simultaneously, \I1 ()’ Brien 
an ! i ipp Hat 
r t " c¢ price haoke at 
nd al e, and a If percent md 


tor large turbine generators rated 20,00 
and above Increased manufactur 

COS essitated these price rises, ae 

ing to Mr. O'Brien 








LESLIE K. SCHOENBROD has been 
elected president and general manag¢ 
of the Electro Manufacturing Corp. 
Chicago, it was announced recent! 
Mr. Schoenbrod was formerly vic 
president and has been with the cor 
pany since 1939. At the same time 
was announced that William D. Cahi!! 
has been made vice president in charge 





of production. Charles I. Schneider 
continues as general sales manage! 
February, 1°49 














(REIG RHEA recently was appointed 
manager of the Omaha, Neb., branch 
of the G. W. Onthank Co., wholesale 
appliance distributing firm with head- 


juarters in Des Moines, lowa. For- 
merly in charge of trafic appliances 
at Des Moines, Mr. Rhea succeeds 


John J. Goebel, who was promoted to 
general sales manager. 





N.J. Distributor Focuses 
All Selling On Television 


NEWARK, N.J The D. W. Ma 


Wholesale appliance distributing 
{ this citv, is concentrating its sales 
t exclusively on its. television lin 
rding to a recent announcement 
I). \W. May, president 
\s the reason for this move, Mr. Ma 
lared: “I feel that the television tield 
ow of suthctent importance t micel 
trate all our selling force and experience 
this one line This appre 
100 percent succe sstul in those early 
adio, and | can envision an even greater 
potential with television.’ 
addition to this drastic change in 
wnization, Mz \Mlav announced = the 
tablishment of a clinic for the educatio 
1s franchised tele Visor cle ilers and 
territorial service men. 
" ° 
Kisco Resuming 
» . se 
Production After Fire 
LOUIS—Produetior f Kise 
mpany fans, interrupted by a fire that 


lestroved that firm’s building at 39th and 


iteau Avenues here on Christmas 


will be resumed on the 15th of tl 


th with full 
Ith, according to a recent at 


ement by J. \W 


production expected \ 


ishing, president 


ders for Kisco’s standard tan mod 
emg ed nl t it | 
varehouses uit 1 ent tie 
new models will be somewhat de 
because f inability t 1 up 
ite stock pri t r n Mir. Ka 
tated. The compan located 
ew plant, reporte | i three 
the capacity ot the i] Qo i 
rand Delhalb streets in this cit 


S.-i eel 


- Lo 
BS 
“ a 


C J 
™, 


dL 


— , anew , 
@ I 


- 


N 


Trea URenannnnnt 


STANDARD TUBES 


Glozed, unglazed, split, floor, split 


se] 
Ag 


floor, headless, curved, crossover 
split, and crossover. Uniform inside 
Sizes 1/2 


to 48°" long, 5/16 to 3°" diameter 


and outside diameters. 





? os Knobs that don't 
\ - 5 chip when in- 


‘soraces | 


v stalled. Cement coated, 


CLEATS 


Standard cleats of 


extra length nail—genu- 
ine leather washer — 
code standard. Wide 


oll sizes and types. variety of sizes. 
A 







ILLINOIS 
GUY STRAIN 
INSULATORS 


° 
d Vaila| se 
'Ocess Cet all 





For best results use Guy Strain 
Insulators made by Illinois. 
These insulators are manufac- 
tured under rigid production 
control standards, from the 
careful selection of materials, 
through all steps leading to a 
top quality finished product. 
Uniform firing at constant 
temperatures eliminates in- 
ternal stress. Available from 
large stocks of standard sizes. 


ILLINOIS 


ELECTRIC PORCELAIN CO. 
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MACOMB, ILLINOIS 
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B UNIVERSAL | 
INSULATOR, SUF 






When lines are to be run along steel girders, 
under roofs or where cramped quarters will not 
permit nailing up insulators, Steel City Universal 
Insulator Supports — probably better described 
as **Beam Clamps’’—solve the problem at a sav- 
ing of time and insure a safer and neater job. 





Standard tapping '4-20 


Standard tapping 10-24 


| 4 
Standard tapping °y¢-18.... 114” 34” 
. ; ’ Zz 
y 3 se ” ” 

(a) 503 Support with No. 615 502 Standard tapping *-16.... 4 + 

Wood Pin and Double- ‘ , | - 

~ d p 14-15 | 914” in” 
Geneve. Tcckis Weltlcont 503 | Standard tapping 14-13 | 9 8 
Glass insulator. ae , 

(b) 502 Support with No. 3!4 os none yan eee tapping Ag ad 
1 - — - 3/2 10-24 and *y” clearance 1'9 4 
nsulator, 506 I ng base. Stz lard , 
os : 4 song base. Standard tapping 

(c) = ted with No. 616 10-24 and 14-13 2 - 
Ipe anger. 

(d) 502 Support with No. 2 507 | Standard tapping 14-13 234” | 114" 
B & D Cleat mounted on 
No. 512 Cleat Attachment. 508 | Standard tapping '9-13 | 214” | 2” 


STEEL CITY ELECTRIC CO. 


OUTLET BOXES AND COVERS SWITCH AND FLOOR BOXES 
JUNCTION BOXES, CONDUIT FITTINGS AND ELECTRICAL SPECIALTIES 


EDWIN D. TILLSON joined the staf 
of Lighting Products, Inc., Highlan 
Park, Ill., as a consulting engineer, ac 
cording to a recent announcement bh 
Dan Dunne, sales manager. Mr. Till 
son retired as supervisor of the testing 
department of the Commonwealth Ed 
son Co., Chicago, a short t'me ago. 
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Viking Expands Factory. 
Re-enters Home Fan Field 
CLEVELAND, OHIO Tr order 


re-enter the window fan and_ atti 
field, the Viking Air Conditioning ( 
of this city, has expanded its factor 
include approximately 150,000 sq. ft 
floor space, according to a recent 
nouncement by Marion I. Levy, presi 

Departing from the home fan_ fic 
1941, the Viking Air Conditioning ( 


has spent the past three vears develop 
a new line of window and attic tans 

is bein tered te thie trade thr 
ecectrica vholesalers t oug 

( ntrs vas learned 


Hazard Names Weichel 
As Mining Engineer 


WILKES-BARRE, PA.—Hazard 
sulated Wire Works Division ot 
Okonite Co. recently announced the 
pointment of Thomas R. Weichel, 
mer] of the United States Burea 
\lines, as mining electrical engineer 
ciated with its sales department 

Mr. Weichel will be located at Ha 
office ] ere, where he will serve as tes 


nt for all typ 


al sales consult 


lita | 

lectrical mining and portable cables 

vill work closely with Hazard’s te 

i woduction departments, as we 

sales, in developing cable designs 
the electrification of mines 


Simplet New York Branch 
Moved To New Loeation 


Simplet Electric Company of Cl 


more centrally located Spa at 11 


i 
Place, New York 7,N Y 






































Rome Cable Establishes 
West Coast Sales Offices 
ROME, N.Y. 


this city, recently announced the estab 
hment of its own sales 





The Rome Cable Corp., 


1 


offices on the 





ific Coast, and the appointment of 


(). I. Lewis as Pacitic Coast sales man- 
with headquarters in Los Angeles, 

lif. 
Included in the firm’s new sales organ- 


tion are district sales offices in Los 


geles, with H. S. Warren as manager: 


neh 
yn 


1949 


San Francisco, with C. H 


Kaufman 








manager; in Seattle, with K. B. Arnett 
manager; as well as offices in Port 
d, Ore. and Salt Lake City, Utah 
The Pacific Coast sales manager, M1 
vis, has been associated with Rome 
Cable since that company’s inception. 
served as district sales manager in the 
idle West, and more recently as assist 
sales manager at Rome Cable’s head 
rters office. The men named as district 
nanagers were formerly with Paciti 
Electro Sales, Inc. 
was announced that in addition to 


Rome Cable’s regular wire and cable lin 
new sales organization will handle the 
ales of the products of Andersen-Carlson 


lanufacturing Co., Torrance, Calif 


TV Sets Being Made at 
Rate Of 200,000 Yearly 


SYRACUSE—tTelevision sets are be 
ng made at the rate of 200,000 a vear at 
neral Electric’s new Electronics Park 


nt here, according to a year-end state 


nt by Dr. W. R. G 


Baker, V1C¢ 


lore than 2,000 of Electronics Park's 


OU employees are working on television 


television station equipment 
70) percent « f G.E.’s radio-televisior 
eiver business in 1949 will result fron 
sale of a wide variety of televisior 


Dr. Baker pointed out 








of five 


OFFICIALS wholesaling firms 
met in Moline, Ill, recently to take part 
in the third annual Herman Nelson Corp. 
distributor advisory committee meeting. 
These meetings were initiated in 1946 to 
obtain the advice of distributor organiza- 
tions on current and future marketing pol- 


icies and plans for Herman Nelson prod- 
ucts. 





ee 
WASHED-AIR 

















HANDI-TABLE 


ye vee Ww 
NT 


My, 











— 
SERVUS-TABLE 


TABLE-AIR 


ADJUSTO-AIR I : putes 
here’s no two ways about it! W hen it comes 


to Cool Comfort for your customers and greater Sales and Profits 
for you, KISCO CIRCULAIR Units are head and shoulders above 
anything else on the market. 

Four smart New Units and five popular, fast-moving, time-tested 
models—a unit for every purpose—all styled for maximum eye-appeal 
and carefully engineered for efficiency and long life—combine to 
make KISCO The Line for ’49. 

Assure your customers “the Finest in Circulation” by making 


KISCO, the sure-fire Profit Line, Your Line for ’49. Write for 1949 
Sales Catalog. 


“& CIRCULAIR 


The ~ Successor to the “Pan” 


Reg. No. 395746 


KISCO COMPANY, 


2400-40 DE KALB ST. 


inc. 
ST. LOUIS 4, MO. 
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U.S. Rubber Company’s 
Board Elects Officers 


NEW YORK \t a recent board 


, directors meeting of the United Sta 
rh Rubber Company here, Herbert E. Smi 
formerly president, was elected chairn 
of the board and chief executive oft 


‘Type § : 


chairman of the executive committes 


the firm. Named as_ president 


: ; 

Harry E. Humphreys, Jr., who previ 
/ ; 

iF TIME SWITCHES lv was vice president and chairman of 1 
4 { : i 

+ nance Committee 

i = 

4 Single Pole, Arthur Surkamp, formerly treasu 
i Si | Th was elected vice president and chairi 
, ingie row 

4 of the tinance committee. Elected 


Rated 15 Amp. treasurer was Herbert M. Kelton, 1 


viously general auditor 


Indianapolis Sales Office 
Moved By Cutler-Hammer 
MILWAUKEE—Cutler-Hammer, I 


of this city, recently announced the n 
» new quarters of its Indianapolis s 
otmece Located at 644 I Maple Roa 
Indianapolis, the new offices provide 
panded facilities for sales activities in t! 
area, it was reported | \W Gilcht 
manages this sales office as a bran 


Cutler-llammer’s Chicago district. of 


Decter Announces Merger 
With Preferred Lighting 


HARRISON, N.J.—William De 
















You can get more business with 
these fast-moving, precision-built minia 
ture time switches. Their high quality, small 


: : - Inc., of this city, recently took over t 

size and low cost permit the convenience al aca ee aia a a 
of automatic control in many new time switch ferred Lighting Co., of Breoklyn, 
applications. Make extra sales by stocking and pushing The name of the new firm, which 


. , — , operate out of this city, is the Rovalit 
Sangamo Type S Time Switches. They are available for pa 


Preferred Lighting Corp 


immediate delivery. Bulletin 1053C gives complete information. 





eee 


angaing 


Tr 5 


7 
aa 









This attractive counter display 






will help you sell more Type S$ 









Time Switches. Ask for this busi- 


ness-getting sales help for your 





counter. Write today. 





t - 
a Com ; ees 
Pan, é tree. 


See "te 
ora, “eee 
» May J 


4 


ELECTRIC COMPANY rERRY P. CUNNINGHAM erecen' 
ly was appointed director of advertis 


ing and sales promotion for Sylvania 





-_— — — — =e oe eee eee eee ee ee ee oe ee ee ee ee eee eee ee Electric Products, Inc. He was for 
merly advertising manager of that con 
manv's radio tube, electronics and 1 


S P 4 | N G F | E L D, | L L | N Oo | S ternational divisions. 
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MANAGER of the Dayton, Ohio, branch 
for Graybar is the new position for A. J. 
Fischer, according to an announcement by 
Ohio Valley District Manager, L. B. 
Westfall. Mr. Fischer joined the company 
as a salesman at Cincinnati 21 years ago 
and in 1945 was promoted to manager of 
the supply and signalling departments. 





Allis-Chalmers Appoints 

Chicago Electric Company 
( BIC. AGO The ( hicago Electric Co., 
f this city. has been named as a dealer 


1 


Allis-Chalmers motors, controls, Tex 


pe drive equipment, centrifugal pumps, 
ranstormers and circuit’ breakers, and 
> a certified shop for its motors, con 
and transformers, according to a 
recent Allis-Chalmers announcement 
The Chicago Electric Co. will repre 
sent Allis-Chalmers in Lake, Cook, Kane 
DuPage, Will and Kendall Counties 
Headed by C. B. Kaska,. the tirn empleo 


lve salesmen 


Announce Opening of New 
Fluorescent Lamp Plant 
CLEVELAND—Opening of a new 


tant at Circleville, Ohio for the mat 


facture of slimline fluorescent lamps was 


Minced here recently bi the | imp 
Department of the General Electric Co 
Keportedly costing approximately $2 
1.000, the new plant consists of a on 


ry factory building with nearly 200,000 
ft. of floor space and a two-story 
e building It is situated on a 
southeast of ( ircleville, 1 city of 
roximately 8,000 population 


Slimline fluorescent lamps, six and 


t teet long and one inch in diameter, 


he produced it the new factor Conic 
43 being operated by the Gok. Lamp 
artment. When in full operation the 
leville Lamp Works will employ about 
persons, 80 percent ot whom will 
yvomen 
e manager of the new plant is Ed 
1G. Grigg, who joined General Ele¢ 
in 1936 after being graduated from 
Virginia Polytechnical Institute with 


a &.S. degree in electrical engineering 













SANGAMO 


Type l 
TIME SWITCH 


Synchronous 
for Heavy-Duty 
Applications 


, mK #. : 
aris pow 


‘ “ ca 
reel} 


sak AUR ETT et 


Sangamo heavy-duty Time Switches, long known for their high 
quality, now have new features that make them better than 
ever! These improvements include modern styling, 

a gasket sealed, pressed-steel case, and closer time limits 
between settings which permit a wider range of applications. 


They can be equipped with a number of control features, 
such as an omitting device or astronomic dial. 
Write for Bulletin 1060C. 









* hid % - ee 


ne Motor 


The new Sangamo-developed hysteresis-type motor, used 
in all Sangamo Time Switches, features 
greater torque... long-life lubrication 
...low speed—your assurance of 
better performance. 


SANGAMO ELECTRIC COMPANY = Scan 


SPRINGFIELD © ILLINOIS 1899 —\9h9 
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mercial and 


ery industrial, com- 
institu- 
ynal building is a 
ospect for Herman 
elson products, 





Herman Nelson 
Propeller-Fan Type 
Unit Heaters 





Herman Nelson 
De Luxe Unit Heaters 





Herman Nelson 
Propeller Fans 





Herman Nelson 
Unit Blowers 





Gremait 




























TO THE $4-BiLLION INDUSTRIAL, 
COMMERCIAL AND 
INSTITUTIONAL MARKET 


You can make REAL profits in selling Herman Nelson 
comfort and health products to the huge industrial, 
commercial and institutional market. Stocking and 
selling Herman Nelson heating and ventilating prod- 
ucts — recognized the world over for their high quality 
—will place you in an excellent position to get a big 
share of this huge market. We'll be happy to explain 
facts about the market, Herman Nelson products and 
the new, profitable Herman Nelson franchise to you 
If you're interested in making 


Don't delay! 


at your convenience. 


money, fill in and mail coupon below. 


HERE'S WHAT 


HERMAN NELSON OFFERS YOU! 


J) A profitable partnership or working agreement 
with an aggressive, recognized and financially 


sound supplier. 


Quality products, with a sufficient range of 


models, sizes and capacities. 


15} A hard-hitting advertising and sales promotion 


program. 


A A fundamental, modern, down-to-earth instruc- 
A\, tion program for your personnel ... for your 
profit. 


if you are interested in a profitable franchise 
for selling quality Herman Nelson heating and 
ventilating products, fill in and mail the coupon 
below. 


TODAY! 4 <2: = om eee foe ome oe oe ™ 


THE HERMAN NELSON CORPORATION, Moline, IIlinois 


Please give me further information on the new, profitable Herman Nelson 


franchise. 


Firm Name 


Address 


City 


Name 


GEM E28 hs IN ER GR Seer AO mee | eer Ee aR ce te ce nd 


Zone State 


Title 
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electric ranees: 100 roasters: 100 vortal 





RAYMOND W. WAGGONER has bee 
elected a member of the board of dire: 
tors and vice president in charge of n 
tional sales for Hubbard & Co., Pitts 
burgh, Pa. Mr. Waggoner, a veteran of 2 
vears with Hubbard & Co., has been sale 
manager in the Chicago plant territory f« 
the past 13 vears. 





Prize Contest Planned By 
Westinghouse Lamp Div. 


\ $31,000 nation-wide consumer pt 


mtest will be conducted bv the 1 


, , ‘ 
anical details 


handled by the 















WHOLESALING—February, 194° 











3) 


1Q49 


said, “that today prize contests are Ameri- 


ie favorite gam [he prizes we are 
ffering are those in great public demand 
The contest 1s easy, there are no difficult 


uestions or! riddle 


“We believe, 


answer 


moreover, that the cam 


paign will offer numerous benefits to 
lealers who sell Westinghouse lamps. In 
the first place they will sell more of them, 
ecause the public must buy bulbs to enter 


the contest And light bulbs are one of the 
ighest profit items in a store. The cam 
paign should also be a real traffic builder, 
elping the dealer to sell more merchan 
lise of all kinds.” 
Mr. Plishker added that the divisior 
ypes to receive at least 100,000 returns 
m contestant 


Perry Joins Mfr. Rep. 


ATLANTA, GA.—J. J. Perry, Jr., { 
| isst ed witl | \] { as 
ed Thomas J. Fi er nanufa 
epresentative 
th Mr. Per i Ir. I] ive 
( is ite’ Vit I tr i stry 
nan VCad 
ihe firm w Is | i l 5 We 
chtree St rep (3 ke] 14 
Ware | e i 





SELL.... 
HA-i-Scale 


BAKELITE SOLDERLESS 


Wire Connectors 


with Complete Confidence and 
Increase Your Profits. 


Five Sizes for combinations 
from two No. 18 to 
three No. 10 


immediate 
delivery. 


Local warehouse 
stocks for fast 
delivery to 
wholesalers. 





Compare Quality . 


Compare Profits 





WRITE FOR PRICE LIST, CATALOG 
SHEET AND COMPLETE DETAILS. 


Hi-Scale Products Corp. 
217 Centre St., New York 13,6. ¥ 











1Ycuw POSITIVE LOCK 
Construction of 


anarch Concabt 






The brass lugs inside the caps used on 
Monarch Fuses (see illustration at right 

} above) fit into equally spaced slots in 
’ j the brass casing inserts. This new and 
j 4 improved Monarch construction assures 
iy true alignment of the copper holding 
A/ terminals . . . and establishes a positive 
H lock on both ends of the fuse. 


and for 


STILL GREATER PROTECTION... 


MONARCH’S Compressed Tension Lock 


Washer construction (illustrated at left) compen- 
sates for contraction and expansion of the fibre bar 
by exerting constant tension on the bar .. . and 
7 assures no loose parts. The washer also separates 
/ the fibre bar from the copper terminals . . . a spacer 
d to provide better cooling. 





Monarch Fuses are fully ap- 
proved and are available through 
recognized wholesalers. 


Speedy Manarch-Fuses 
~ 









|RENEWABLE 


Gaeuaey 116 £. FIRST ST., JAMESTOWN, 


a. ‘J 





February, 
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| Appointments Announces 
In Construction Material 
BRIDGEPORT, CONN.—ElImet 


Sheldon, George Carlson, Robert 
Wakelee and Gordon H Howes 


been appointed to new positions in 


GROUND 
FITTING 


TYPE G-571 


General Electric Co.’s Construction Mat 
rials Department, it was  annout 
recently. 

Mr. Sheldon was named staff assist 
to the manager of manufacturing of 1 
department. [le was formerly quality « 
trol engineer of the wire and cable di 
sion, and for many vears was 1n test eng 
neering for the wire and cable divisi 


Previously manager of engineering 
INSULET 


TYPE 1640 the conduit products diy n, Mr. Ca 


was named manager of manutacturing t 
that division Since he joined Gene 
Electric in 1925 as an imspector, he 

heen closely connected vith the engine 


of conduit products and 


\\ akelee, WW he becomes mate 
GROUND manager of the conduit products divisi 
FITTING came to General Electric in 1934. He w 


TYPE G. 572 


i partment was Mr ve 
GROUND gi JF mployee since 1924, he wv 
FITTING = ae ee 


TYPE G-80 


Sah ste t 


TYPE 141 


PIPE STRAP CANTON, MASS.— Georg 


Va Young and Neurauter 25 
j CLAMP BACK Yr. with Plymouth Rubber 


EMT BACK 


TYPE 14-50 lelphia, and Al Neurauter, o 


TYPE 151 niladely : 
EMT STRAP & sib Forks, N L).. have both been manut 
TYPE 15-50 are fi turers representatives of th Pivm 


BONDING 
BUSHING 


TYPE 261 


1 
GEDNEY FITTINGS...FIT q(o=_ 


IN MORE WAYS THAN ONE 
GROUND | 
FITTING 


TrPEG-50 _“™™ 


‘ Made of TOG 


ENDURING 


\_MALLEABLE ipoy 


GEDNEY ELECTRIC CO. 


GENERAL OFFICES: RKO BLDG., RADIO CITY, NEW YORK 20, N. Y. 
FOUNDRY, FACTORY AND SHIPPING POINT, TERRYVILLE, CONN. 


A COMPLETE LINE OF FITTINGS FOR 4 
RIGID CONDUIT, EMT ARMORED CABLE AND NON-METALLIC CABLE George Young 
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Al Neurauter 


old J. Ff. Buchanan Co., of Phila 
Iph a, betore he became associated with 

Plymouth Rubber Co. He has served 

secretary of the Electric Club 


Philadelphia and is a charter member ot 
electric Association of Philadelphia 

Nir Neurauter graduated trom the 

niversity of North Dakota and = soon 
ereafter went with the Plymouth Rubber 

It is reported that he 1s an avid stamp 

llector and has been domy a great deal 


work among veterans’ hospitals inl 


area 


Lau Blower Co. Appoints 
Sullivan As Ad Manager 


DAYTON, OHTO—The appointment 
f Kdward V. Sullivan as advertising and 
sales promotion manager of The Lau 
wer Co., of this city, was announced 
ently by T. I. Byrd, sales manager 
was formerly an account executive 
the Hutzler Advertising Agency, and 
to that was assistant to the adver 
yr manager of The Sheffield Corp 
Mr. Sullivan’s duties will consist) of 
rdinating all Lau national advertising 
well as contact and sales promotion 
tivities with the Lau sales force and 
tributors 


Wheeler Insulated Wire 
Moves To New Location 


WATERBURY, CONN.—The Wheel 
Insulated Wire Co., Inc., recently 
ed from Bridgeport, Conn. to a large 

tory and office building at East Aurora 
et in this city. The company, a divi- 
of The Sperry Corp., had been locat 

1 Bridgeport since its founding in 1906 


he move involved transferring the 
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Here 's 
a new handy 


POCKET CATALOG, ~~ 


..- Planned especially for you to save you time and 
trouble. It’s so small...and yet so comprehensive... you 
can carry it in your pocket when you go to a job and 
have all information at your fingertips. 


This little pockei catalog includes the complete GUTH 
Line of precision-planned Lighting Equipment... every 
detail you need... all pre-digested into easy-to-find 
form for instant reference. 


Your copy’s waiting for you! Just write for Catalog 46A-G. 


YOUR TEAMMATE IN precision planned LIGHTING 








IGHTING 


THE EDWIN F. GUTH COMPANY, ST. LOUIS 3, MISSOURI 
651 reader >wm 44 alt. 1g hace 1QoO2. 


125 









manufacture of magnet wire, electrical 
| coils, transformers and fluorescent ballasts 
fv SA L ES to this city where, for several months 

A Wheeler has been producing its line ot 
sound-powered telephones and handsets 
The new facilities will provide more ade 
juate space to handle the firm’s expansio: 
in electronic and television fields, it was 


learned. 


G.E. Announces Improved 
Incandescent Lamp Finish 


NELA PARK A new white insid 


nish for incandescent lamps, reportedly 


ae Wnnens) . in “outstanding improvement” over tl 
ANY Ny : | inside-frosted type bulb introduced in 1925 
MIO IO : seal ianaitiine Tina teats 
yn AR AS . as announced recently here by the Lan 
Y) NON \ Department of the General Electric | 


aay" \ Called the culmination of postwar 
Y : ¢ J aratatel sear h l I s lat D> de elopment la 
MARTY in G.E.'s lamp development 


XG 7 : 
PR LLY KKK) ratory here, the special white finist 
y MY silica sul Stance whicl acts as a near] 


RAK OY 
TRYIN! | veviect diffuser of light, yet permits his 
Wa) NN A ight transmission, according to the ar 








| \ } ' Oh N (x) nouncement 
ti 4 e new finish 1s being introduced 1 
VAY YORE , 
W | T bh T H 7 F —. ars i Ge ~ three new lamp bulbs. These are: A 101 
vatt lamp; a 100-200-300 watt, thre: 
light lamp; and a 150 watt, indirect-light 


REVERSIBLE ALL-PURPOSE FANS. 


Here they are—two volume and profit leaders—Peerless quality 

fans with dozens of commercial and domestic applications—all- 
season, ready-to-plug-in appliances that need no servicing or 
installation. | 





TWO SIZES—TWO MODELS 
Peerless WF-30 all-purpose, all- Peerless WF-24 is the same gen- 
metal fan and cabinet is 30” square eral type as the WF-30 except | 
and only 5%" deep. Tremendous that cabinet is 24” square and the 
air capacity of 4220 CFM high fan 4-blade. Air capacity is 3500 
speed exhaust and 2500 CFM low CFM high speed exhaust and 
speed exhaust. Six blades. 1800 CFM low speed. 


A fuse “just a fuse?” 


Don't sell junk fuses. A fuse is the pro- 

tector of the home and workshop. It MUST 

operate PRECISELY. A fraction of a sec 

ond too late can mean ruined equipment 

or a disastrous fire. You owe your trade 

precision-made, accurate, first quality 
fuses. 















WFE-30 fans are powered with 1/6 h. p. 
motors; WF-24 with 1/8 h. p. motors. 
Motors are reversible . . . thermally pro- 












FOR 
Restaurants 
Apartments 
Offices 
Stores 
Homes 


tected—can’t burn out. 


Now’s the time to get set for real volume on 
these fans. Write for details today. 


THE PEERLESS ELECTRIC COMPANY 


Member Propeller Fan Manufacturers Association 
ESTABLISHED 1893 ¢ WARREN, OHIO 


Prerless.Clecthiic | 


MOTORS © FANS © BLOWERS 


Sell ELECTRO fuses 
and relax 


\ 


MILLER 


ELECTRIC COMPANY 


40 RIVER ST., PAWTUCKET, R. |. 
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LAC DU FLAMBEAU in the Wis- | 
consin north woods was the site of a | 
recent conference held by the Simpson As € 0 | '¢ . N | R . T + L | G 4 vf 
Electric Co., Chicago, for its sales - 

representatives. Meetings were held 


at lodge of Ray Simpson, president. | Ha Ww i t h N E W P ) 7 TA B L t 





Purpose Service Light 


«++ with a hundred and one uses 





The NEW McGill 505 All Purpose Service Light is equipped with 
e se i ater wig 7 a concentrating lens to focus light where you need it must. Concen- 
Hotel, C HI. March 13-18 trating lens make light from 100 watt bulb 62 times os bright at 
two feet . . . doubles the intensity at eight feet. Simultaneously, the 
ae eae . adjustable rotary reflector spreads ample illumination. Equipped 
ie Pas isha Oath ae : re with handy wire bracket stand the 505 can be used on the floor 
I1l., week of March 28 194 and easily positioned through a full horizontal swivel and 270 
vertical arc to focus light conveniently at any angle. With stand 
removed the 505 can be mounted on wall or ceiling. Ruggedly 
built of heavy zinc plated steel wire, electrically welded. Handle 
is polished hard wood. The 505 is equipped with LEVOLIER switch 
and 25’ of oil and grease proof Vynl Thermoplastic cord and plug. 





PORTABLE GUARDS FOR EVERY REQUIREMENT 































Built of highest quality material and backed by 44 years of “know-how 
Cages heavy steel wire plated for long life, exclusive No-Rol design. Handles 
of rubber or wood with internal construction that takes strain off of socket 
and cord connection, complete with rubber bushing for extra protection. 
| | Sockets and switches all meet or surpass Underwriters requirements. 
\ No. 7100SR—Most No. 8025 Service : 
) popular design Light—-Wood han ( \ <a 
all-purpose dle thermoplastic Year> 
guard. Rubber cord and plug. \ ie 
handle. No-Rol No-Rol cage. a 
cage. > — 
No. 151-CA Lamp 
No. 3006 Vapor Changer Head — — 
proof Water with angle ad ti tm ’ > 
tight and mois justment. New in ae ~= 
° a Z ture proof. Light sulated inter oe v 
ST E ‘ weight. Heat re changeable 5’ sec —— —=_- : 
ic "3 sisting globe. tion steel poles. “nail , 
int yp 
de fe. “F & 7 - cei ian cui , 
ity EP AVAILABLE FROM YOUR ELECTRICAL WHOLESALER 
For Catalog No. 43 ’ 
MANY TYPES AND SIZES write to McGill Mtg. ecient electrical 
Write for 54-page Co., Inc., 350 N. Camp ee eee a 
Illustrated Catalog bell St., Valparaiso, specialties 
Ind a. 
COPPER TUBE eas 
& PRODUCTS, Inc. 
a_i ONLY MGILL MAKES %2cZe,- SWITCHES 








Q4o February, 1949—-ELECTRICAL WHOLESALING 127 


























Ann 





ial nvention, Netl 


rland Plaza Hotel, Cincinnati, Ohi 














( 1() hS 

I { { a7en | | siden il 
¢ eral manager of The Okonite Co 
pally, Passaic, N | died January 2 
1949, at the Lenox Ifill Hospital, Ne 
York City, following a_ three-mont! 
1Winess 

\ direct descendant of Jacob) Jone 


commandet the sloop-ot-war, “Wasp 


of tl 
during the War of 1812, Mr. Jones wa 
born in New York City in 1887. | 
mother was Harriet Lamar Jones and 
father, Frank Cazenove Jones, who t 
vether with John Haven Cheever estal 
lished The Okonite Company in 1887 t 





make electrical wires and cables 
\ graduate of Nobel and Greeno 


Every Service Station Layout 


School, Boston, Mass., and a member 
the Class of 1910 at Hlarvard Universit 
\l1 Jones started his business career wit 
1 | Babbitt, lin . and later Was trea 
I i | dyar \ Wiilheln 5 Ii », Expo 
agents. In 1914 he established an impor 
ing business, Jones and Cammack, which 
he lett 1n 1917 to serve in the Army Or 
nance Department during World War 





later becoming a captain. Following tl! 
: a tad 


ime a direct 
ANGLE REFLECTORS 
FOR SIGNS 





FLOODLIGHTS FOR POST TOP OR PUMP 
AREA LIGHTING REFLECTORS 


Here are the three types of QUAD Lighting Units that are 
being widely used in service stations. Each has a specific 
application and combined they afford service stations 
complete coverage of lighting requirements. 







COOLING 
FANS 


Each type of unit is substantially constructed, most prac- 
tical in design, highly effective in illumination value and 
does a job in adding good appearance to any service 


station. -»ePAY ALL WAYS! 


The Spade Sign Reflector is designed for small and me- AG i ED 
° ° ° ° ° ° e.' { 

dium sized signs—does not obstruct view of sign, is rust- re 
proof—weatherproof—easy to wire. ee WINDOW 


The newly designed Post Top Reflectors FAN 








vfu : h ] f “I: } i ht For homes and offices. Exhausts hot, stag 
' PLANNED ave a wireway or an auxi lary spo 1g ° nant air, or forces healthful outside air 
LIGHTING The support is of one-piece. into room. Streamlined beauty, whisper 
quiet operation, variable speeds. Fits any 
5 Our "Six Thirty’ Floodlights for open wiring window. It's a sales builder 
) 


are designed to clamp around I|!/5 to !/2 
inch iron pipe standards or may be bolted to 


wood or steel cross arms or to wall surfaces. FAN. 

“J Read about the line in our catalog — sell A dual purpose attic Fan 

; or homes, offices, apart- 

them for year ‘round good profit. ments, plants, etc., that 

SEE US AT BOOTH 44 cools and ventilates at the 


same time. Quiet opera- 
tion, streamlined design, 
easy to install. In a wide 


range of sizes. Another 
profit pointer. 
; ° e Write For Complete Information 


SECO-LITE MANUFAC , 
39.4. Beene ta 335 CHICAGO a a ee ee 
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LET’S LOOK AHEAD! 


...-Which is the ONLY major 


appliance with an active market 
that hasn’t approached saturation? 





THE HOME FREEZER 


Frank C. Jones 


ager! He Was elected president and el 
eral manager in 1932 le was also presi- 
en of Th Okonite- Callen Calite Ca. ....Which home freezer offers 
mC. Of ’aterson, | 
DP ese nse aang Sie ayes Bc the OUTSTANDING VALUE in this 
1931, has been a member of the board of 

rnors oO ¢ itor lectrical H ; 1 ; 
governors of the National Electrical el mehatcel-)(-Me-lile Mm laclulhiiil: Meal-1(: is 
president of that organizatior ror two 
terms in 1935 and 193¢ 


He was a member ot the board of dire¢ ee HARDER-Freez 


ors of the National Association of Manu 


t 





tacturers, a member of the Department of 
a Buss sia Ady -_ 4 ; os There’s a profitable future for you as a HARDER-Freez dealer or 
psn Rnsgg- vi Per Ae C ped Rodeos distributor — if your territory is not already covered. Outstanding 
hr Wier Cridaciinen Maat Oa wan alee value, based on a competitive price and top quality features and 
a director of the Passaic National Bank construction, explains the steady progress HARDER-Freez has 
and Trust Company and the New York made in 1945, 1946, 1947, 1948 and 1949 — and promises contin- 
on cod a ved progress in the future under an intensified sales program. 
I ter pilot in the U. S. Air Corps 
is lost in action in 1944 over Stavange 


TOP QUALITY materials, construction, engineer- 
ing, design—in a complete line you can sell! 


COMPETITIVE PRICE—well below practically all 


other makes with comparable specifications. 


OUTSTANDING FEATURES include Exclusive 
Center Plate Coil, Hermetically Sealed Compres- 
sor, Self-Balancing Lid, Pressure-Lock Hardware, 
Adjustable Dividers, Handy Freez-Basket, Temper- 
ature Indicator, Warning Signal, Recessed Base, 5 


Aline that's right to meet 
ae 1949 sales demands. 

















12 cu. ft. Chest 





Handle heavy reels easily and 







= Year Warranty Plan. (Ice Cube Trays— optional.) 
safely; remove wire or cable from l-— ; 
top or bottom, front or back of | | OUTSTANDING VALUE, more for your money, 
reel with \ means bigger return on your sales efforts. 
: 18 cu. ft. Chest FULL LINE, both Chest and Upright models — 
ROLL-A- REEL : - sizes that sell, and offer adequate capacity. 
‘ , - SALES HELPS include effective literature, mail- 
a ing pieces, stuffers, newspaper mats, dealer signs, 
j SS, and point-of-sale material to help you sell. 
ge a CONSISTENT NATIONAL ADVERTISING 
37.50 since 1945, influences the best prospects in your 
; Ai territory. The 1949 schedule includes Better Homes 
9 Style B: <s & Gardens, McCall's, Saturday Evening Post, Vield & 
= 4,000 Ibs. cap. low slanted front and Stream, Country Gentleman, Farm Journal. 
Pr 75.00 positive front lock 


EXPERIENCED MANUFACTURER with over 
20 years’ background in the food refrigeration field. 
Tyler originated the welded-steel refrigerated Meat 
Display Case—has been a pioneer in home freezers. 


insure quick loading 
or unloading 





F.O.B. Cincinnati 


imi j ft. Upright 
Eliminate jacks, cum- 9 cu prig 


bersome handling. 


eeeeeveeeveeee eee ee eeeeeeeeeeeeeeeeeeeeeeeeeeenee 


Carried easily 
to reels, job 
or storage. 

Sold through 
wholesalers only. 











FUTURE PROFITS 
FOR YOU WITH— 





18 cu. ft. Upright 





WRITE TODAY FOR DETAILS 


ROLL-A-REEL 


327 WEST FOURTH STREET 
CEN CENN ATE 2 Oo Rt Oo 
ae 





WRITE OR WIRE ABOUT DISTRIBUTORSHIPS— 
DEALERSHIPS. YOUR TERRITORY MAY BE OPEN. 


TYLER FIXTURE CORPORATION, DEPT. WH-2, NILES, MICHIGAN 
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PROTECTION 


PIERCE PLUS-VALUES 
SELL THEMSELVES 


From automobiles to zwieback, it’s easier to sell the brand that 
gives your customer more for his money. Fuses are no excep- 
tion. All good fuses meet | nderwriters’ requirements, but 
Pierce fuses offer three exclusive EXTRA features. Show your 


customers these Pierce plus-values . . and watch your sales climb. 
Cr PROTECTION AGAINST BLOW FROM 
WG) 
Cae HARMLESS SURGES 
@ % Pierce “Balanced Lag” link sustains harmless jolts and 
in 1 
7) >. surges in the working overload range which often blow 
<p ordinary fuses. Yet it blows instantly on dangerous 
short or ground. By sustaining all safe loads, blowing 


only when danger threatens, “Balanced Lag” eliminates 
costly, unnecessary power interruptions. 





PROTECTION AGAINST CASE FAILURE 


The strong tubular bridge construction and simplicity of 
design in Pierce fuses ensure maximum case life and clip 
contact, and prevent the misalignment common to ordi 


nary fuses. 


PROTECTION AGAINST AFTERBLOW 


Pierce fuses are screen-ventilated and operate from 10 to 
50 per cent cooler, preventing unnecessary blow from 


stored or secondary heat held in ordinary fuses 


PIERCE 


For Forty Y ears, Specialists in the Design and Manufacture of Fuses 


RENEWABLE FUSES, INC. 
145 Pacific Avenue * Buffalo7, N. Y. 
















ELECTRICAL 








dent in charge of wire mill product 


with Walker Brothers, manufacture: 
indertloor cond uts and wires and ca 


at Conshohocken, Pa., at the time of 


Millions of Steel 


IFFY GLP 


Serving the Electrical Industry 















Specify 
MINERALLAC 


HANGERS, CLIPS, 
STRAPS, BUSHINGS 


Expert design, choice 
materials and con- 
trolled manufacture 
have built ‘‘top-service 
and longest life” into 
Minerallac Electrical Spe- 































cialties. That's why the elec- 
trical industry ‘‘prefers Miner- 
allac’’...In steel and Everdur for 
hanging pipe, conduit, BX cable, etc. 








Send for new literature and prices 


MINERALLAC ELECTRIC COMPANY 


25 North Peoria Street — Chicago 7, Illinois 


MINERALLA 


WHOLESALING 
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1949 OFFICERS 


BALTIMORE—The Electrical Manu 
facturers Representative Assn., Inc.: 
Murray Nelson, president J. Stanley 
Dunlop, vice president; Frank P. Seel 
sure) Richard A. Hay th, secre 
’ Thomas H. Marshall and William 
|. Banter, ere 
BOSTON— The Electri titute o 
Bostor rede | r. Cot Ande 
Coftt ( | Thomas 
1. Carens, Ralph | 
DelLoid, Westir mr S tre 
irer: | ird Bass | Jame 
\. Galva ssist Samue 
lane, William Ma é E. Val 
Vetmore, and Chairman ¢ Wilsor 
lesalers diy S101 
CAMDEN Lhe electrical League o 
South Jersey \\ Paul Van Sant 
Rumsey Elec. Co., presides |. A. Rat 
terty, G. | \ppliances, I Ice pres 
lent; W. A. Major, IJr.. Public Service 
Klec. & Gas Co., treasure? nd J. H. Me 
Question, Public Service Elec. & Gas Co 
retary 
CHATTANOOGA, Tenn. Electri 
League of Chattanooga e McMil 


dustry 


Hundreds of pounds of grease and dust suspended 


n the 


air as mist pass through a kitchen ventilator 
during its operating life but only the Clipper moves 
this harmlessly outdoors without gumming or wearing 
the motor. The Clipper is guaranteed for 5 years 
because the motor is entirely removed from the air 
1m. It's easy to install in old or new houses. 
Mounts in the ceiling between joists with only the 
dripless ceiling grille 
visible. 


XQ) SY” 
















Sketches show how easily 





Clipper is installed be 
tween joists and vented 
throughroof oraside wall 


















TRADE-WIND CLIPPER 
Trade-Wind Motorfans, Inc 
5721 S. Main St., Los Angeles 37, Calif 
{ send complete information on the Clipper 
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With or Without 
Nut Retainers 


This Sherman Connector assures tight 
permanent, dependable wire connections 
without excessive wrench torque, because 
threads on both body and nut are machine 
and checked with precision gauges to 
mate perfectly 


H. B. SHERMAN MFG. CO. 
Battle Creek, Mich 


Shctmuatt 


SPLIT BOLT 


cut 


FOR RELIABILITY 





@ RELIANCE “Trouble - free time 
control” is the line of least sales resist- 
ance. It’s also a proved selling phrase 
that will add volume to your time 
switch sales. Reliance Time Switches 
are all the name implies ... they have 
been giving faithful service for more 
than 38 years. Both the heavy duty 
“Badger” and the “Model W” are ex- 
tremely simple, compact, economical 
and dependable. Reliance Time 
Switches — guaranteed 50% longer — 
are designed to meet practically every 
automatic control requirement, For 
complete informtaion, write — RELI- 


ANCE AUTOMATIC LIGHTING 


CO., 1911 Mead St., Racine, Wiscon- 


sin. 








CONNECTORS 





















































for Sign Lighting, Flood Lighting, 
Area and Station Island Lighting 


Where your need is for dependability and efficiency with a minimum 
of upkeep and maintenance, specify ABolite. These reflectors are 
made of highest grade porcelain enamel on steel. Their smooth, 
glass-like surface resists accumulation of dust and dirt, maintains its 
high degree of reflectivity throughout an almost indestructible life. 
All fittings are of rust-resisting material or thoroughly treated to 


resist time and the elements. 


ABolite reflectors are made in all approved shapes for outdoor and 


indoor applications. Write for catalog. 


SOLD ONLY THROUGH WHOLESALERS 


THE JONES METAL PRODUCTS COMPANY 


West Lafayette, Ohio 


























‘“Griction Set” 


Fixture Hangers 
FOR INSTANT ALIGNMENT 


At last you can get a Fixture Hanger that turns to any angle after being 
screwed to an outlet box. Although base and receptacle remain stationary, 
hanger arms may be turned to align with any preconceived lighting plan 
Exclusive Friction Ring firmly holds fixture in selected position. Hanger 
screws on to 3'4 or 4 outlet boxes, no other fastening necessary. Fur- 
nished complete with receptacle, two S’ chains, hooks and cord clips. Also 
available with bushed hole only, or with 3 wire solid ground receptacle 
All Friction-Set Hangers are approved by the Underwriters’ Laboratories. 
K100 shown above, List Price $1.10 + Write for Bulletins K25, K26 and K27 


SIMPLET ELECTRIC COMPANY 


3600 West Potomac Avenuy, Chicago 51, Illinois 
11 Park Place, New YorK 7, New York 
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lan, Electric Power Board, president 
Bob McKenzie, Brooks Elec. Co., Ist vice 
president; Morgan Smith, Graybar Elec., 
nd vice president; Craig Schmidt, Sweet 
elec. Co., treasurer; and Hassell Quals 


PB. secretar 


CLEVELAND Klectrical League ot 
Cleveland \. F. Head, G. E. Sup 


Corp., Presiden Will T. Clark, Cleve 
land Elec. Illuminating Co., erecutr 
tice president Frank J. Hoppertor 


Kellott Elec. Co... vtce preside nt: K. R 
Schuele, Fries & Schuele Co., vice-presi 
lent, Stanley I: Strunk, secretar 
ienncenns 

J. E. North, who previously served as 
president of the League for 26 consecu 


tive vears, was elected honorary presiden 


KANSAS CITY—FElectric Associatior 
of Kansas City John W Puckett 
(i. bk. Sup. Corp., president; C. M. Lyth 
Wansas City Power & Light Co., utilities 
Yale Witschner, Westinghouse Elec. Co 
manufacturers red She lders, (sravbar 
Klee. Co., wholesalers; K. J. MeGranna 
ian, Jenkins Music Co., dealers; John | 
Launder, Independent Elec. Machine 
Co., mamtenance repair and service or 
anisations; C. M. Anderson, G. E. Co 


secretary-treasure) 


OMAHA—The Nebraska-Iowa Elec 
trical Council: Board of Directors rep 
resenting the distributors—( R. Hel 








ae 
- Sup 


LEAD EXPANSION ANCHORS 
Will anchor in concrete — stone — 
marble—tile—slate and other solid 
materials — easily installed — rigid 





holding power—order now for im- 
mediate delivery. 


SOLIDLY 
ANCHORS 


e Small 
machinery 


e Electrical 
fixtures 


e Plumbing 
equipment 


e Shelving 





Send for the complete catalog on 
Paine fastening and hanging devices 
2979 Carroll Ave., Chicago 12, Illinois 





and Hancine DEVICES 
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gesen, Sidles Co.; Max Powers, Kors 
mever Co.; Paul Selby, Mueller-Selby; 
and representing the manutacturers 
George Balliette, Square “ID” Co.; M. L 
Burgess, Westinghouse Elec. Co.; and 
George Mittauer, Geo Mittauer & 
\ssociates. 


CHICAGO—A room-filling turnout of 


160 members and guests were present 
¢ Electrical 


at the first meeting of tl 
Maintenance Engineers of Chicago’s 
1948-1949 series. J. W. Picking, engi- 
nee 11 charge ot variable speed and 
clectronic control for the Reliance Elec. 
& Engineering Co., spoke on the sub 
rect ‘| lectronn Control \ iniabl 


Speed Applications.” 


DALLAS Members ot thre Dallas 
Electric Club enjoved vicariously then 
travels through the State of California 


when at a recent luncheon meeting 


they viewed a sound and color film 
entitled “The Great State of California 
and Its Natural Resources.” The film 
was produced by the U. S. Bureau of 
Mines and the Richfield Oil Corpora 


t10n 

The Dallas Electric Club members 
it another luncheon meeting heard the 
interesting “life storv’” of the Dallas 
Vornin \Vews trom lelix MeKinght 
issistant Managyiny editor Hl<¢ dis- 





ELECTRICAL 
SPECIALTIES 


FOR HEAVY 
INDUSTRIAL SERVICE 


FROM STOCK 











, 3-Conductor Single 
Soldering Angle Conductor 
Lug Pothead Pothead 


Write for a complete selection of 
RUSGREEN bulletins 


ENDULATORS (POTHEADS) ALL SIZES « ALL 
SHAPES * ALL VOLTAGES © ALL TYPES 
*-BUS SUPPORTS * SPLICING KITS AND 
MATERIALS * INSULATING COMPOUNDS 


x *k * 


RUSGREEN MFG. CO. 


14260 Birwood Avenue °* Detroit, Mich. 







































AN IDEAL 
COMPANION 


saves up to 20° on wire pulling 


will not harm conduit, hands or 
clothing an ideal tubricant 
for LEAD, RUBBER and SYN 






ITEM FOR 
CABLE SALES 


(TRADE MARK) 


Se yy yy a 


WIRE PULLING 
COMPOUND 


(Underwriters Listed) 


Your customers will order 
Y-ER-EAS again and again! it 


jobs, dries to a light powder and 


THETIC COVERED CABLE 


P. O. BOX 2772 
CLEVELAND 11, OHIO 











Y-ER-EAS is used in these 
industries: Construction, 
Utilities, Industrial, Steel 
Mining and Railroad. Write 


for prices now! 














service under hardest usage Ample wiring 

Federal and REA specifications 
Write for literature on our ingenious 
new pull chain receptacle oversize 
dust - proof unbreakable And write 
for our complete catalogue Address 
Dept. EWH 





FROM BAKELITE BODY TO BINDING 
SCREWS, here are two leaders in the growing 
family of SLATER LIFETIME WIRING DEVICES. 


Illustrated are At left, the 400 series Toggle Switch 
5A-250V. Preloaded, chatterless, extra heavy duty, 
design Large, heavy binding head screws Ample 
Tested on 100 amp. tungsten inrush At right the ~ 
15A-125V; 10A-250V Strongest bakelite body construction 


damped vibration contacts, a new principle in contact 


stot extra heavy duty duplex receptacle 
uniform pre-set contact pull Lifetime 


Slater 










TOP QUALITY 


extra heavy duty I0AT-125V 


Totally enclosed bakelite body 


staked screws Both meet all 









Electric & Mfg. Co., 
Woodside, N. Y., N. Y. 
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ind brought his talk up to date by de 
scribing his company’s new. building 
now nearing complet 
PATENT 
TO HANDLE ANY MATERIAL aiaeiaee INDIANAPOLIS —The Supply Di 
DISPENSED FROM A REEL - tributors Division of — the Klectri 
League of Indianapolis, Inc., held 
meeting recently to discuss the. feas 
| bility of a planned lighting sales ca 
paign during 1949 Phe discussior 
brought forth many interesting angel 
especially that of the need of orga } 
ing several groups into a unified effort 
paamreanen to present planned lighting to tl 
CAPACITY: 4000 LBS } public. 
WEIGHT: 75 LBS. EACH 
MILWAUKEE~— A three star prograi 
yn the subject of adequate wiring wa 
conducted by the Electrical League 
tl t\ it ne CCE le 
bir n the pro al 1 est Ca 
| I. Newcoml | inager 
OUTSTANDING ADVANTAGES: \\ house Electric Appliance D 


Ramp makes loading fast and easy 

Five adjustable slots take various reel diameters 
Thumb screw locks front roller for reel removal 
Single unit takes reels up to 30° wide 

Bolt two units together for reels up to 64° wide 


QOuewn re 


Higher back roller prevents reel from coming off 


roller when material is dispensed The VW. BS. rh 7 ZY fe 


7 Reel rolls on grease packed flanged ball bearings 

8 Bright orange finish makes reel readily visible — NORTHBROOK, ILLINOIS 
helps to eliminate accidents 

9 Use on the job, truck, or in warehouse 


UNIVERSAL 
PORCELAIN 
INSULATORS 

















SELLS ON SIGHT! 


MINI-VOLT is a “must” for Elec- 
tricians, Contractors, Refrigeration | | 
and Air Conditioning, Oil Burner 


Motor and Maintenance men. 


MINI-VOLT is an honest to good 

ness voltmeter capable of measur 

ing the 115 volt line within 3 or 4 
: volts. Covers 65 to 660 volts ac. 

: preferred by Experienced Also used for dc. Rugged; heavily 

Contractors to insulated test prods and leads; CSA E 

approved. List price $2.75. 


BY URE THE Q UA LI TY Nationally advertised—Free display ) 4 
OF THEIR JOBS! gh arama | 


Cash in on the fastest selling test 
voltmeter. 











me UNIVERSAL CLAY PRODUCTS CO. INDUSTRIAL DEVICES INC. 


1549 EAST FIRST STREET SANDUSKY, OHIO 





EDGEWATER 8 .N.J. 
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ciation’s Wiring Bureau who. ex 
plained what was being done to pro 
mote adequate wiring tor the members 
Third on the program—in the way of 
entertainment—was | the presentation 

the humorous and delightful film. 


By Jupiter.” 


eaceleadagdiy raga Phe Exec e Com 
1 tte ot ¢ Wiisconsi Radio, Re 
rigeration and Apphance Association 
is decided that tl "Ss ac 
t 1 t] ( i ill be 
ited to paid up members. Bulletins 
1 othe mat 1 be tril 
nl | uid ‘ | 1 Ita 
iat eq hye 
te t uc] embe 

1 this decisior Comn 

ed in i ( t 

i i ( ntati 
CHARLESTON, W. Va.—-The Gen 
ral Electric Co. sponsored a_ highly 
nteresting program on “Remote Con 
ol Wiring Svstems” for members of 
electric Leaeue of Charleston ata 

€ meeti | H. Watsor 

il engine (; | ( a 

( il ah ent WV tc} 
met] es in 


fmt 


— 


wae iP 43 pred 
and TYPE 


UNIVERSAL PARALLEL 
TAP CONNECTOR 









Catalog Nos 
2030 to 2042 


TO CONNECT TWO WIRES VARYING 
EITHER GREATLY OR SLIGHTLY IN SIZE, OR 
TWO OF THE SAME SIZE 


lhe tightening bolts exert an even pres- 
sure on both wires regardless of size. 
The clamping surface is large and covers 
a contact area several times greater than 
the cross-section area of the wires them- 
selves. Locking feature insures a perma- 
hent connection, 


WRITE FOR CATALOG 5LC 


KRUEGER & HUDEPOHL 


236 VINE ST. * CINCINNATI 2, OHIO 
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| NEW BEAUTY 
IN CIRCLINE! 


Just one of many attractive 
models available from Standard 
Rite-Lite ... in design quality 
that will sell. Full information 
on request. Sold thru wholesal- 


America’s Finest 
CIRCLINE FIXTURES 









ers only. 

MODEL 

No. 107— 

CRHF 

FURNISHED 

TRIPLE COMPLETE 
| WITH G. E. 
CHROME CIRCLINE 

PLATED LAMP 


STANDARD tLe -.Léle COMPANY 


NEW BRIGHTON, PENNSYLVANIA 


NOW! or veers 


HEET AIRES — in a complete size range 


— give you everything! 











© A Complete Heat Range— 
Fan Forced Heated Air— 


Intermediate Series 250 (1500 to 3000 Watts) 
Heavy Duty Series 210 (3000 to 6000 Watts) 











SERIES 250 . . . new interme- 
diate duty fan Heetaires . . . 
1500 to 3000 watts. 


1500 to 3000 Watts—120 and 240 Volts 
3000 to 6000 Watts—240 Volts 

With and Without Built-In Thermostats 
Separate Fan Control 

Wall Inserts and Wall Attachables 

Mass Priced and Precision Engineered 






— 
. 
@®eeeees*® 


eee ~apeee 





NEW! Series 230 KT . . . new Fan- 
Glo Heetaires with Built-In Ther- 
mostats! Write for details. 








Write, wire or 
phone your sup- 
plier, or us—for 








| ail 











SERIES 210 . . new heavy a complete story 
duty fan Heetaires . . . 3000 to (yy *\ Tested and listed under reexam- of HEETAIRE 
6000 watts. Built-in thermostat 4 y ination service by Underwriters’ profits! 

models . 3000 and 4000 watts. ‘Ne ses® Laboratories, Inc. 





| 
| 


MARKEL ELECTRIC PRODUCTS 


‘RCorRePOoR AT Ee 


LA SALLE LIGHTING PRODUCTS 


wc OR P ORAS 









1155 SENECA ST., BUFFALO 3, N. Y. 
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PLASTIC 
CLAMPS 


NEW YORK CITY 


ciations Contribute to Electrical Livy 








Safer, Enduring Support! PLUS... 


exclusive advantages: no shorts! no cor- 
rosion! no tearing! Structurally stable C.P.C 
742 Clamps—new permanent support for wiring, 
tubing. WPB approved for lead-ins. Write, 
wire or phone for Circular 329 today 


Complete stock SARAN PIPE and Pipe Fittings 
Vg" to ge 


COMMERCIAL PLASTICS CO. 


MERCHANDISE MART « CHICAGO 54 


FAM Coupling 
(Cutaway View) 





FOR EVERY 


SPECIFY 
AND USE 


TAM 


STEEL Write for Descriptive Literature 


EMT = 
THIN WALL 


COUPLINGS AND CONNECTORS rN SS 


1. Simple, fast installation 
2. No rings to cock or lose 
3. Precision machined taper fit 

4. Cuts surface for positive ground 
5. Raintight— UL Approved 







FisHer-Armour Mec. Co. 
757 Waveland Avenue 
Chicago 13, Illinois 















Connector 





How the Asso 


Ing was the title of the subject pre 

sented at the January 12 meeting of the 
Electrical Women’s Round Table, Inc., 
N. Y. 1 this subject were 
Rose M. Cleary, of the National 
Wholesalers \ssociation; 
Ruby Bedford, chairman of Residences 
Lighting Forum, New York Sectior 
of [.E.S.; and Frances Armin of the 
National Electrical Manufacturers A 


1 
Speake! 
treasure! 


Electrical 


SALT LAKE CITY lo tie im wit! 
N itional Radi Week the Intermour 


tall electrical \ssociation and the 
tad Distributo Salt Lake Cit 
ed { Ra I € | 
il i 

\I itte line tl October di 

learned the particulars 

the iipaign ft the llowing p 
1 { lor filt idea and su 

t sell re i Ss iring t 
inipaty Speaker Dr. ©. Presto 
Robinson, marketing specialist at Uta 
l'niversitvy, who presented his views 
proper display, advertising and 

‘ selling methods; Speake 


( ack, executive vice president 
Rad Stat KALI who inter 
eted the theme “A Radio im Ever 
ind tl tribution fre 
i 


PORCELAIN 
ENAMELED 


FOR 
RURAL LIGHTING 


* Sold only through 
Wholesalers 


* Manufacturers of 
Lighting Equipment 





No. 
8972-8974-8976 





e No. 8972 has 12" porcelain enameled reflector 
¢ No. 8974 has 14’ porcelain enameled reflector 
e No. 8976 has 16’ porcelain enameled reflector 


COMPLETELY WIRED AND ASSEMBLED 
For REA Installations 


co} 


ELECTRICAL COMPANY 
900-910 W. Van Buren St., Chicago 7, Ill. 
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MORE FACTS 
ON PRODUCTS 


Antennas TV and FM _=santennas, 
intenna accessories, police, fire alarm, 
and telephone accessories, manufac 
tured by L. S. Brach Mtg. Corp., 200 
Central Ave., Newark, N. J., are de 
scribed and illustrated in loose-leaf cat 
log, No. 1304 


ner non 2 ELECTRICAL WHOLESALING 


Airport Lighting and Distribution 
Detailed lighting plans and wiring dia 
grams for typical airports are given in 


() page booklet iwsued hy \Ve sting 
USE Ele« ( Or})., |’ () Box RO. 
“ittsburgh 
When writing 

ner ion» ELECTRICAL WHOLESALING 
Cable Connections—12 page catalog, 
No. 7, released by Tweco Prods. Co 


Wichita 7, Kan., illustrates cable co 
ections for electric welding 


Mee on 9 ELECTRICAL WHOLESALING 





when cords 
or plugs fail 
in the pinch! 


f if fl] /] elirivm bometh 
Fg 






For sure contact and 
durability, it’s best 
to feature 





APPROVED BY UNDERWRITERS LABORATORIES 


Selected by leading manufacturers . . . 
' why not by YOU 


A full line of Flexible Cords 
for the Repair and Service industry, 


obtainable through Jobbers and Distributors 


CORNISH WIRE COMPANY, we. 


15 Park Row New York 7, N.Y. 
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Made in standard depths } 
and combinations for use | 
with heavy or thin wall con- 
duit, armored cable, non- | 
metallic sheathed cable, 
flexible steel conduit or 
flexible non-metallic tubing 
(loom). Also a complete line 
of covers for each type and 
size of box. 


. 
AUSTIN No. 9-0-4 | 
AUSTIN No. 300-1, ’ ~~ ae 4” Octagonal Outlet Be, 
4” Square Outlet Box _ . Pas 



































AUSTIN No. 2-D-'*4 AUSTIN No. 9NX 
4-11 16” Square Outlet 4” Cable Box 
Box 


WRITE FOR INFORMATION AND 
PRICES ON ENTIRE BOX LINE The HU. C. Austin Company 


- NORTHBROOK, ILLINOIS 
SOLD ONLY THROUGH WHOLESALERS 





N E W. .. Low Priced © Quick Selling 


Viking WINDOW FANS 


22” Size with 1/6 H. P. Motor 


one J 9 ust 


QUIET 


EFFICIENT 


3100 CFM 


le] hemit telticl. 
WHOLESALERS 


For Complete Information 
CLIP AND ATTACH TO 
YOUR LETTERHEAD 


AIR CONDITIONING CORP. 
5600 Walworth Ave. 
Cleveland 2, Ohio 


PIONEER BUILDERS OF WINDOW AND ATTIC FANS 





RMA A a AAA 
WV VV VV VY VV VV VV yyy" 


IT’S THE PATTERN that DOES THE TRICK 


Sell EXTRA Comfort and NON-DRAFT Cooling 
with the CORRECT Air Pattern by EXCEL-AIRE 


Eliminate the “stiff necks” and “‘cricks in the back’’ caused by blasts of wind with the 


old-fashioned ideas of air circulation. Get the steady, evenly distributed, refreshing type 
of air circulation with Excel-Aire Fans 
Force the COOL air up . the HOT air out the window! 


LOOK! THE 12”. HASSOCK TYPE 
NEWEST IN NON-DRAFT CIRCULATION 


One of the most beautiful yet practical electric 
fans ever designed. Embodies a new principal in 
air circulation. Scientifically pitched cone pro- 
duces steady, non-draft air movement for tops in 
refreshing comfort. Distributes cool air evenly 
in all direct Attractive heavy wire guard is 
finished in gleaming chrome. Base has rich black 
wrinkle finish p is comfortable red leatherette 
padded seat. Light in weight for easy portability. 
A practical piece of furniture because it serves 
' 










as stool or hassock. Excellent for homes, stores 

ind offices. U.L. Approved. 3 speed switch. Ship- 

ping weight 22 lbs 

List Price—Model HG-12. . . $39.75 
LIST PRICE 





“* TABLE MODEL $ 6.95 


8 
1 10” TABLE MODEL $ 9.95 

4a e . 
The Best plus 20’ TABLE MODEL $59.95 


in Circulation” 20”’ HIGH STAND $85.50 
BEFORE YOU PICK YOUR FAN LINE WRITE FOR OUR CATALOG C 


EXCEL-AIRE CORP. 752 W. Jackson Blivd., Chicago 6, Illinois 


Entirely Mew 
HIGH GRADE 
(TRATED SWITCHES 


MODERATELY PRICED 



























DESIGNED FOR RUGGED ENDURANCE WITH 


wey “TORSIONALLY PRE-LOADED CONTACTS 


A new principle in switch design which means — 
long life — smooth action — exceptional performance 


(especially on Type C Lamp Loads) 


- PLUS these important features: 


Sturdy, durable, totally enclosed all-bokelite bodies 
Positive kick-off 





For Residential 






Wiring Easy to wire — large head binding screws 
For REA Wiring conveniently located on compact bodies 
“Patented and Washer type, break-off, plaster ears 


patents applied for Approved by Underwriters’ Laboratories 
77 
a 2 * 


PASS & SEYMOUR, INC. SYRACUSE, N.Y. 
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Electrical Equipment— Bull. 2587095, 
16 pages, covers the line of switch 
gear and control devices manufactured 
by Allis-Chalmers Mfg. Co., S. 70th 
ot Milwaukee 





When writing ELECTRICAL WHOLESALING 


mention 


Electric Cord Reel—Catalog sheet lists 
outstanding features and gives catalog 
information on the 25 foot and 45 foot 
model C & E electric cord reel Eri 
son Mfg. Co., 5209 Euclid Ave., Cleve 
“oe 


when »riting ELECTRICAL WHOLESALING 


mention 





Fair Trade—“\ [l’ractical Guide t 
Fait Trade Laws,” published by \mer 
ican Fair Trade Council, 1434 W. lilt 
\ve., Garv, Ind., contains handy chart 
tabulating important features of Fat 
Prade acts 1n 45 states that ha 


, nj) 
such laws o2.90 per Copy 
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Fluorescent Lighting—6-page “Shield 
lo 4)" bulletin, \D5428, conta 
helptul information on how to pla 
lighting with adequate brightness co 
trol. Benjamin Elec. Mfg. Co., Di 
Plaines, Il 


When writing ELECTRICAL WHOLESALING 


mention 


7 ) 
Candylbeme a mps 


Beautify Fixtures 






And Increase 
Bulb Sales 






The full, sparkling beaut 
of candelabra, crystal an 
polished fixtures is effe 
tively brought out by th 
Candylbeme Lamps. Light 
ed or unlighted, they ad 






charming realism to a 
candle type fixtures. In 
crease your fixture sales a 
well as your odulb sales ¢ 
featuring Candylbems 
Lamps 


Illustrated bulletins with 
tails and prices sent upon 
quest 


Nationally Advertised. 


NORTH AMERICAN 
Electric Lamp Co. 


1034 Tyler St., St. Louis 6, Mo. 
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J NULCAN 
@ 


Fhe wns 


TIP 
ELECTRIC 
SOLDERING 
TOOL 





V4" dia. tip to 


| 5 Sizes— 


I" dia. tip. 


1 


ALL PARTS 
REPLACEABLE 


Remove 4 
screws and in 
a few seconds 
you can replace 
tip, heating 


element or 
F any part. 
ASK ABOUT IT 


VULCAN ELECTRIC CO. 
Danvers 9, Mass. 

















Food Mixer—Colortul folder, illustrat 
Ing many features ot the Hamiultor 


od mixer, 1s available for dealer dis 
tribution from Hamilton Beach Co., 
1501 Rapids Drive, Racine Wis 









When writing 
mention 
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unit heaters are pictured ane cit 





Fluorescent Lighting —“\Viremold Aids 
to Better Lighting” is the title of the 
12-page ooklet that presents the 

tf Wire old flu esce ] ht t 
ttings and parts ma ( | 
Wire ld ¢ Ha QO, Cor 


Wimention ? ELECTRICAL WHOLESALING 


Intercomunicating 


pecifications and wiring diagrat 
- 


ineention ? ELECTRICAL WHOLESALING 


Systems — Typical 








y Electrical 
CONNECTOR PLUG 


No Tools 


No Screws 





j No Wire Stripping 
Underwriters approved .. . simply 
screw down cap for strong, posi- 
tive contact. Brown or ivory; 
packed 25 to display box. Imme- 
diate shipments. 


Compact 
Display 
Box of > 





Jobber Inquiries Invited 


Waterbury Companies, Inc. 
Waterbury, Conn. 





—_ 








Large Manufacturer 
of Residential 
Lighting Fixtures 


HAS TERRITORY OPEN FOR 
EXPERIENCED 
REPRESENTATIVES 


RW 7951 Electrical Wholesaling 
520 N. Michigan Ave., Chicago II, Ill. 
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Don’t say ‘PLIERS’, 
say CHANNELLOCK! 


The Channellock 
pliers with our exclusive 
tongue and groove joint give more 
features. Greater Strength — Longer 
Wearing — Closely Spaced Adjust- 
ments — Self Cleaning — Visible Ad- 
justments — No Wear on Joint Bolt. 


Use Channellock 
for your repair needs— 
electrical, plumbing, ignition, battery, 
automotive, and aviation work. 

Only these pliers incorporate the 
exclusive Channellock tongue and 
groove joint. 


‘ \ There is a line of 
standard pattern 

> pliers, too, with 

' Channellock 
quality construc- 
tion... including 
diagonal cutters, 
needle-nose 
pliers, linemen’s 

2 and electricians’ 
iy pliers, battery and 
standard slip- 
, joint pliers. 
Choose the pliers 
that fit your 
needs. . . Choose 


Channellock. 





CHAMPION DEARMENT TOOL CO. 





MEADVILLE + PA. 


Only 
Champion DeArment makes 


HAN, pact LOCK] 















NEW 1co0-wart | 


RADIANT-FAN 


WALL HEATER 





























Only $169 reran 








ROOM-WIDE HEAT PENETRATION 

Ac the low retail price of $16.00, 
unheard of in fan-driven wall 
heaters, the new 1600-watt Titan 
Radiant-Fan model combines 
polished chrome reflected heat 
with forced circulation for quick, 
room-wide penetration. 100% of 
the heat is driven out of the case 
by fan blown air, allowing no heat 


loss into the wall 


COMPACT, SAFE (U.L.), ATTRACTIVE 


Designed for easy installation be- 
tween standard studding in both 
new and old homes, the Titan is 
a fast moving item for the elec- 
trical trade. Its white baked en- 
amel body and heavily chromed 
grill make an attractive, safe 
(U.L.) addition to any bathroom, 
recreation 


nursery, laundry or 


room. 








TITAN MFG. CO., INC. 


290 TERRACE BUFFALO 2,N. Y 








Photo { 
12-page 


Lamp 


Lamps — 1 he October 1948 
Lamp Data is published in a 
booklet issued by G KE 


Dept., Nela Park, Cleveland 
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Lighting Equipment—Catalog on ar- 
tistic ecclesiastical lighting for churches 
illustrates popular line of church light 
ing equipment manufactured by Edwin 
Kk. Guth Co., 2615 Washington Ave., 
St. Louis 


Co.'s 
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Lighting Fixtures 

published bv Globe 
397 Seventh Ave., 
One illustrates 


tures and. the 


lwo catalogs were 
Lighting Prods., 
Brooklyn, N Y 
commercial lighting fix 
other home lighting 


ixture 


When writing ELECTRICAL WHOLESALING 


mention 





Local Lighting—Catalog No. 65B, re- 
cently announced b Adjustable Fix- 
ture Co., 104 E. Mason St., Milwaukee, 
not only describes but also illustrates 


company's adjustable machine and 


bench lighting brackets, parts and 


mounting ssories. 


Pescara MUSH | 
, ~ 
FLU X 
FOR 
SODERING 


BRAZING 
WELDING 


L. B. ALLEN CO., INC. 


6701 Bryn Mawr Ave. 
Chicago 31, U. S. A. 


aC 





‘ 








U. S. Patent No 1.933.555 


SOLDERLESS 
WIRE CONNECTORS 
FAST! EFFICIENT! ECONOMICAL ! 


STRIP ENDS! 


~—— 
a 


SCREW IT! 
THAT'S ALL WITH SCRU-ITS! 


SOLAR ELECTRIC CORPORATION § 


WARREN PA 
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WEATHERPROOF 
FLUSH RECEPTACLES 


SCREW COVER TYPE 
Aluminum finish brass plate, screw cap 
and bead chain, weatherproof gasket. 
15A.125V—10A.250V—individually packed. 










Cat. No. WR 53 


Weatherproof 
single recepta- * 
cle, 100 in mas- * 
ter carton (40% 
Ibs.) 





Cat. No. DWR 63 


Weatherproof du- 
plex receptacle, 25 


in master carton (12} 


lbs.) 


Write for 


Catalog F49 


G 





PERFECT-LINE 
MFG. CORP. 


Hicksville, L. 1. 
New York 











APPROVED BY UNDERWRITERS 


Keep Motors Humming 





KNIFE-BLADE ASSEMBLY 


For Low Contact Resistance 
Non-Heating Wide Surface Press 
and Quick Link Removal 


WRITE FOR CIRCULAR 


WARE FUSE CORPORATION 


4420 W. Lake St. Chicago 24, Ill. 




































ce 
Press 


ION 


24, ill. 








NEW eral crs 


The Only Complete Line 
A Clip for Every Purpose 


Non- Ferrous 
Crocodile Clip 
with 
Insulator 





Copper 
Alligator 
Clips 





WEE-PEE-WEE 
Phospher-Bronze Clip 








THE SNAPPER—F or 


Deep-Sea Tests 


Mueller clips are offered in a great va- 
riety of types and sizes—insulated and 
uninsulated. 


SEND FOR SAMPLES & CATALOG 602 


CLIP SPECIALISTS SINCE 1908 


Yorralaei rah 








| 1609 E. 3ist St.. Cleveland 14, Ohio 





BALLASTS 


---4 TO 40 WATTS... 


STANDARD LINE & 
PLUG-IN TYPES 


“PLUG-IN” TYPE ILLUSTRATED ABOVE 


COMPETITIVE PRICES 
PROMPT DELIVERIES 
UL APPROVED 


Quiet... Quality... long life... 


For origiral equipment or replacements 
‘use and recommend SYKES ballasts. 
Write for prices and catalog sheets. 


_SYKES 


ELECTRIC MANUFACTURING CO. 


PA SCHILLER PARK, ILLINOIS 


¥. 





Louvered Ceiling Lighting—s-pag: 
tolder, released by Federal Kenterprise s 
Inc., 8700 S. State St.. Chicago, con 
tains illustrations, installation data and 
specifications on the company's lou 
vered ceiling lighting equipment 
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Measuring Instruments—Revised cata 
log N1ID4-33-461 contains 34 pages de 
scribing and illustrating instruments 
lor measuring temperature of genera 


tors, motors, condensers, transtormers, 
etc. Leeds & Northrop Co., 
ton Ave m 


4934 Sten 
Philadelphia 









When writing 
mention 
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Meter Sockets—4-page catalog shows 
the basic line of No. 9000 series ele 
tric meter sockets \ supplementary 
catalog sheet on the No. 9900 series i 
also available Anchor Mfe To., ) 
Huntington Ave., Boston. 
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Motor Starters—&-page bulletin, No 
4110, gives information concerning ap 
plication, size classification, constru 
tion features and enclosure dimensions 
and other data pertaining to A.C. mag 
netic starter manufactured by Ward 
l_eonard KE lec CO. 31 s st Mt 
Vernon, N. Y 






When writing 
mention 
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Picture Lighting— A booklet has been 
introduced by Lightolier, Ine. 346 
Claremont Ave., Jersey City, N. |.. 
illustrating its line of Decoralites. The 
booklet also contains a few examples 
of the company’s regular line of lamps 
and lighting fixtures 
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MANUFACTURER’S 
REPRESENTATIVE 


; 

V@® have a mx t 
>xclusive Fluor nt Lighting 
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RW 7972 Electrical Wholesaling 
300 West 42nd St., New York 18, N. Y. 
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ENTRANCE CAPS 
AND FITTINGS 


of Rustproof Cast 
Aluminum Alloy 

































No. 1572 Entrance Head mo 279 
Key-hole mounting brack 4 
et for easy attachment to 

building 


No. 275 One Hole Strap 


tor oval-shaped coble 





No. 2275 Two Hole Strap 


for oval-shaped cable 





A on 


No. $0-36 W otertight Connector 
Cutaway view illustrates how 3-point com 


pression forces rubber gland around entire 
circumference of cable 


Ca 


No. GR-1 Grounding Ring 

For bonding meter box to artificial ground 
Tight connection ond positive bond without 
soldering 


No. 6009 

Non-watertight 
Connector. Takes 
ao wide range of 
sizes and types of 
coble, round or 
oval, without the 





use of shims or in 
serts 

No. L-63 

Sill Plate. Provides 
metallic protec 
tion to service en 
trancecable atthe 
most hazardous 





point where it 
enters the build 
ing 


: Ve 


SOLD THROUGH ELECTRICAL WHOLESALERS 


The TU. B. Austin Company 


NORTHBROOK, ILLINOIS 

























THERMADOR 
(' Ui, 


ELECTRIC 


BATHROOM 
HEATER 


4 





4 





APPROVED BY 
UNDERWRITERS’ LABORATORIES 








CATALOG OuTPuUT LIST 
MODEL NO WATTS BTU. 1 HR PRICE 
LR-16) 1650 5630 $28 60 
LR-162 1650 5630 29 95 
LR-202 2000 6824 29.95 


F.O B. Factory 
& Seren Leagues Ahead 


THERMADOR 


THERMADOR ELECTRICAL MFG. CO. 
Los Angeles 22, Californie 












Plastic Tubing 
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Power Distribution Systems —( olor: 
' , 17 ’ i tr i] 
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sangenes Records IN net Rat 


ave. DN. ¥. 4 





Signaling Equipment-—Bulletin FA 
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WANTED 


Manufacturer’s Agents 


to sell 


CLEANER BAGS, als<« 
Mangle Pads and Covers. 
Advise Territory Covered 


SW 7294 
ELECTRICAL WHOLESALING 


Replacement VACUUM 


) 


330 W. 42nd St., New York 18, N. Y. 








Factory Representatives 
Wanted 


By leading manufacturer 


electric water heaters. No o 


petitive lines. Submit full d 


tails and references. 


RW 7608, Electrical Wholesaling 
520 No. Michigan Ave., Chicago 11, 





of 
b- 


jection to handling limited 


number of related non-com- 


e- 











ELECTRICAI 





NO-KINK FISH TAPE 


Pushes and * sls around four 90° bends in 
aluminum c« aries t and six in steel with ease 
Rust proof aircraft — type < bt le, coil 
spring covered, will not kink, break or gouge 
slips past boxes and he isn rting 

equires fewe boxes and fittings Lengths 


25—50 00 feet 


Sits —_— -in ane 





eeecee@aevue een c54eeeeeaeae cGeeeene0_edeoeoeee@ 





fy kout Seal 
re Ag ost less, and 
we easy to insta 
Only one piece they 
snag nt ace N 
sa sary 
oe 
-—— OTHER JIFFY LABOR SVEN =< 
Thin Wa Fittings Box Supp« 3 
Hole Cutters Polyvc oltest e 
Solder Dippers Expansion Anchors 








‘Tom 1 @usie Te S 


ClydeWint 


Dept. 36, 1144 W. Washington Bivd. 
Chicago 7, Illinois 


PEDESTAL 


FANS \ n 
_— , p\ SHUTTERS 
FANS \ BLOWERS 
RANCH TYPE FANS ATTIC FANS 


LOWEST PRICES SINCE °39 
IN OUR °49 ECONOMY LINE 


DON’T ORDER UNTIL YOU 
SEE OUR CATALOG 
WRITE FOR YOUR COPY TODAY 


CIRCULATORS & DEVICES MFG. CORP. 
22 Rose Street « NewYork 7, N.Y. 


WHOLESALING 


February. 











Solder—Alpha Metals Inc., 363 Hud 
on Ave., Brooklyn, N. Y., announces 









RE IY Me Compact Uni 
publication ot ¢ atalog No 201 acom > ory \ ¢ ) for Ns egg 
prehensive solder select on ouide \ | CB at: \7 “Over-The-Counter”’ 

4 Pi : Sates! 

ey yh 2) 





gen Se ELECTRICAL WHOLESALING Ves 7) an TO YOUR CUSTOMERS WITH 
i ’ CHE 


<> LSEA WINDOW FANS 





Testing Equipment--A 4-page folder 

demonstrates with drawings the vari 

ous uses ot the vest pocket tester de TYPE WC CHELSEA CABINET FAN TYPE WP WINDOW PANEL FAN 
igned tor continuity testing ans ) j 

t von “Star Fu ( hae 5s Can 1 Veer’ sae oe 

es : S¢ Oo 1¢ aJ) alc : a 

Y NY. ¢ sis ond reversible 24 suites, offices. 


and 30° sizes... 
for large homes, 


Powerful 16 
and 20” sizes. 


suites,apartments, 3 speed. For in 
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offices. For inside 
window mounting. 


side window 
mounting. 1550 
















‘ Wall and Ceiling Repair—32-page 4500 - 6500 CFM. ® and 2100 CFM. 
] wooklet entitled “New Interiors for 
} Old,” contains 79 ideas for the repair 
, 1 eater v ’ i t oO Ss c ( 2 : AB 
: yA “ le pe of = rio! wall = READY FOR IMMEDIATE INSTALLATION! a 
clings \ Ising iDre panels made ROP 
S I 
: the Upson Company, Lockport, All units complete with cord, plug and switch MFRS, ASSOC 
. \ 
a 
5 CHELSEA JR. WINDOW PANEL FAN TYPE AP CHELSEA OUTSIDE CABINET FAN 
- ons 
Wh ting is 
: see tion  » ELECTRICAL WHOLESALING Va as eT a ee ee 
Z (>" ey weather-tight units 
Wiring Devices New Fall-Winter ; : See ee 
: talog, 45 pages, illustrates the line of : . Pigg triage 
ring cle ces, spec alties, ane k Ss 
“a ling re i 4 “2 : . _ we ; TYPE WPJ louver styles. 4500 to 
cluding ew additions Manutactured x ( 
eagle Elee. Mt Co., 23-10 Bridge 12° single speed. 8200 CFM 
Plaza S., L. L. CB. ¥ 1000 CFM. 
’ ad . WRITE FOR CATALOG 863 describing Window Fans and 
2 the complete line of Comfort Coolers from 24” to 60”. 
Wimention © ELECTRICAL WHOLESALING > CHELSEA FAN & BLOWER CO. 


| N Cc Oo R P ° w = T E 1?) 
1206 GROVE STREET, IRVINGTON 11, NEW JERSEY 





(CA BALLASTS 





HEINEMANN] 





























CUTOUT MATERIALS 
j | 
Plug Fuse and | | 
Cartridge Fuse Cutouts | | 
Plug and Cartridge | H 
Fuse Entrance Switches || aay v 
Battery Switches The New better 8 ways! 
Meter Test Blocks ALL-WEATHER FLUQRESCENTS — 1 penrecriy matcuen Lam cuaracteristics 
. Good in Zero Weather 2. EVEN LIGHT OUTPUT AND RATED VOLTAGE 
\ HEINEMAN a E ue CTRIC CO. iene cemetiedih thi aatiina: Sei 3. NOISE-FREE, MINIMUM NOISE LEVEL 
} Trenton ™ a New Jersey radiates light in all _directions. 4. FLICKER-FREE, SCIENTIFICALLY BALANCED 
rnese dramatic, streamlined ths | 5, UNG-LF, GUARANTEED 1 YEAR 
ings. Visible a mile away. Attract 6. STROBOSCOPIC WAVE FORM CORRECTION 
aaueunad Samii other uabeong 1. TRIPLE-TESTED AND TASPECTED 
TERS | modernization programs follow. 8. LOW RATIO OF REJECTS 
Post-Lites come in a complete line P 
el Th CCA BALLAST t t 
send for walk suaieinien ores ae bireanay requirements. Write ne peo 
FANS ‘ ELE CTRIC WIRES ps 38-year-old company. Priced for for specifications and proof. 
\ “ - popular sale. Write for Catalog, 
‘39 see CaM TUT] pres acount MaeEE COIL COMPANY oF AMERICA, tc. 
INE JA * ROMEX CABLE __ MA coupon for NEW CATALOG | CLOSTER, NEW JERSEY 
\A * THIN WALL CONDUIT — 
| Ge ¢ HEAVY WALL CONDUIT iainuae _— 61 W. Hubbard St., Mail today for your new free folder. 
coy ~*~ SERVICE ENTRANCE CABLE Pisa nail Wow itilion anit Orlaes — 
V WRITE FOR CATALOGUE =500 A eceis vi 
VICTOR SPECIALTIES Hirer Address 
775 MAIN ST., NEW ROCHELLE, WN. Y. City State 
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RADIX ASBESTOS RANGE WIRE 
gives Unexcelled Service 








| 





---Meets Every Manufacturing 
Requirement. 


- - - Made to N.E.M.A. and UNDER- 
WRITERS’ Specifications. 


---Shipped to meet YOUR Pro- 
duction Schedules. 


Check these Specifications of RADIX 
RANGE WIRE— 


Conductor is soft annealed copper— 
either solid or stranded. (Nickel or 
monel conductor can be furnished.) 
Insulation is felted asbestos—impreg- 
nated with flame and moisture resist- 
ant compound—furnished with cellulose 
acetate separator, if desired. 


RADIX RANGE WIRE is easy stripping. 
Range Wire is just one of many types 
of RADIX ASBESTOS COVERED WIRE 


which we manufacture. We also make: 
SWITCHBOARD WIRE 
APPARATUS CABLE 
MOTION PICTURE CABLE 


FIXTURE WIRE 


VARNISH CAMBRIC CABLE— 
such as AVA and AVB. 


Deliveries can be made to meet your 
requirements. 
Special Services such as cutting to 


length — stripping — tinning — twist- 
ing strands — are available. 


Why not make RADIX your source 


of Asbestos Covered Wire? 


RADI |X WIRE 


Onno 


ON THE SPOOL 






2800 EAST 55TH STREET 


CLEVELAND, OHIO 
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You can make 
fuse selling 
more profit able 
hy showing your 
customers 

this simple way 


diene onan 
POP AR LOE tre 

AAPM ee 

Fee 


of protecting motors 
against damage | 
from simple phasing 


BUSSMANN 


Mfg. Co St. Louis, Mo. 


‘We Had APProximately 
300 Motors ‘Single Phase’ 
At One Time — Buy Didn’t 


Lose q Single One”’. 


About three mo 
on the Pole 
Plant on 


nths ag 
blew and threw 
Single Phase ; 
“PPToximately 300 moto 
“Most of th 
thermals. bac 


© a primary fuse 


© motors wer 


© protected w 
ed up by Fuse 


ith relays or 
tron fuses, 


‘he rest were 
me the main 
ad blown 


h Was pulle 
but we didn’t lose a single Motor, 
“Fusetron tuse 

€ven tho 
Pense of instal] 


> more 
ugh we h: 
ing them 


than paid 
day 


their Way 
id rec ently 


that 
the ex- 
tire plant.” 


Lone to 
hout the en 


- +. Chief Electri; ian, 
Twin Coacn Co., Kent Ohio 
’ 


* «+ Thanks to 


FusetroneFyses 


a e 7 _ 
with their 10-Poing Protection 
1 Protect against short-circuits. 
2 Protect against Needless 
Overloads, 
Protect 


blows Caused hy harmless 
against Needless 

— lesser resist 

therm 

against dam 


heating 
Provide 


age from he 


ating 
Protect motor 


S against 
Protect Motors against burno, 
Give DOUBLE b 


without extra cost 


It due to sin 


gle Phasing, 
urnout Protection to | 


arge motors — 


Make Protection of small motors simple and inexpen. 
Sive., 


~ Permit use 


and solenoids ag 


Get Aj/ the Facts 
FUSETRON Dual-Ele 
Give ALL-PURPOSE P 


One ne 


ainst burn- 


ment Fuses 
ROTECTION 


edless Shutdown OT One 


destroyed Switch or Panel 


lost Motor 
linary fuse with 


Or One 
May cost you far n 


lore than re- 
a FUSE TRON dual- 


element fuse. 
Don’t Tisk su¢ 

Installing a 
dual-ele; 
Cvery set 
throug 


elec trical 


placing ey ery on 


h losses Protect yourself by 

FUS} TRON 

hent fuse 
Of fuse 

hout the e; 
system, 


in 
clips 
itire 


TRUSTWoRTHy NAMES in 
BUSSMANN MFG. CO. ELECTRICat PROTECTION 
Division McGraw Electric Co.) 


University at Jefferson 
ST. Louis 7, MO, 





